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Daily  Tribane  398,334 
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The  net  paid  average  weekday  circulation  of  The  Chicago  Tribune 
for  the  month  of  September,  1918  (the  highest  in  its  history)  was 


No  Chicago  paper  ever  rivaled  The  Chicago  Tribune  in  power  to 
make  advertising  pay — even  when  its  circulation  was  half  what  it 
is  today.  The  Chicago  Tribune  dominates  the  Chicago  territory  by 
the  quality  as  well  as  the  quantity  of  its  circulation. 
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There  Are  More  Soldiers  Now  Fighting  in 
Europe  Who  Hail  From  New  York  Than 
There  Are  From  Any  Other  State. 

There  Are  More  Liberty  Bonds  of  the  First, 
Second,  Third  and  Fourth  Liberty  Loan 
Owned  In  New  Y ork  Than  In  Any  Other  State. 

This  is  not  a  boast.  It  is  merely  a  statement  of  fact,  emphasizing  the  magnitude  of 
New  Yofa — The  ‘Empire  State,  with  ONE-TENTH  of  the  population  of  the  United 
States,  and  ONE-TWELFTH  of  the  population  of  North  America. 

A  state  that  controls  such  a  vast  proportion  of  the  population  and  wealth  of  the  Creat¬ 
es.  Country  on  Earth  offers  a  MARKET  that,  for  possibilities,  for  concentration,  for  ease 
of  handling,  is  absolutely  unsurpassed  ANYWHERE. 

The  daily  newspapers  listed  here  reach  TWO  out  of  every  THREE  people  in  the  state 
of  New  Ycrk  EVERY  DAY — another  way  of  saying  that  they  reach  approximately 
one-fifteent.i  of  the  population  of  the  United  States,  or  one-eighteenth  of  the  population 
of  North  America,  and  at  a  combined  rate  of  $8.06147  for  a  circulation  of  6,185,404. 
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William  G.  Shepherd, 
America’s  Most  Noted 
War  Correspondent, 
Is  Now  a  Full-Fledged 
Member  cf  the  N.E.  A. 
Washington  Staff 


NEWSPAPER 

ENTERPRISE 

ASSOCIATION 


s,  Shepherd  acco^panied^^e  Germans  be-\ 
America  enterM  the  war,  he  retreated 
with"%e  Russians,  ad%nced  ^Ith  the  Anzacs, 

1  •  1  J  i! _ _ 


bivouacfe^d  with  the  British  fought  with 
the  FrencfeiiiHis  cables  ^oirfth|  Balkan  front 
remain  newsj^aper  classi<^;^e  \\fes  first  to  get^ 
to  America  thelapcehsor^  story  of  the  Firsti 
Russian  Revolutidp.  %  |  I 

'•  -.,}|Vashington  thiXwintei  will/be  the  centej 
of  tirp  military,  political  arid  economic  new4 
of  the  entire  world.  S^pbfeldlsJexperienee^TO 
thejpaiiftt;pes<oLalk.la^®ei^  pre-eminently 
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^^Concentration  is  the  Nation's  Watchword" 

What  a  Well-Known  Advertising  Expert 

Learned  in 

Philadelphia 

He  found  that  not  only  was  it  “The  City  of  Homes”  (of  which  it  has  about 
400,000),  but  that  it  is  pre-eminent  as  “The  World’s  Workshop.” 

He  learned  that  the  normal  population  of  3,000,000  in  the  Philadelphia 
territory  has  been  augmented  by  about  400,000  more  people. 

He  found  its  eight  thousand  or  more  manufacturing  places  are  in  full  blast 
making  things  to  “beat  the  Huns.”  Battleships,  torpedo  boats,  submarine 
chasers,  locomotives,  munitions,  ordnance,  rifLs,  powder,  poison  gas  and  many 
other  things  needed  by  the  American  Expeditionary  Force. 

He  observingly  walked  along  the  business  thoroughfares  and  noted  the 
throngs  of  buyers  who  were  keeping  the  cash-register  bells  tinkling. 

He  went  into  fifty-three  retail  stores  and  asked  them  what  newspaper  stood 
first  in  Philadelphia,  and  got  one  answer: 

The  Philadelphia  Bulletin 

f 

He  found  that  it  was  first  for  its  reliability,  for  its  fairness,  and  enjoyed 
the  confidence  of  most  readers;  in  fact  that 

“In  Philadelphia  Nearly  Everybody  Reads 

The  Bulletin” 

Net  paid  ave.  age  AAA 

jor  ^September  tiiy  L/  a  Day 

(Third  largest  circulation  in  the  United  States) 

"The  Bulletin”  is  the  only  Philadelphia  newspaper  that  prints  its  circulation  fiftaires  regularly  every  day. 


New  York  Office 
DAN  A.  CARROLL 
Tribune  Building 


Chicago  Office 
J.  E.  VERREE 
Steger  Building 


Detroit  Office 
C.  L.  WEAVER 
11 -Lafayette  Blvd. 
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NORTHCLIFFE  HONORS  VISITING  U.  S.  EDITORS 
BY  LUNCHEON  IN  LONDON  TIMES  OFFICE 

Distinguished  British  Journalists  Greet  Two  Delegations  of  American  Newspaper  Men, 
One  Arriving,  the  Other  Departing  —  Chairman  Pays  High  Tribute  to  War 
Capabilities  of  This  Country — Frank  P.  Glass,  Responding  to  Address 
,  of  Welcome,  Bespeaks  Great  Benefit  to  His  Party 


By  Valentine  Wallace. 

(Special  Cable  Diepatch  to  Editor  &  Pubushkr.) 

London,  October  12. 

The  feeling  of  good  will  between 
British  and  Anieiican  journali.sts, 
already  strong,  and  the  mutual  un¬ 
derstanding  of  each  other’s  efforts  to 
promote  the  interests  of  the  nations  op¬ 
posed  to  Germany  and  her  allies  in  this 
great  war,  has  been  further  enhanced 
and  cemented  by  a  luncheon  to  twen¬ 
ty-two  editors,  publishers,  and  promi¬ 
nent  writers  of  American  newspapers 
and  magazines  tendered  by  Ixjrd  North- 
clifte  In  the  offices  of  the  London  Dally 
Times,  Printing  House  Square. 

The  occasion  was  notable  Ip  that  It  Is 
the  only  function  attended  by  the  two 
delegations  of  United  States  editors  now 
in  this  country,  guests  of  the  British 
Ministry  of  Information  under  Lord 
Beaverbrook,  and  because  of  the  re¬ 
markably  brilliant  address  of  welcome 
delivered  by  Lord  Northcliffe,  as  well  as 
the  illuminating  replies  of  Frank  P. 
Glas.s,  president  of  the  A.  N.  P.  A.,  and 
publl.sher  of  the  Birmingham  (.Ala) 
News,  chairman  of  the  second  delegation 
of  editors  to  \i.sit  this  country,  and  E. 
.T.  Wheeler,  editor  of  Current  Opinion. 
Many  Notables  Present 
Those  present  included  Charles  A. 
Kook,  iqttsburgh  Disiiatch;  Hershel  V. 
Jones,  Minneapolis  Journal;  Edward 
Ware  Barrett,  Birmingham  Age-Herald; 
A.  N.  McKay,  Salt  Lake  Tribune;  Ua- 
fayette  Young,  jr.,  Dos  Moines  Capital; 
Edgar  B.  Piper,  Portland  Oregonian ;  W. 
A.  Patterson,  Western  Newspaper 
Union;  E.  Lansing  Ray,  St.  I.mils  Glnlie- 
Democrat;  E.  H.  O’Hara,  Syracuse 
Herald;  Edward  H.  Butler,  Buffalo 
Evening  News;  E.  W.  Bok,  Ladies’ 
Home  Journal;  Duncan  Clark,  Chicago 
Evening  Post;  Alfred  Holman,  San 
Francisco  Argonaut;  F.  W.  Kellogg, 
San  Francisco  Call;  H.  J.  Leraroyd, 
Philadelphia  Public  Ledger;  L.  W.  Nie- 
inan,  Milwaukee  Journal;  Richard  Onii- 
han.  New  York  Times;  Ellery  Segwick, 
.Atlantic  Monthly;  Dr.  Albert  Shaw,  Re¬ 
view  of  Reviews;  Mark  Sullivan,  Col¬ 
liers’  Weekly;  James  M.  Thomson,  New 
Orleans  Item;  E.  J.  Wheeler  and  Frank 
P.  Glass. 

Among  the  notable  Britishers  pre.s- 
ent  were  Lord  Burnham,  Daily  Tele¬ 
graph;  Ixird  Rothermere,  Daily  Mirror; 
Sir  George  Riddell,  New.s  of  the  World; 
Geoffrey  Dawson,  editor  of  the  Ldndon 
Times;  Earl  Reading,  Sir  Conan  Doyle, 
&nd  H.  S.  Wills.  Rudyard  Kipling, 


IX)RD  NORTHCLIFFE. 


Arnold  Bennett.  Lloyd  George,  and  Lord 
Beaverbrook  sent  regrets,  the  latter  be¬ 
cause  of  illness.  Mr.  Balfour  wired  that 
he  would  meet  the  delegation  at  a  .spe¬ 
cial  luncheon  to-morrow. 

■  At  the  conclusion  of  the  luncheon  the 
guests  heard  VLscount  Grey’s  exposition 
of  hi.s  views  upon  the  purposes  of  the 
league  of  nation.s. 

In  proposing  a  toast  to  the  visitors. 
Lord  Northcliffe  .said: 

Sends  Good  Cheer  Wish 

”I  can  a.ssure  you  it  Is  mo.st  gratifying 
to  us  in  Printing  House  Square  that  so 
goodly  a  company  should  be  able  to 
come  together  upon  receipt  of  a  tele¬ 
gram.  Not  all  who  were  invited,  how¬ 
ever,  have  been  able  to  be  present.  I 


have  a  message  from  the  Prime  Min¬ 
ister,  In  which  he  wishes  us  good  cheer 
and  regrets  that  he  cannot  come.  Mr. 
Balfour  telegraphs:  ‘I  deeply  regret  my 
inability  to  accept  your  kind  invitation 
for  to-day.  I  am  meeting  the  editors  at 
a  luncheon  to-morrow.’  Mr.  Rudyard 
Kipling  and  the  Lord  Mayor  of  London 
also  send  their  regrets,  as  do  Arnold 
Bennett,  Deputy  Minister  of  Propa¬ 
ganda. 

“OUr  American  friends  In  this  room 
are  divided  to-day  Into  two  companies. 
The  first  company  consists  of  those  who 
arrived  in  England  some  time  ago,  and 
had  the  thrilling  experience  of  seeing 
the  great  war  at  first  hand.  They  are 
now  bn  their  way  back  to  the  United 
States.  The  second  division  Is  com¬ 


posed  of  those  who  arrived  in  England 
after  a  terrible  experience  on  the  At¬ 
lantic,  and  who  are  leaving  us  for 
France  In  a  few  hours.  In  order  that 
we  should  meet  them  all,  it  was  nec¬ 
essary  to  arrange  for  this  little  festi¬ 
val  very  rapidly,  and  therefore  we 
could  not  gather  together  representa¬ 
tives  of  the  entire  metropolitan  press 
of  Great  Britain. 

“Moat  of  our  friends  of  the  first  par¬ 
ty  have,  I  understand,  now  listened  to 
more  than  one  hundred  speakers  and 
eaten  more  than  one  hundred  public 
luncheons  and  dinners.  They  will  agree 
with  me,  I  am  sure,  that  ordinary  war 
oratory  has  become  a  little  tiresome.  In 
view  of  the  fact  that  most  of  us  are  go¬ 
ing  .shortly  to  hear  Lord  Grey  speak 
upon  the  League  of  Nations,  you  will 
•agree  with  me  that  we  should  be  as 
brief  as  possible  in  our  remarks  here: 

Powerful  Public  Opinion 

“1  cannot  let  this  company  part  with¬ 
out  telling  you,  as  one  who  had  the 
plea.sure  of  being  in  the  United  States 
during  the  great  awakening  of  that 
glorious  country,  that  our  guests  con¬ 
stitute  a  very  powerful  and  formidable 
body  of  public  opinion  In  the  great  re¬ 
public  across  the  ocean.  Their  circula¬ 
tions,  If  I  may  mention  such  a  delicate 
topic,  aggregate  fifteen  million  copies  a 
day.  They  come  from  a  country  which 
has  two  excellent  rule.s.  The  names  of 
all  newspaper  .shareholders  are  made 
public,  and  the  circulation  manager  re¬ 
veals  the  .secrets  of  his  office. 

“Our  friend.s  who  have  witnessed  the 
sufi’erings  infiicted  by  the  war  upon  the 
people  of  France  and  Belgium  are  re¬ 
turning  to  tell  their  own  country  that 
the  Intervention  of  the  United  States 
is.  to  use  one  of  their  own  phrases, 
worth  while. 

"When  I  was  In  America  last  year  I 
wondered  at  the  strange  phenomenon 
of  the  rLslng  young  men  of  your  na¬ 
tion,  many  of  them  residing  hundreds, 
and  some  thousands,  of  miles  from  the 
sea,  drawn  by  some  mysterious  instinct, 
leaving  their  prosperous  lives  to  come 
upon  this  mission  across  the  Atlantic. 
Their  crusade  Is  one  of  the  great 
miracles  of  the  world,  and  we  can  re- 
fiect  with  admiration  upon  the  com¬ 
parative  ,  ease  with  which  a  very  con¬ 
siderable-  portion  of  the  young  man¬ 
hood  of  the  United  States  has  been 
I  transported  across  the  Atlantic, 

[  “This  leads  us  to  dwell  upon  the  popu¬ 
larizing  of  the  means  of  communication 
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and  other  achievements.  They  all  point 
to  a  world  in  which  a  league  of  nations 
should  be  comparatively  easy  to  manage. 
We  can  comfort  ourselves  with  the 
thought  that  these  developments  make 
for  a  better  understanding  between  peo¬ 
ples  in  the  future — and  it  is  a  fact  that 
war  has  perfected  them  more  rapidly 
than  would  have  been  pos.sible  through 
many  years  of  peace. 

Will  Concentration  Follow? 

"We  who  are  engaged  in  the  business 
of  spreading  public  intelligence  have  to 
look  at  the  effect  upon  our  own  in¬ 
dustry  of  some  of  the.se  developments. 
Take  flight,  for  example.  Will  mas¬ 
tery  of  the  air  concentrate  new.spaper 
production  into  one  or  two  hands  in 
great  centres,  whence  newspapers  will 
be  di.s.seminated  by  flying  machines? 
Personally,  I  think  not.  I  know  that 
there  are  provincial  communities  appre¬ 
hensive  of  the  destruction  of  their  own 
local  opinion,  which  is  one  of  the  mq^ 
valuable  in.splrations  towards  a  na¬ 
tional  judgment. 

"We  thank  Lord  Beaverbrook  for 
these  beneficial  and  inspiring  gatherings 
of  English  and  American  representa¬ 
tives  of  the  press,  and  hope  that  his 
Ministry  of  Information  may  be  made  a 
permanent  institution  after  the  war. 
His  efforts  to  bring  together  great  edi¬ 
tors  of  powerful  mediums  in  the  two 
countries  is  one  of  the  greatest  achleve- 
menhs  of  the  war." 

Frank  P.  Glass  in  his  reply  said: 

Should  Accomplish  Much 

"It  is  an  unusual  honor  and  a  great 
privilege  to  be  present  on  this  occasion, 
and  I  esteem  it  verj-  deeply.  I  wish  to 
thank  Lord  Northcliffe  and  the  other 
distinguished  British  representatives 
here,  as  well  as  your  Cabinet,  your  Gov¬ 
ernment,  and  Lord  Beaverbrook,  who  so 
very  wisely,  I  think,  initiated  this  im¬ 
portant  movement  to  bring  representa¬ 
tive  newspaper  men  and  magazine  men 
from  the  United  States  to  this  country. 

I  believe  it  is  going  to  accomplish  a 
great  deal  of  good  among  the  peoples 
of  both  nations.  Speaking  for  one — an 
ignoramus  like  myself — who  never  had 
the  privilege  of  visiting  this  great 
mother-country  before,  I  am  sure  I  am 
going  to  be  largely  instructed  and  close¬ 
ly  guided,  my  views  deepened  and  my¬ 
self  benefited — more  than  by  anything 
else  that  has  happened  to  me.  1  am  sure 
that  everyone  of  our  party  will  go  back 
to  the  United  States  far  better  equipped, 
more  u.seful  In  our  respective  spheres, 
and,  I  hope,  far  more  Influential,  In  spite 
of  our  limited  circulation,  than  we  have 
ever  been  before. 

"We  have  been  delighted  with  the  hos¬ 
pitality  that  has  been  shown  on  all 
sides.  We  have  been  greeted  even  by 
the  heavens  with  a  charm.  We  had  a 
beautiful,  sunny  day  coming  from 
Liverpool  to  London,  and  the  dismal 
lyjndon  fog,  about  which  we  have  heard 
so  much,  is  not  here.  The  sunshine  In 
the  heart  and  the  mind  of  every  Eng¬ 
lishman  with  whom  we  have  come  Into 
contact  only  reiterates  and  confirms  the 
cordiality  of  the  reception  we  received 
on  our  first  day  from  the  elements. 

“We  in  .Vmerlca  are  tremendously  in¬ 
terested  in  this  attack  in  France.  We 
of  the  delegation  are  delighted  to  be 
here,  following  the  magnificent  victory 
of  the  British  armies  in  France,  and 
hope  that  before  many  weeks  there 
will  be  victories  of  equal  value  on  the 
part  of  the  French,  and  perhaps  some 
more  of  the  same  kind  from  General 
Pershing,  our  great  leader  there,  with 
his  Increasing  force. 

“You  spoke,  my  Lord,  of  our  dlfflcul- 
tlea  in  coming  over  on  our  ship.  We 
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had  a  great  deal  of  discomfort  from  the 
weather,  from  sickness,  and  from  vari¬ 
ous  conditions  not  necessan'  to  men¬ 
tion  now.  Very  little  news  came  to  our 
vessel,  because  the  wireless  was  not 
working  all  the  time.  There  was  a  rumor 
afloat  that  Bulgaria  had  sued  for  peace, 
and  that  the  war  might  end  right  away 
and  before  we  could  see  it  Among  the 
1,800  troops  that  were  aboard,  the  con- 
.stant  expression  of  both  officers  and 
men  was:  ‘Suppose  that  before  we  get 
there  it  should  all  be  over?’  These 
men,  in  spite  of  the  dangers  to  which 
they  were  exposed,  wanted  to  g:et  to 
France  in  time  to  take  their  part  in 
the  great  victory  which  we  are  going  to 
achieve.  (Cheera) 

"I  have  been  very  much  plea.sed  by 
the  gratifying  tribute  which  Lord 
Northcliffe  has  paid  to  the  .spirit  of  the 
American  people — a  spirit  which  he  had 
unusual  opportunities  for  learning  dur¬ 
ing  his  re.sldence  in  the  United  States. 
We  have  been  thought  of  by  many  as 
only  a  dollar-loving  people;  and  I  mu.st 
confess  that  some  of  our  newspaper  and 
magazine  proprietors  have  in  the  last 
year,  at  least,  watched  the  dollar  pretty 
closely.  Some  of  them  have  made  a  few 
dollars  now  and  then.  (Laughter.)  But, 
after  alt,  we  are  a  nation  of  tdealt.sta 
We  are  mostly  of  British  blood,  and  so 
have  the  highest  regard  for  the  funda¬ 
mental  principles  of  justice.  All  our  laws 
and  our  very  constitution  have  been 
bottomed  and  born  in  England.  Our 
Declaration  of  Indeiiendence  was  but  a 
renewal  of  your  Magna  Charta;  and  as  a 
people  we  are  determined,  so  far  as 
possible  to  a-ssist  in  establishing  these 
principles  throughout  the  entire  world. 
We  hope  that  out  of  this  war  will  come 
a  day  of  sunshine  for  the  whole  world; 
real  international  law,  some  sort  of  in¬ 
ternational  court,  and  perhaps  an  Inter¬ 
national  police  to  enforce  its.  rulings. 
English  and  American  justice,  English 
jind  French  ideals  must  prevail  in  the 
world — and,  God  willing,  they  shall." 

At  the  close  of  Mr.  Glass’s  address, 
which  was  greeted  with  cheers,  he  pro¬ 
posed  the  health  of  Lord  Northcliffe. 


MUST  NOT  USE  ENEMY  LANGUAGE 


Canada  Directs  Papers  to  Use  French 
and  English  Only 

Ottawa,  October  18. — No  more  news¬ 
papers,  tracts,  pamphleta  books,  or  any 
other  kind  of  publications  are  to  be  is¬ 
sued  in  Canada  in  enemy  languages  un¬ 
til  aft®r  the  war. 

This  has  been  decided  upon  by  the 
Government,  and  an  order4n-counciI 
has  been  passed,  making  it  a  law.  Pa¬ 
pers  must  use  either  English  or  French. 

The  order-hi-coimcil  regarding  pub¬ 
lications  in  foreign  languages  requires 
a  license  from  the  Secretary  of  State 
before  such  papers,  periodicals,  or  works 
can  be  published  in  Canada  in  German. 
Magyar,  or  Hungarian,  Bulgarian,  Turk- 
i.sh,  Russian,  Rumanian,  Ukranian, 
Finnish,  Euthonian,  Syrian.  Ooatian,  or 
Livonian.  The  importation  of  such  pa¬ 
pers  or  publications  to  Canada  is  simi¬ 
larly  restricted,  but  an  exception  is  made 
in  the  case  of  works  of  a  religious  or 
scientific  character  not  containing  any 
objectionable  matter. 

Authority  Is  taken  for  the  seizing  of 
such  plants  and  the  destruction  of  ob¬ 
jectionable  matter.  The  licensing  priv¬ 
ilege  affords  a  method  of  close  control 
and  regulation. 


Entertained  Winning  Teams 
The  most  successful  teams  in  the 
Loan  drive  in  St.  Paul  were  entertained 
toy  the  Dispatch-Pioneer  Press  at 
the  principal  theatre  of  the  dty. 


Gave  Salesgirl  Good  Lesson 
in  Handling  Customers 

"But  I  Have  Other  Work  to  Do,  and  So 
Cannot  Take  a  Place  as  Salesman,” 
Mr.  Wanamaker  Said 


A  salesgirl  at  the  Wanamaker  glove 
counter  in  New  York  had  just  finished 
waiting  on  a  woman  customer  and 
turned  to  wait  on  a  man  sitting  on  the 
next  stool. 

He  wanted  suMe  gloves,  and  as  she 
was  fitting  him  he  remarked: 

“If  you  will  allow  me  to  say  so,  young 
lady,  you  didn’t  take  enough  trouble  to 
satisfy  your  last  cu.stomer.  You  might 
have  made  a  better  customer  of  her.” 

’The  girl  looked  at  the  man  and,  feel¬ 
ing  peeved,  said  to  him:  “Gee,  but  you 
seem  to  know  a  lot  about  waiting  on 
customers!  Why  don’t  you  try  it  and 
show  us  how?” 

"Not  a  bad  idea  at  all,”  said  the  mao, 
and  to  the  girl’s  amazement  he  stepped 
behind  the  counter,  took  off  his  overcoat 
and  hat,  and  walking  up  to  a  woman 
who  was  waiting  said: 

"May  I  wait  on  you,  madam?” 

"I  want  some  washable  long  white 
gloves.” 

’The  man  turned  to  an  astonished 
salesgirl,  asked  where  the  gloves  were 
kept,  and  turned  to  the  customer,  who 
said  she  would  take  a  pair. 

“But  you  will  want  an  extra  pair  while 
those  are  being  washed,  will  you  not?” 
asked  the  salesman  in  a  suave  manner. 

"I  suppose  I  will,”  replied  the  woman. 

“Naturally,”  a.ssured  the  man.  “And 
these,”  ho  continued,  “are  exactly  the 
same  kind  of  glove,  only  In  a  gray,  as 
you  see,  for  afternoon  wear:  for  a 
bridge,  or  a  matinee,  or  church,  as  you 
prefer.  May  I  suggest  two  pairs  of 
these?” 

And  the  woman  took  them!  He  had 
sold  her  four  pairs  of  gloves  when  she 
came  to  buy  one  pair.  And  all  in  ten 
minutes! 

After  the  customer  left,  the  salesgirl, 
now  in  frank  admiration,  said: 

“Say,  you  certainly  are  some  seller. 
You  ought  to  get  a  Job  here.” 

“Well,”  replied  the  man  genially,  “you 
see,  I  have  other  things  to  do,  young 
lady,”  and,  taking  his  coat  and  hat,  he 
took  out  his  cardcase  and  handed  the 
girl  his  card.  She  read  on  it:  “Mr. 
Rodman  Wanamaker.” — [Ladies  Home 

Journal]. _ 

PICTORIAL  REPORTERS  IN  ARMY 

Philadelphia  Newspapers  Give  Six  Ex¬ 
perts  with  Camera  to  War  Work 

Philadslphu,  October  15.  —  After 
serving  eleven  years  on  the  photograph¬ 
ic  staff  of  the  Philadelphia  Evening  Bul¬ 
letin,  Charles  McL  dark  has  joined 
the  Photographic  Division  of  the  Army 
Signal  (Torps,  with  the  rank  of  first  lieu¬ 
tenant. 

He  is  the  sixth  Philadelphia  newspa¬ 
per  photographer  to  enter  the  service. 
Howard  Kingsmore,  of  the  Public  Led¬ 
ger,  was  the  first  to  go,  winning  the 
rank  of  first  lieutenant  about  six 
months  ago.  He  is  now  a  captain,  and 
is  on  duty  in  Siberia.  CJarl  Thoner,  of 
the  Philadelphia  Press,  is  a  second  lieu¬ 
tenant  and  on  duty  at  C!olumbia  Uni¬ 
versity,  with  Second  Lieut.  Harry  S. 
Hood,  also  of  the  Public  Ledger. 

Sergeant  James  McGarrigle,  of  the 
Public  Ledger,  is  on  duty  in  Washing¬ 
ton,  and  “Mike”  Robinson,  Philadel¬ 
phia’s  veteran  camera  man,  and  per¬ 
haps  the  dean  of  them  all,  la  official  pho¬ 
tographer  at  the  aircraft  factory  at  the 
Philadelphia  navy  yard.  He  is  a  civ¬ 
ilian. 


KEEPING  HOME  FOLKS 
FROM  WORRYING 


Brooklyn  Eagle,  Through  Messages  from 
Boys  at  Front,  Cabled  from  Paris 
Bureau,  Brought  News  of  Their 
Safety  in  Battles  to  Relatives 


On  Thursday,  October  3,  the  Brooklyn 
Eagle  was  enabled  to  perform  an  un¬ 
usual  service  for  sixty  Brooklyn 
families  with  sons  in  the  war.  An  As¬ 
sociated  Press  dispatch  on  that  date 
gave  details  of  some  of  the  hardest 
fighting  of  the  war  in  which  the  Ameri¬ 
can  troops  have  participated,  and  cited 
the  fact  that  the  106th  Infantry,  largely 
made  up  of  Brooklyn  men,  had  played 
a  prominent  part  in  the  battles  of  the 
preceding  daya  On  the  same  day  the 
Eagle  received  from  its  Paris  corre¬ 
spondent  a  cable  dispatch  giving  the 
names  and  aiddresses  of  sixty  Brooklyn 
men  who  had  participated  in  these 
battles  and  escaped  without  a  scratch. 

Wilfred  Gorden,  a  Y.  M.  C.  A.  repre¬ 
sentative  working  with  the  106th,  left 
for  Paris  the  day  after  the  battle.  Know¬ 
ing  that  the  Eagle  would  transmit  them 
by  cable,  sixty  members  of  the  regi¬ 
ment  gave  him  personal  messages  for 
the  home  folks.  As  soon  as  they  were 
received  in  Brooklyn  the  lilagle,  follow¬ 
ing  its  custom,  called  the  families  on 
the  telephone  and  reassured  them  as  to 
the  safety  of  their  loved  ones. 

The  Eagle  representatives  who  are  in 
charge  of  telephoning  news  of  Brooklyn 
boys  who  register  with  the  Eagle  bu¬ 
reau  in  Paris  declaim  that  it  Is  much 
harder  to  make  the  home  folks  believe 
good  news  than  bad.  No  mother  will 
ever  believe  that  her  boy  is  safe  and 
sound  by  being  told  once.  She  insists 
that  the  message  be  repeated  half  a 
dozen  tlmea  Almost  always  she  says 
that  she  has  been  expecting  bad  news. 
When  convinced  that  her  boy  was  alive 
and  well  but  a  few  hours  previous,  she 
is,  of  course,  overjoyed  and  can  hardly 
find  words  to  express  her  appreciation. 
But  in  many  instances  doubts  assail 
her  again  and  she  either  calls  the  Eagle 
on  the  telephone  or  comes  to  the  office 
herself  to  have  a  look  at  the  original 
cable  dispatch. 

The  Eagle  last  week  also  repeated 
the  feat  which  it  has  performed  twice 
before  and  printed  the  names  and  ad¬ 
dresses  of  the  first  two  thousand  men 
drawn  from  Brooklyn  and  Long  Island 
in  the  draft  within  three  hours  of  the 
time  the  numbers  were  drawn  in  Wash¬ 
ington. 

In  order  to  accomplish  this  it  was 
necessary  to  have  on  hand  in  its  office 
by  noon  on  Monday  the  names,  ad¬ 
dresses,  and  serial  numbers  of  every 
one  of  the  300,000  men  from  Brooklyn 
and  Long  Island  who  registered  in 
September.  Through  the  courteous  cc- 
eperation  of  the  local  draft  boards,  the 
Eagle  was  in  possession  of  the  records 
of  the  eighty-.six  out  of  the  eighty-eight 
boards  involved. 

A  special  force  of  thirty  tabulators, 
recruited  from  all  departments  of  the 
Elagle,  was  organized  and  Instructed 
several  days  before  the  drawing.  As 
fast  as  the  serial  numbers  were  drawn 
in  Washington  they  were  placed  upon 
a  large  blackboard  in  the  news  room. 
The  tabulators  then  looked  up  the  names 
in  the  list  of  registrants  provided  by 
each  board  and  entered  them  upon  spe¬ 
cially  prepared  slips  which,  in  addition 
to  the  name,  address,  and  serial  num¬ 
ber,  gave  the  order  of  call  in  the  draft 
as  determined  by  the  drawing  in  Wash¬ 
ington. 
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A.A.A.A.  ADOPTS  CODE  OF  ETHICS,  ORDER  BLANK, 
KEYING  SYSTEM,  RATE  CARD,  TURNER  CHART 

Second  Annual  Convention  Re-Elects  Four  General  Officers  and  Continues  James 
O’Sliaughnessy  as  Executive  Secretary — Val  Fisher,  Addressing  Agents  and  Their 
Guests  at  Dinner,  Illustrates  hy  British  Practice  Need  for  Advertising  During 
War — Insists  Only  Advertising  Can  Keep  Factories  Working  to  Capacity 


Advertising  agents  from  au  the 
principal  cities,  with  the  New  York 
agencies  acting  as  hosts,  sat  down 
to  a  banquet  in  the  Manhattan  Club 
Thursday  evening,  October  10,  and 
made  the  occasion  significant  in  the  an¬ 
nals  of  advertising. 

This  dinner  was  the  concluding  fea¬ 
ture  of  the  three  days  of  sessions  of 
the  American  Association  of  Advertis¬ 
ing  Agencies.  The  first  day  was  given 
over  to  the  deliberations  of  the  national 
executive  board.  The  two  following  days 
were  devoted  to  the  work  of  the  annual 
convention. 

As  was  stated  on  the  floor  of  the  con¬ 
vention  at  its  hour  of  adjournment  by 
President  William  H.  Johns:  “Mile¬ 
stones  on  the  highroad  of  advertising 
have  been  set  in  these  deliberations.” 

All  of  the  visiting  members  were  in¬ 
vited  to  be  guests  of  the  New  York 
agents  at  the  banquet,  at  which  speakers 
of  international  importance  were  on  the 
progrramme.  Val  Fisher,  editor-ln-chiof 
of  the  London  Advertising  World,  was 
the  principal  speaker.  He  is  the  inte;'- 
national  evangelist  of  promotional  activ¬ 
ity  for  business  after  the  war. 

Advertising  Must  Co  On 
Mr.  Fisher  told  of  the  vital  impor¬ 
tance  of  continuing  advertising  now  for 
its  benefit  to  business,  so  that  the  na¬ 
tional  prosperity  may  be  protected.  He 
cited  the  fact  that  English  manufactur¬ 
ers  who  were  giving  the  total  output 
of  their  factories  to  the  Goverment,  were 
advertising  at  the  present  time  so  thet 
they  would  have  a  ready  market  when 
the  hour  of  peace  arrived.  These  fac¬ 
tories,  he  stated,  were  enlargred,  some  of 
them,  to  many  times  their  capacity  be¬ 
fore  the  war.  This  greatly  enlarged 
production  power,  he  said,  would  be 
maintained  by  after-the-war  business. 

As  a  re-sult  of  this  unusual  and  unpre. 
cedented  condition  of  English  industry, 
he  said,  every  effort  was  being  put  for¬ 
ward  to  insure  that  the  war  capacity 
of  these  factories  should  not  be  reduced 
when  the  demand  for  war  material  ceas¬ 
ed  To  protect  this  output  v<flume  of 
these  overgrown  industrial  institutions 
in  England,  he  said,  it  is  obviously  nec¬ 
essary  that  they  should  have  not  only 
the  home  market  to  supply,  but  as  much 
of  the  foreign  market  as  their  manufac¬ 
turing  facilities  required. 

This  is  plainly  the  situation  In  this 
country,  Mr.  Fisher  pointed  out.  Just  as 
it  existed  in  England,  with  regard  to 
factories  engraged  In  war  industry  and 
which  have  been  greatly  enlarged  for 
that  purpose.  It  means  that  the  Amer¬ 
ican  manufacturer  must  use  every  effort 
now  in  promoting  a  demand  for  his  fac¬ 
tory  output  at  the  end  of  the  war. 

This  condition  implies  the  necessity  of 
advertising  more  largely  than  ever  be¬ 
fore.  To  produce  the  desired  results 
advertising  must  be  done  now  and  must 
be  continued  until  the  war  is  over.  The 
creation  of  a  market,  Mr.  Fisher  re¬ 


minded  his  hearers,  could  not  be  done 
over  night.  It  is  a  process  requiring 
time  if  it  is  to  be  done  within  the  limits 
of  proper  cost. 

As  Mr.  Fisher  stated  so  forcefully,  in 
his  addre.ss  before  the  national  executive 
board  of  the  American  Association  of 
Advertising  .Agencies  on  August  14, 
which  was  given  much  publicity  at  the 
time,  English  manufacturers  are  keen¬ 
ly  alive  to  the  necessity  for  advertis¬ 
ing,  now  for  after-the-war  business 
though  they  have  not  a  single  piece  of 
goods  to  sell.  This  is  the  lesson  of  Brit¬ 
ish  experience,  he  said,  for  the  American 
manufacturer  to  profit  by. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  in  his  speech,  stated  that  he 
was  advocating  allowing  commissions  on 
local  bu.sinesis  the  same  as  on  foreign 
business  coming  from  advertising  agen¬ 
cies.  He  said  that  all  business  develop¬ 
ed  and  created,  whether  it  be  local  or 
foreign,  should  carry  the  properly  earn¬ 
ed  commission  to  the  agency. 

Mr.  Rogers  stated  also  that  he  had 
changed  the  commission  to  advertising 


agencies  from  13  per  cent,  with  a  cash 
discount  of  3  per  cent,  to  15  per  cent, 
with  a  cas*  discount  of  2  per  cent  This 
is  the  new  commission  arrangement 
which  most  of  the  leeuling  naagazines 
have  recently  adopted  in  view  of  the 
rising  cost  in  giving  service  on  the  part 
of  the  advertiadag  agenclea 

It  was  stated  that  advertisers  have 
generally  expressed  themselves  as  be¬ 
ing  strongly  in  favor  of  the  new  com¬ 
mission  of  15  per  cent,  on  the  theory 
that  they  consider  it  is  more  profitable 
to  them  to  pay  the  price  for  full  and 
efficient  service  in  their  advertising. 

The  banquet  was  concluded  with  a 
splendidly  enthusiastic  demonstration 
for  the  fourth  Liberty  Loan.  The  agen¬ 
cies  pledged  themselves  to  double  their 
subscriptions  over  those  made  to  the 
third  Liberty  Loan. 

The  question  of  increased  service  in 
advertising  was  one  of  the  big  subjects 
considered  at  the  executive  board  meet¬ 
ing.  The  necessity  for  keeping  the 
power  of  advertising  back  of  business 
and  badr  of  the  Government  was  de¬ 


clared  to  be  one  of  the  paramount  con¬ 
cerns  of  the  nation. 

“It  is  vital  to  national  welfare  that 
the  constructive  force  of  advertising 
should  be  given  to  commerce  and  to 
Government  activities  in  these  stressful 
times,"  said  President  Johps.  “The  ad¬ 
vertising  agents  such  as  are  embraced 
in  our  association  are  the  men  who  best 
know  what  advertising  means  to  the  na¬ 
tional  welfare.  They  knew  the  vital 
dynamics  of  advertising  efficiency.  They 
know  it  can  uphold  bu.siness  so  that  our 
.national  prosperity  may  more  quickly 
and  powerfully  uphold  the  hands  of  the 
Government  at  war. 

“The  gentlemen  of  this  association  do 
not  appeal  to  the  public  in  behalf  of 
advertising.  But  they  may  well  appeal 
to  the  public  in  behalf  of  that  prosperity 
and  that  national  strength  which  ad¬ 
vertising  can  give. 

Every  Member  Volunteered 

“Every  member  of  the  American  As¬ 
sociation  of  Advertising  Agenclea  has 
volunteered  the  services  of  himself  and 
his  entire  organization  to  the  Govern¬ 
ment  through  the  Government's  division 
of  advertiiring.  Every  member  of  the 
association  Is  therefore  on  call  to  do 
whatever  work  in  the  way  of  preparing 
adverti.sing  plans,  advertisements,  with 
lay-out  and  art  work  complete,  for  every 
Government  activity  being  advertised 
through  the  divtsion  of  advertising.  All 
of  our  members  work  without  pay  and 
without  thought  of  credit.  In  fact,  no 
class  of  business  men  have  been  quicker 
or  more  generous  in  responding  to  the 
Government's  needa  The  success  ad¬ 
vertising  has  given  to  so  many  Govern¬ 
ment  activities  is  the  only  reward  they 
a.sk. 

“Happily,  official  Washington,  as  well 
as  business  men  generally,  has  a  better 
appreciation  of  advertising  to-day  than 
ever  before,  and  this  Is  a  splendid 
augury  for  the  future." 

Mr.  John’s  remark  that  official  Wash¬ 
ington  has  grasped  a  better  and  fuller 
appreciation  of  advertising  than  it  ever 
had  before  is  borne  out  in  an  Interesting 
way  by  letters  sent  to  various  members 
of  the  association  by  FTovost  Marshal- 
General  Enoch  H.  Crowder,  Col.  John 
H.  WIgmore,  of  Gen.  Crowder's  office; 
Harry  P.  Harrison,  executive  chairman 
of  the  Commission  on  Training  Camp 
Activities  of  the  War  Department ; 
Harold  Braddock,  director,  military  en¬ 
tertainment  council  of  the  same  De¬ 
partment;  from  the  Committee  on  Pub¬ 
lic  Information;  the  Liberty  Loan  Com¬ 
mittee;  the  National  War  Savings 
Stamps  Committee,  and  many  other 
Government  authorities. 

It  was  in  bringing  home  to  the  people 
of  the  United  States  a  oomprehensive 
and  accurate  picture  of  their  duties  in 
connection  with  compulsory  military 
service  that  advertistag  broke  the  ice 
for  the  present  close  and  friendly  rela¬ 
tions  which  exist  between  it  and  all 
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branches  of  the  Government,  at  Wash- 
inKtcn  and  elsewhere.  In  letters  to  Mr. 
Johrs  a.nd  to  William  H.  Hankin.  presi¬ 
dent  of  the  W.  H.  Rankin  Co.,  of  Chi¬ 
cago,  General  Crowder  says,  speak'np  of 
the  work  of  the  as.sociation  on  ref,istra- 
*ion  day: 

“Over  and  above  the  fine  organization 
of  the  TOmmittee’s  staff  as  a  whole,  what 
has  impressed  me  7)artioularly  in  your 
division  is  the  thorouRhne.ss  with  which 
\ou  have  organized  the  patriotic  as¬ 
sistance  of  private  citizens  in  contribnt- 
iiiK  to  the  private  aer\1ce  rendered  by 
the  committee.  It  is  genuinely  Anieii- 
can  in  its  method — this  voluntary  union 
of  individual  citizens  to  accomidish  those 
restilts  which  in  some  continental  coun¬ 
tries  are  left  to  the  vast  army  of  Gov¬ 
ernment  officials.” 

Officers  Re-elected 

The  convention  closed  with  the  re- 
election  of  the  four  general  officers.  ^ 
The.se  are;  President  William  H.  Johns, 
president  of  George  Batten  Company, 
Inc.,  New  York,  and  who  is  also  chair¬ 
man  of  the  divi.sion  of  advertising  of 
the  I'nited  States  Government  Commit¬ 
tee  on  Public  Information:  vice-presi¬ 
dent,  Paul  E.  Faust,  president  of  Mai-  , 
lory,  Mitchell  &  Faust,  of  Chicago,  who  ' 
is  also  chairman  of  the  Western  Council; 
secretary,  Harry  Dwight  Smith,  pres!-  i 
dent  of  Fuller  &  Smith,  Cleveland;  treas¬ 
urer,  Walter  R.  Hine,  treasurer  of  Frank  , 
Seaman,  Inc.,  New  York;  executive  sec-  ^ 
retary,  James  O'Shaughnessy. 

O.  H.  Blackman,  president  of  Black-  ^ 
man-Hoss  Company,  was  elected  a  mem¬ 
ber  of  the  national  executive  board  for 
three  years.  Major  E.  E.  Crltchfield, 
president  of  Critchfleld  &  Company,  Chi¬ 
cago,  was  reelected  to  the  executive 
tioard  for  a  period  of  three  yecu's.  H.  H. 
Charles,  president  of  the  H.  H.  Charles 
Advertising  Service,  New  York,  was 
elected  council  member  of  the  national 
executive  board  for  the  New  York  Coun¬ 
cil.  J.  W.  Barber,  president  of  the  J. 
W.  Barber  Advertising  Agency,  Boston, 
wa,s  reelected  council  member  of  the  na¬ 
tional  executive  board  for  the  New  Eng¬ 
land  Council.  Jefferson  Thomas,  of  the 
Thomas  Adverti.sing  Service,  Jackson¬ 
ville,  Florida,  was  elected  member  of  the 
executive  board.  Southern  Council,  to 
succeed  St.  Elmo  Massengale.  The  other 
council  member  of  the  national  execu¬ 
tive  board  who  was  reelected  was  Wil¬ 
liam  H.  Rankin,  president  of  William 
H.  Rankin  Company,  Chicago.  William 
R.  McLain,  president  of  the  McI.Ain- 
Hadden-Simpers  Company,  Philadelphia, 
was  elected  member  of  the  national 
executive  board  to  succeed  J.  H.  Cross,  to 
represent  the  Philadelphia  Council. 

The  Gould  Chart  of  Magazine  Circula¬ 
tions  was  Anally  and  formally  adopted, 
and  will  be  distributed  to  members  of 
the  association  as  soon  as  it  is  off  the 
pre.ss. 

The  Batten  Rate  Book,  which  is  a 
logarithm  of  rates  with  differentia]  and 
di.scounts  for  the  purpose  of  facilitating 
the  making  of  estimates  and  schedules 
by  agencies,  was  adopted,  and  will  be 
di.stributed  to  the  members  of  the  As¬ 
sociation. 

The  Gundlach  Keying  Sy.stem  was 
formally  adopted.  This  is  a  system  by 
which  every  publication  generally  used 
by  advertising  agencies  will  have  Its  key 
number  for  each  agency  in  the  A.ssocl- 
atlon,  so  that  error  and  omission  in  the 
keying  of  advertising  may  be  adequate¬ 
ly  d)rovided  against.  Now  that  adver¬ 
tising  is  beln^  keyed  more  than  for¬ 
merly,  If  Is  important  that  disputes 
and  claims  for  errors ;  should- be  avoid¬ 
ed,  and  this  sclentlAc  system  auto¬ 
matically  safeguards  this  detail  In  ad¬ 
vertising. 


EXECUTIVE  SECRETARY,  JAMES  O’SHAUGHNESSY. 


Another  feature  of  this  order  blajik 
is  that  the  publisher  receiving  it  from 
an  agency  which  has  never  done  busi¬ 
ness  with  him  before,  will  know  in¬ 
stantly  that  it  comes  from  an  establish¬ 
ed  agency  which  is  considered  reliable 
and  responsible,  and  doing  busine'-s  in 
a  sound,  ethical  way.  This  will  wive 
him  from  the  necessity  of  making  the 
usual  investigation  In  the  case  of  bu.si- 
ness  received  from  a  new  agency. 

Draft  of  Ethics 

Oftentimes  the  publisher  loses  busi¬ 
ness  while  making  an  investigation  of 
.some  new  agency  which  Is  perfectly 
sound  and  a  good  risk,  but  with  which 
he  had  not  previously  had  any  busi¬ 
ness  relatlona  In  this  way  the  jtaml- 
ard  order  blank  will  serve  as  a  sort 
of  symbol  of  recognition  for  members 
of  the  American  As.soclaticn  of  Adver¬ 
tising  Agencies,  particularly  with  pub¬ 
lications  in  remote  places. 

The  committee  on  agency  service,  of 
which  Stanley  Resor,  president  of  the  J. 
W’’alter  Thompson  Company,  is  chair¬ 
man,  submitted  a  draft  of  the  ethics  of 
the  advertising  profession,  which  was 
adopted.  This  report  is  In  effect  a  writ¬ 
ten  code  of  ethics  stated  In  exact  terms. 
In  its  present  form  it  is  a  technical 
version  for  the  use  of  agencies  only.  It 
is  to  be  ampliAed  later  for  general  pub¬ 
lication.  It  covers  among  other  things 
the  subject  of  practices  which  are  good 
and  those  which  are  interdicted. 

The  Turner  Chart,  which  Is  an  elabor¬ 
ated  diagram  showing  the  vital  outllne.s 
of  a  plan  of  an  advertising  campaign, 
submitted  by  the  Turner  Adverti.sing 
Company,  of  Chicago,  was  adopted  for 
the  use  of  membera  It  is  a  tlme-.saving 
help  and  an  in.surance  against  the  omis¬ 
sion  of  essential  con.siderations  in  plan¬ 
ning  a  campaign  of  adverti.sing. 

The  Guide  to  Visualization  and  the 
Element  List,  which  were  contribute*! 
by  Frank  f?eaman,  Inc.,  of  New  York, 
were  aKso  adopted.  These  charts  shorten 
the  time  and  labor  in  the  preparation 


A  standard  rate  card  was  Anally  and 
formally  adopted.  This  rate-card  Is  so 
devised  that  it  may  be  of  any  size,  pro¬ 
vided  it  is  composed  of  units  3V^  Inches 
by  6  inches.  All  of  the  information  can 
be  put  on  one  .side  of  a  card  of  this  size, 
or  it  can  spread  over  both  sides  of  the 
card,  or  the  card  can  be  double  the  size 
and  folded,  gi\ing  four  pages;  or  an¬ 
other  fold  can  be  given,  allowing  six 
pages.  Thus  it  can  be  extended  into 
a  book  of  thirty-two  pages,  if  neces¬ 
sary,  but  each  page  will  be  the  .same 
size,  and  the  information  will  be  ar¬ 
ranged  In  the  same  order.  Under  the 
order  headings  much  or  little  informa¬ 
tion  may  be  given,  .so  that  every  pub¬ 
lisher  can  use  this  rate-card  without 
interfering  with  his  pre.sent  notions  as 
to  providing  information. 

With  this  rate-card  the  Information 
will  be  found  in  the  same  order,  whether 
the  card  be  of  one  page  of  thirty- 
two  page.s.  Publishers  who  have  been 
consulted  concerning  this  standard  rate- 
card  have  expressed  themselves  as  be¬ 
ing  enthusia.stically  In  favor  of  It.  They 
realize  that  oftentimes  their  publications 
have  been  left  off  schedules  because  of 
the  dIAlcuIty  of  deciphering  their  rate- 
cards,  or  becau.se  of  the  lack  of  some 
essential  information  on  It. 

The  standard  rate-card  is  ready  for 
the  u.se  of  publlshera  and  will  be  avail¬ 
able  to  them  upon  request.  Already  this 
card  has  been  put  Into  use  by  Munsey's 
Magazine,  which  lost  no  time  in  taking 
advantage  of  the  new  improvement. 

The  standard  order  blank,  which  has 
been  in  the  course  of  preparation  for 
three  months,  was  approved  In  its  ex¬ 


isting  form  with  the  suggestion  for  a 
few  minor  changes.  These  amendments 
and  alterations  wifi  be  made  within  a 
few  days,  and  it  will  then  be  available 
to  the  members  of  the  Association. 

The  order  blank  will  be  the  same  for 
every  agency,  the  only  difference  being 
in  the  name  of  the  agency  at  the  top 
of  the  front  page.  The  back  will  con¬ 
tain  only  the  conditions,  which  will  be 
exactly  the  same,  and  printed  from  an 
electro  supplied  to  agencies  by  the  As¬ 
sociation. 

The  advantages  of  this  standard  order 
blank  are  many,  and  it  is  believed  that 
publishers  generally  will  welcome  the 
improved  facility  in  their  relations  with 
agencies. 

One  of  the  big  considerations  In  favor 
of  the  publisher  is  that  he  will  not  have 
to  waste  any  time  reading  the  conditions 
on  the  back  of  the  order  he  receives. 
He  will  know  as  soon  as  he  sees  the 
copyrighted  form  that  it  is  the  same  as 
every  other  copyrighted  form,  though 
coming  from  different  agencies.  The 
conditions  on  the  back  are  very  simple, 
and  very  few  as  compared  with  many 
order  blanks  now  In  use. 

The  information  on  the  obverse  side 
is  .simple  and  orderly,  and  contains  noth¬ 
ing  but  necessary  Instructions  to  guide 
in  the  publication  of  the  adverti.sement. 

The  agencies  using  the  order  blank 
are  not  permitted  to  make  any  changes 
whatever  in  the  type  or  In  the  arrange¬ 
ment.  If  they  wish  to  add  to  it  it  must 
be  done  with  typewriter,  pen.  or  pencil, 
or  with  a  pasted  .slip.  Thus,  if  there  be 
any  peculiar  conditions  in  the  ordef- 
blank.  It  will  sdiow  Instantly  to  the 
publisher  receiving  it. 


of  advertising  copy.  They  also  insure 
against  om.si.s.sion  and  error  in  the  ex¬ 
ecution  of  copy,  by  taking  much  drudg¬ 
ery  out  of  the  work  of  preparing  ad¬ 
vertisements,  booklets,  etc.,  they  con¬ 
tribute  largely  to  the  efficiency  of  the 
agency, 

PRESS  AIDS  GET  INCREASE 

National  War  Labor  Hoard  Grants  Wage 
Advance  to  Chicago  Men 

Washington,  October  15. — A  wage  in¬ 
crease  of  about  8  cents  an  hour  has  been 
awarded  the  printing-pre-ss  assi.stants  of 
Chicago  by  the  National  War  Labor 
Board.  The  men  went  on  a  strike  in 
June  on  the  ground  that  their  wages 
w'ere  not  adequate  to  meet  rising  co.sts 
of  living  in  Chicago. 

They  were  receiving  $21  a  week  and 
now  are  to  receive  824.50,  the  lncrea.se 
corre.spondJng  very  clo.sely  to  the  per¬ 
centage  of  increase  in  living  costs  found 
in  Chicago  by  the  Bureau  of  Statistics 
of  the  Department  of  I^abor.  The  in¬ 
crease  is  retroactive. 


Newsies  Discontinue  Paper 
The  Hustler,  a  monthly  magazine 
published  by  the  Night  Hustlers’  Club 
of  Portland,  Ore.,  has  been  discontin¬ 
ued  until  after  the  war.  The  new.sboys 
who  comprise  the  Hu.stlers’  Club  volun¬ 
tarily  took  this  step  when  the  Govern¬ 
ment  called  for  the  elimination  of  non- 
essential  publications.  The  Hustler  was 
the  result  'of  a  very  serious  effort  on 
the  part  of  the  newsboys,  and  Its  cir¬ 
culation  has  averaged  around  6,000. 


9 


Editor  Publisher  for  October  19,  1918 


RETURNS  TO  BENNETT  PAPERS  AS 
DIRECTOR  OF  ADVERTISING 

Edwin  DeWitt,  for  Three  and  a  Half  Years  Associated  With 
EDITOR  &  PUBLISHER,  Rejoins  New  York 
Herald  and  Evening  Telegram 

Edwin  IXIDDRIDGE  DE  WITT  retires  as  publisher  of  Editor  &  Pubi.ishk< 
with  this  week’s  issue,  to  become  advertising  director  of  the  New  York  Her- 
aid  and  Evening  Telegram. 

At  a  meeting  of  the  board  of  directors  of  the  Editor  &  Publisher  Company, 
on  Wednesday,  the  formal  resignation  of  Mr.  DeWitt  as  secretary,  treasurer, 
and  director  was  accepted  with  sincere  regret,  and  it  was  cause  for  gratification 
that  Mr.  DeWitt  desired  to  retain  his  smail  stock  holdings  in  the  company. 

Was  Connected  With  Herald  for  Fourteen  ^ears 


Newspapers 
Furnish  the  Fuel — 
Facts  and  Features. 

* 


EDWIN  D.  DE  WITT. 


Mr.  De  Witt  returns  to  his  old  love — 
the  Bennett  properties — after  three  and 
a  haif  years  of  all-round  congenial  and 
profitable  association  with  this  paper. 

Before  Joining  the  forces  of  Editor  & 
Pl'busher,  Mr.  DeWitt  held  important 
executive  positions  for  a  period  of  four¬ 
teen  years  with  the  New  York  Herald. 
He  graduate  from  Princeton  in  the  ciasa 
of  1900!  He  began  his  newspaper  ca¬ 
reer  in  the  classified  department  of  the 
New  York  Times.  Then  he  moved  over 
to  the  classified  department  of  the  Tele¬ 
gram.  He  was  soon  made  advertising 
manager  of  the  Evening  Telegram.  La- 
ter  he  was  transferred  to  the  Paris  Her¬ 
ald  and,  for  three  years,  had  charge  of 
the  business  end  of  that  paper  under  the 
personal  direction  of  the  late  Commo¬ 
dore  James  Gordon  Bennett.  Returning 
to  New  York,  he  was  made  advertising 
manager  of  the  Herald,  then  advertis¬ 
ing  manager  of  the  Morning  and  Sun¬ 
day  Herald  and  the  Evening  and  Sun¬ 
day  afternoon  Telegram,  and,  finally,  in 
1911  he  was  made  general  manager  of 
the  morning,  Sunday,  and  evening  edi¬ 
tions  of  the  Bennett  papers. 

Mr.  DeWitt  ranks  as  ona  of  the  head¬ 
liners  in  the  field  of  newspaper-making 
and  advertising,  and  his  return  to  the 
organization  in  which  he  won  such  con¬ 
spicuous  success  over  a  long  period  of 
service  is  quite  properly  an  event  of 
celebration  by  the  able  men  now  in 
charge  of  the  destinies  of  the  James 
Gordon  Bennett  newspapers. 

Here  in  the  offices  of  Editor  &  Pub- 
LosHEiR,  where  Mr.  DeWitt  has  formed 
ties  of  friendship  which  will  endure, 
there  is  felt  by  his  associates  a  sense  of 
keen  regret  on  his  departure — a  big  man, 
capable  of  thinking  and  working  only 
in  big  ways — a  likeable  man  without  an 
atom  of  pettiness  in  mind  or  soul,  he 
carries  with  him  to  his  new  allegiance 
the  heartfelt  good  wishes  of  every  mem¬ 
ber  of  the  stall. 

The  New  York  Herald's  announce¬ 
ment  of  the  return  of  Mr.  DeWitt  to 
that  organization  is  as  follows: 

Herald  Announces  Appointment 

The  New  York  Herald  Company  an¬ 
nounces  the  engagement  of  Mr.  E.  D. 
De  Witt  as  director  of  advertising  for 
the  New  York  Herald  and  the  Evening 
Telegram.  He  also  will  cooperate  In  the 
promotion  of  American  advertising  in 
the  European  edition  of  the  New  York 
Herald,  published  in  Paris  and  at  this 
time  having  a  tremendous  circulation 
among  the  American  soldiers  in  France. 

Mr.  J.  K.  Ohl,  the  managing  editor, 
and  Mr.  Frank  B.  Flaherty,  the  general 
manager  of  the  New  York  Herald  Com¬ 
pany,  In  speaking  for  the  executive 
committee,  state  that  In  the  appoint¬ 
ment  of  Mr.  De  Witt  they  are  carrying 
out  a  policy  under  consideration  for 
some  time  of  selecting  a  sales  manager 
of  advertising  whose  duties  include  the 
direction  of  adv.e.rtiaing  in  all  editions  of. 
the  Herald  /md  Eypnln^  Telegram  here 


and  the  soliciting  of  advertisements  for 
the  Herald’s  European  edition. 

Mr.  De  Witt’s  previous  long  experi¬ 
ence  with  the  Herald  and  the  Evening 
Telegram  makes  him  particularly  suit¬ 
able  for  the  duties  be  is  assuming.  For 
many  years  he  held  positions  of  trust 
and  responsibility  imder  the  late  James 
Gordon  Bennett,  including  three  years 
with  the  Paris  Herald,  where  he  was  in 
control  of  its  business  affairs. 

Will  Serve  Advertisers 

“We  are  positive,”  say  Messrs.  Ohl 
and  Flaherty,  “that  Mr.  De  Witt,  know¬ 
ing  as  he  does  the  value  to  advertisers 
of  the  circulation  of  the  New  York 
Herald  and  Evening  Telegram,  can  and 
Will  render  efficient  service  to  merchants 
and  other  purchasers  of  space  In  the.se 
newspapers.  Mr.  De  Witt  enjoys  the  re¬ 
spect,  confidence,  and  friendship  of  all 
members  of  the  .staffs  of  the  Herald  and 
Evening  Telegram,  and  this  assures  to 
him  hearty  and  sincere  cooperation  on 
their  part. 


Mr.  De  Witt  was  born  forty-four  years 
ago  at  Colesville,  N.  J.,  the  son  of  a 
prosperous  farmer.  At  an  early  age  his 
father  sent  him  to  a  preparatory  school. 
Leaving  Phillips  Academy,  Andover, 
Mass.,  in  1896,  Mr.  De  Witt  matricu¬ 
lated  at  Princeton  University  and  was 
graduated  in  the  class  of  1900.  In  col¬ 
lege  he  was  champion  cane  spreer  and 
wrestler;  also  played  football. 


Condenses  News  for  Soldiers 
Each  of  the  Scripps-McRae  news¬ 
papers  is  printing  a  miniature  review 
of  its  local  new.s,  to  lie  clipped  by  sol¬ 
diers’  relatives  and  sent  to  the  men  in 
the  trenches  with  the  home  letters. 


COBB  “WAKES”  THE  KAISER 


Drapes  Wilhelm  and  Crown  Prinre  in 
Robe  of  Liberty  Bonds 

Irvin  S.  Cobb  conducted  a  morning 
serTuce  for  the  German  Kaiser  in  front 
of  the  Public  Library  building  last 
Tuesday.  He  draped  the  Kaiser  and 
the  Crown  Prince  in  a  shroud  of  Lib¬ 
erty  Bonds. 

Mr.  Cobb  told  of  atrocities  he  had 
witne.ssed  in  Belgium  and  France,  and 
of  the  high  courage  and  devotion,  of 
the  splendid  fraternallsm  that  have  ac¬ 
tuated  the  opposing  forces  of  democracy. 

At  the  end  of  his  talk  Mr.  Cobb  pro¬ 
posed  a  vote. 

“Please  hold  up  your  hand.s,”  he 
.said — “all  in  favor  of  seeing  the  Kaiser 
at  peace  with  a  Illy  in  his  hand,  all 
who  would  like  to  see  the  Crown  Prince 
looking  natural,  except  for  the  mark  of 
a  rope  around  his  neck.” 

The  crowd  of  500  or  more  made  It 
absolutely  unanimous. 


Declares  Lord  Alholstan 
Owns  Montreal  Herald 

Suit  by  Janies  Brierley,  Formerly  Man¬ 
aging  Director  and  Editor-in-Cbief, 
Discloses  Sale  to  British 
Publisber 


In  an  action  before  the  Superior 
Court,  Montreal,  Quebec,  James  Brier- 
ley,  formerly  managing  director  and  edi¬ 
tor-in-chief  of  the  Montreal  Herald,  has 
sued  Dr.  Lome  McGiltbon  to  recover 
$13,000  which  he  alleges  is  due  him.  The 
evidence  brought  out  showed  that  Lord 
Atholstan,  of  the  Montreal  Star,  was 
interested  in  the  Herald. 

Mr.  Brierley  sued  Mr.  McGlbbon  be¬ 
cause  of  the  alleged  failure  of  the  latter 
to  continue  a  contract  made  in  1913  by 
which  the  former  was  to  receive  $10.- 
000  a  year  for  ten  years,  under  specified' 
conditions,  one  of  which  was  managing 
the  Job  department  of  the  paper. 

Mr.  McGlbbon  sold  the  Herald  a  few 
months  later  to  Ixird  Atholstan.  He 
ha.s,  therefore,  called  Ixird  Atholstan 
into  the  case,  claiming  that  he  disposed 
of  his  Herald  intere.sts  to  Lord  Athol¬ 
stan  in  1914,  together  with  all  the  obli¬ 
gations,  including  the  one  to  pay  $10,- 
000  a  year  to  Mr.  Brierley.  The  case  has 
not  been  decided. 


Finds  Limitations  Beneficial 
The  St.  Paul  Dispatch-Pioneer  Press 
lead  the  way  in  the  Twin  Cities  In  aban¬ 
doning  large  and  space-consuming  head¬ 
lines.  The  publishers,  referring  to  the 
reduction  in  the  volume  of  reading  mat¬ 
ter  ordered  by  the  Government,  say  they 
are  by  this  means  able  to  give  10  per 
cent,  more  news  in  the  same  limit. 


4^4 


Home  Fires  and 

Heart  Fires 

Must  be  kept  burning. 


Anon3mious  Editors, 

All  over  America, 

Merit  War  Crosses  for 
Brilliant  and  Steadfast  Work 
In  Keeping  the  Nation’s 
Heart  High. 

These 

Press  Patriots  often 
Utilize  such 
Unique  Aids  to 
War  Service  as  the 
Ellis  Sunday  School  Lesson 
By  a 

War  Correspondent, 

Which 

Furnishes  folks  a 
Lift  in  Living. 

THE  ELUS  SERVICE 
’  <S\varthmore,*PU. 

GfFering  Two  Weekly  Features 

1  •  A  “Different" Sunday  School  Lesson. 

2  •  The  Reliyious  Rambler 

ALSO  "A' Daily  Prayer  For  Victory" 
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NO  EVASION  OF  RULES 
TO  BE  PERMITTED 


George  J.  Palmer,  Chief  of  Newspaper 

Section,  Reminds  Publishers  That 
Full  Compliance  with  Conserva¬ 
tion  Regulations  Is  Imperative 

The  Pulp  and  Paper  Division  of  the 
War  Industries  Board  asks  Editor  & 
Pi'RUSHRR  to  transmit  to  the  publishers 
of  the  country  the  following  statement: 

"Publishers  of  newspapers  through¬ 
out  the  country  will  be  very  much  In¬ 
terested  in  knowing  the  methods  of  the 
War  Industries  Board  in  enforcing  the 
rulings  for  conservation  of  print  paper. 

“G.  J.  Palmer,  chief  of  the  News  Paper 
Section,  Pulp  and  Paper  Division,  War 
Industries  Board,  is  authority  for  the 
statement  that  as  fast  as  reports  re¬ 
ceived  can  be  analyzed  those  daily  and 
Sunday  newspapers  that  have  exceeded 
their  quota  of  reading  matter  for  the 
past  month,  will  be  notified  that  during 
the  present  month  they  must  not  only 
bring  their  percentage  down  to  the  re¬ 
quired  figure,  but  must  make  an  addi¬ 
tional  reduction  In  reading  matter  to 
overcome  the  excess  used  during  the 
past  month. 

"This  Information  will  be  of  particu¬ 
lar  value  to  publishera  as  It  will  enable 
them  to  gradually  absorb  this  reduction 
without  waiting  for  the  notice  to  reach 
them. 

"Where  a  publisher  persists  in  his 
failure  to  comply  with  the  rule  in  ques¬ 
tion,  further  action  will  follow  eventual¬ 
ly  effecting  his  supply  of  print  paper. 

"Publishers  of  country  weekly  news¬ 
papers  in  most  Instances  have  not  yet 
received  the  forms  on  which  to  make 
their  reports,  owing  to  the  congestion 
In  departments  In  Washington  effecting 
the  speed  with  which  blanks  may  be 
prepared  and  printed.  These  blanks 
will  go  out  shortly,  however,  and  this 
class  of  publisher  may  protect  himself 
in  the  meantime  by  using  15  per  cent, 
less  tonnage  each  month  than  the 
monthly  average  used  for  the  first  six 
months  of  1918.” 


Influenza  Halts  Donnelley  Conference 
Influenza  has  caused  the  postpone¬ 
ment  of  the  conference  that  waa  to  be 
held  this  week  between  the  publisfaers 
and  Chairman  Donnelley,  of  the  Pulp  & 
Paper  Section.  Victor  W.  Lawsou,  of 
the  Paper  Committee  of  the  A.  N.  P.  A., 
has  been  somewhat  incapacitated,  also, 
by  the  recent  injury  to  his  foot.  No  date 
has  been  set  for  the  deferred  confer¬ 
ence.  The  proportion  of  saving  of  news 
print  caused  by  cutting  the  reading  mat¬ 
ter  of  newspapers  is  to  be  taken  up  when 
the  conference  occura 


Mr.  Ray  as  a  Special  Correspondent 
El  X<ansing  Ray,  General  Manager  of 
the  St  Louis  Globe- Democrat  who  is  a 
member  of  the  party  of  distinguished 
American  editors  visiting  England  and 
the  war  fronts  as  guests  of  the  British 
Government  cabled  to  his  newspaper  an 
Interesting  story  of  the  visit  of  the 
editors  to  King  George.  The  New  York 
Herald  on  Wednesday  also  printed  the 
dispatch. 


$85ti,0M  From  Mergentlialer  Co. 

The  Mergenthaler  Company  and  its 
employees  subscribed  $859,000  for  the 
Fourth  Liberty  Loan.  It  is  a  100  per 
cent  total  of  both  office  and  factory  em- 
ployeea 


If  new  appliances  or  equipment  render 
the  old  superfluous, ,  use  EDiron  ft  Pub- 
ubher’s  classified. 


PERSONALLY,  the  chief  characteristics  of  Arthur  L.  Clarke,  who  occupies  the 
dais  in  the  news  room  of  the  New  York  Evening  World  devoted  to  the  use  of 
the  city  editor,  are  cheerfijlness,  courtesy,  and  consideration.  Profession¬ 
ally,  they  are  quickness  in  sensing  the  value  of  news  and  starting  things  going 
to  cover  it,  a  marked  capacity  for  making  the  machinery  of  a  newspaper  office 
run  smoothly^  and  without  noise,  and  an  almost  uncanny  ability  to  keep  men 
willing  to  work  for  and  with  him  to  the  top  of  their  ability  without  undue  sense 
of  effort.  "He’s  quick  on  the  trigger,”  his  friends  say  of  him,  "but  with  a  steady 
pull,  not  a  jerk.  He  never  drives  Bis  men,  but  treats  them  as  human  beings  and 
is  not  afraid  of  showing  his  appreciation  of  their  efforts.” 

Notwithstanding  that  Mr.  Clarke  was  bom  in  Indiana,  the  home-State  of  au¬ 
thors,  and  brought  up  in  Ohio,  well  known  for  its  crop  of  politicians,  he  never 
wrote  a  book  nor  ran  for  office.  He  will  be  fifty  years  old  next  February.  One 
would  scarcely  credit,  to  see  his  robust  physique  now,  that  he  was  so  pindling  as 
a  boy  he  was  obliged  to  quit  school  when  very  young.  He  couldn't  be  idle,  so  he 
got  a  Job  as  office  boy  on  the  Springfield  (Ohio)  Globe,  now  long  passed  Into  limbo. 
Thence  he  went  to  the  Springfield  Republic  as  a  printer's  devil,  but  couldn't  stand 
heavy  work  and  had  to  quit  that.  He  managed  to  take  a  part  of  the  course  at 
Wittenberg  College,  and  then  became  a  reporter  on  the  Champion  (Jity  Tlmea  He 
was  fired  or  resigned — he  thinks  they  amounted  to  the  same  thing  in  this  instance. 

Then  began  his  travela  for  Mr.  (Jiarke  has  spread  his  energies  over  ^  wider 
scope  of  territory  than  almost  any  other  man  in  his  business,  never  seeking  a  Job, 
except  in  the  first  instance,  but  always  beiug  shuttled  from  one  responsible  i>osi- 
tlon  to  another.  He  did  seek  a  Job  when  he  left  Springfield  and  jumped  to  Omaha, 
and  the  city  editor  of  the  Republican  there  told  him  he  could  sit  around  and  would 
be  used  if  needed.  He  didn't  sit  around  long.  Soon  he  was  sports  editor,  society 
editor,  railroad  editor,  and  dramatic  editor  all  rolled  into  one,  filling'  in  his  spare 
hours,  as  he  puts  it,  as  exchange  editor.  By  and  bye  he  answer^  a  call  and  went 
to  Chicago  with  the  (^ty  Press  Association.  Then  the  San  EYancisco  Chronicle 
wanted  him,  and  he  went  to  the  coast  as  a  reporter  on  that  paper,  soon  being 
made  telegraph  editor.  M.  H.  de  Young  found,  however,  that  (Tlarke  knew  Chicago 
extremely  well,  so  he  sent  him  there  as  Chicago  correspondent  for  the  Chronicle 
in  1892.  “That  was  my  good  opportunity,”  Mr.  Clarke  saya 

Mr.  de  Young  was  building  up  the  California  Midwinter  Exposition  Just  after 
the  Columbian  World's  Fair,  and  at  his  direction  Clarke  bought  enough  of  the 
used  paraphernalia  of  the  latter  to  equip  the  new  show.  The  Chronicle  had  a 
nasty  libel  suit  on  down  in  Missouri  at  that  time,  and  Mr.  de  Young  detailed  Clarke 
to  clear  it  up.  He  did.  Then  the  Chronicle  sent  him  to  Washington  as  its  cor¬ 
respondent  at  the  (Yipital.  He  held  that  Job  until  1896,  when  Hearst  bought  the 
New  York  Journal,  and  asked  Clarke  to  go  to  Chicago  as  correspondent  for  the 
Journal  and  San  Francisco  Examiner.  He  stayed  with  the  Hearst  papers  until 
1899,  and  then  the  CHilcago  Tribune  induced  him  to  go  to  London  as  its  European 
correspondent  "I  was  a  long-distance  war  correspondent,”  he  says,  "for  I  had  to 
cover  the  Boer  War  from  London.” 

Back  he  came  after  a  couple  of  years,  this  time  to  be  assistant  managing  edi¬ 
tor  of  the  Chicago  American,  a  Job  he  held  fully,  three  minutea  Briefly  after  he 
showed  up  it  was  discovered  that  the  night  city  editor's  desk  was  vacant,  so  Clarke 
was  demoted  to  that  place.  Next  he  served  a.s  city  editor  on  both  morning  and 
evening  editions  of  Hearst's  (Chicago  papers,  but  in  1903  was  shot  off  to  Los 
Angeles  to  help  start  the  Examiner  there  and  to  be  its  first  managing  editor.  After 
four  years  the  Chicago  American  claimed  him  again,  as  managing  editor,  but  for 
only  a  year.  Mr.  Hearst  wanted  him  to  take  the  same  Job  on  the  New  York 


EARL  GODWIN  GOES 
INTO  U.  S.  SERVICE 


M.  Milford,  Washington  Correspondent 
of  Louisville  Courier-Journal,  Follows 
Associate  Editor  of  Washigton  Times 
Into  Warfare  Service 


Washington.  October  6. — Elarl  God¬ 
win,  one  of  Washington's  best  k%pwn 
newspaper  men  has  been  commissioned 
a  lieutenant  in  the  chemical  warfare 
service.  Mr.  Godwin  is  associate  edi¬ 
tor  of  the  Washington  Timea  His 
“Heard  and  Seen”  department  has  been 
featured  by  the  Times  Just  as  it  was 
by  the  Evening  Star  for  several  years. 
Godwin  was  one  of  the  “star”  men  on 
the  House  side  at  the  capital  for  a  num¬ 
ber  of  years.  He  is  vice-president  of 
the  National  Press  Club,  and  formerly 
was  a  member  of  the  standing  commit¬ 
tee  of  Washington  correspondenta 
Morton  M.  Milford,  Wbshlngton  cor- 
re.^pondent  of  the  Courier- Journal  and 
the  Louisville  Times,  ha.s  aKvered  his 
connection  “for  the  duration  of  the 
war”  with  those  two  papers,  and  will  en¬ 
ter  a  training  camp  for  a  commiaBion 
In  the  same  branch  of  the  service  as  se¬ 
lected  by  Mr.  Godwin.  Mr.  Milford  is 
a  former  officer  of  the  Press  dub.  He 
came  to  Washington  about  nine  years 
ago  as  assistant  to  James  P.  Homaday, 
corre.spondent  of  the  Indianapolis  News, 
and  later  served  In  that  capacity  and  as 
a.sslstant  to  Arthur  B.  Krock  In  the 
Courier-Journal  bureau.  He  became 
correspondent  in  1915  when  Mr.  Krock 
went  to  the  Louisville  Courier-Journal. 


Mrs.  Whitelaw  Reid  in  London 
Mra  Whitelaw  Reid  is  directing  the 
London  chapter  of  the  American  Red 
Cross,  having  been  appointed  Deputy 
Commissioner  in  Great  Britain.  Amer¬ 
ican  Red  Cross  work  in  England  was 
organized  by  Mra  Reid. 

American,  and  so  darke  got  his  fln-il 
experience  as  a  newspaper  man  in  New 
York.  Back  again  to  the  Chicago  Ex¬ 
aminer,  a  managing  editor  still,  and 
thence,  same  title  and  work,  to  the  Bos¬ 
ton  American,  and  darke  began  to  feel 
like  a  man  without  a  home.  He  was 
confirmed  In  this  when  Mr.  Hearst  as¬ 
signed  him  to  the  managing  editor's  desk 
on  the  New  York  Evening  Journal,  shot 
him  back  to  Boston  again,  this  time  as 
editor-ln-chlef,  then  to  Chicago  as  man¬ 
aging  editor  of  the  Elxamlner.  There  he 
became  city  editor  of  the  Chicago  Her¬ 
ald,  and  when  that  paper  was  sold  trav¬ 
elled  to  New  York  to  Join  the  staff  of 
the  Elvening  World,  with  no  definite 
title  and  no  spedflc  work  except  what¬ 
ever  his  adept  fingers  and  trained  mind 
could  find  to  do.  Now  he  is  dty  Edi¬ 
tor  and  has  his  evenings  to  himself. 

'  "Something  I've  waited  for  for  twenty 
years,”  his  wife  saya 

Mr.  Clarke  has  two  sons  in  the  UnPed 
States  service — note  how  his  eye*  bright¬ 
en  when  somebody  speaks  of  them. 
Richard  W.,  twenty-two  yeais  old.  is  a 
first  lieutenant  in  the  331st  Machine- 
gun  Battalion,  and  Roger  L.,  nineteen, 
is  a  private  in  the  marines,  now  at  Paris 
Island.  Roger  had  to  have  an  operation 
performed  before  he  could  be  accepted 
for  enlistment,  but  he  is  all  right  phy¬ 
sically.  Hill  "bunkle”  is  an  ex-prize 
fighter,  and  under  his  competent  train¬ 
ing  young  Roger  learned  to  use  the 
"mits”  so  well  that  he  knocked  his  man 
out  in  his  first  ring  fight  in  camp.  “His 
mother  was  shocked  at  her  boy  going 
into  the  ring,”  Mr.  Clarice  says,  “but  so 
proud  of  his  prowess  that  she  forgot  the 
Jar.”  How  Mr.  Clarke  feels  about  it  a 
single  glance  at  bis  face  tella 
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LUDENDORFF  MUST  SURRENDER  SWORD  TO  FOCH, 
SIR  JOHN  F.  FRASER  TELLS  SPHINX  CLUB 

Declares  England  Will  Not  Sit  at  Peace  Table  With  Kaiser’s  Representatives,  and  the 
First  Step  Toward  an  Armistice  Must  Wait  Until  Metz,  Strasburg  and 
Other  Strategic  Rhine  Cities,  as  Well  as  Fleet,  Have 
Been  Given  Over  to  Allies 


SPHINX  CLUB  DINERS.  GEORGE  ETHRIDGE  PRESIDING.  WHO  HEARD  STIRRING  ADDRESTSES. 


^  ^  ^  I  HE  g:reat  peace  offensive  that 
I  we  have  been  warned  about,  and 
that  we  have  warned  others 
about,  is  now  on,”  declared  Sir  John  Fos¬ 
ter  Fraser,  representative  of  the  British 
War  Ministry  in  this  country,  to  the 
assembled  Sphinxes  and  their  guests  at 
the  159th  dinner  of  the  Sphinx  Club — 
the  oldest  advertising  organization  in  the 
world — at  the  Waldorf-Astoria  Hotel  on 
Tuesday  evening. 

“There  is  nothing  to  fear  in  the  war 
offensive  of  Germany,”  he  said.  “That  is 
over,  but  there  is  a  great  deal  to  fear 
in  her  peace  efforts.” 

“I  pray  Ood  that  Germany  will  not  get 
her  peace.  I  know  my  country  and  my 
countrymen,  and  what  they  have  gone 
through,  and  I  tell  you  that  we  are  not 
going  to  sit  across  a  peace  table  with  the 
murderers  of  civilization.” 

“England  has  had  over  two  million 
casualties.  Nine  hundred  thousand  are 
dead  in  France.  We  have  two  hundred 
and  seventy  thou.sand  maimed  men  in 
Ehigland,  one  hundred  and  eighty-seven 
thousand  widows,  and  every  family  in 
England  has  lost  one  son." 

“Don’t  imagine  that  with  this  terrible 
account  we  are  ever  going  to  negotiate 
peace  with  Germany.” 

“All  of  you  were  thrilled,  this  morn¬ 
ing,”  he  went  on,  “when  you  read  the 
splendid  reply  of  President  Wilson  to 
Germany.  As  we  set  out  to  go  to  Berlin, 
let  us  reach  Berlin.” 

Ludendorff  Must  Surrender 

“The  first  step  toward  an  armistice,” 
he  exclaimed,  "should  be  when  Gen.  Lu¬ 
dendorff  hands  over  his  sword  to  irfar- 
shal  Foch.  .  This  war  should  never  be 
allowed  to  end  until  punishment  has 
been  imposed  upon  those  who  caused  the 


war.  Nothing  should  be  started  until 
the  Allies  get  possession  of  Metz,  Stras¬ 
burg,  and  other  strategic  Rhine  cities, 
and  the  so-called  high-seats  fleet  is  hand¬ 
ed  over  to  my  countrymam.  Sir  David 
Beatty.” 

Sir  John  Foster  Fraser’s  address  was 
easily  the  feature  of  the  most  successful 
dinner  the  Sphinx  Club  hats  ever  given. 
He  spoke  eausily,  graciously,  with  a  fine, 
keen  sense  of  humor  and  with  g.'eat  de¬ 
liberation  and  emphatsis. 

Time  aifter  time  Sir  John  brought  the 
two  hundred  and  fifty  members  and 
their  gueads  to  their  feet,  wildly  cheering 
for  “unconditional  surrender”  of  the 
Centrad  Powers. 

It  waw — "English-French-Italian-Bel- 
gian  night” — ais  the  toaistmaister  phraiscd 
it  in  introducing  the  Belgian  Minister, 
his  Excellency  Emile  de  Cartier  de 
Marchienne,  who  waui  given  to  under¬ 
stand  in  no  uncertain  tones  that  for 
every  Belgiam  and  aiil  things  Belgian  the 
Sphinx  Club  has  undying  love  and  affec¬ 
tion. 

His  Excellency  said: 

“Through  the  advertising  given  Bel¬ 
gium  by  the  war,  we  have  found  one  of 
our  best  friends.  We  have  found  Amer¬ 
ica  and  America  has  found  us. 

“There  are  many  things  for  which  we 
Belgians  arc  grateful  to  the  United 
States.  Among  those  things  I  may  say 
that  one  of  the  most  Important  is  the 
decision  of  your  great  statesman.  Presi¬ 
dent  Wilson,  to  demand  punishment  of 
the  guilty,  and  worth-while  guaranteea” 
George  Ethridge  Presided 

President  George  Ethridge  presided  at 
this,  the  first  dinner  of  the  season,  with 
rare  grace,  dignity,  and  poise.  The  dia¬ 
ller  was  held  ia  the  Astor  gallery.  The 


decorations  were  flags  of  the  Allied  na¬ 
tions  with  the  Sphinx  Club  service  flag 
showing  nine  stars,  occupying  the  po.si- 
tion  of  -honor.  Anna  Case  sang  the  “Star- 
Spangled  Banner,”  and  captivated  the 
diners  by  her  splendid  rendition  of 
old  Scotch  songs.  Morgan  Kingston,  of 
the  Metropolitan  Opera  Company,  sang 
“God  Save  the  King.” 

"I  hold  a  unique  position  here  to¬ 
night,”  said  President  Ethridge. 

“I  am  probably  the  only  liivng  mem¬ 
ber  of  the  Sphinx  Club  that  has  never 
addressed  you  before.  True,  I  have 
often  been  wildly  curious  to  view  the 
scenery  of  the  Sphinx  Club  from  this 
aide  of  the  table,  but  this  is  the  first 
time  that  I  have  ever  gone  over  the 
top. 

“Tear  after  year  I  have  been  attend¬ 
ing  these  functlona  pinning  medals  on 
myself  for  good  attendance  and  shout¬ 
ing  present  whenever  the  roll  was 
called. 

“It  only  goes  to  show  the  remarkable 
results  that  sometimes  come  from  cu¬ 
mulative  advertising  when  properly  di¬ 
rected. 

“Now,  more  than  any  other  time,  Is 
It  absolutely  necessary  for  advertising 
men  to  ‘get  tog-jther' — to  inter-com¬ 
mune  and  be  in  constant  touch  with 
one  another. 

"There  are  absences  from  the  ranks 
— a  disturbed  business  schedule — cur¬ 
tailments  and  retrenchmenta  It  seem¬ 
ed  for  awhile  that  advertising  itself 
would  be  considered  a  non-essential. 

‘•Slowly  but  surely  this  latter  condi¬ 
tion  is  improving  and  advertising  is 
showing  up  power  hitherto  undreamed. 

"Its  magnificent  work  for  the  Liberty 
Ix>an,  Red  Cross,  recruiting,  etc.,  has 
changed  official  opinion. 


“The  Sphinx  is  the  open  forum  of  ad¬ 
vertising.  It  is  more  than  a  mere  good- 
fellowship  league.  It  is  advertising. 

^“Our  hoys  are  eager  to  fight,  eager 
to  go  to  the  front — eager  to  meet  the 
German  beast  face  to  face  and  put  the 
question  of  which  is  to  survive  to  the 
final  test.  No  quarter  is  asked  or  ex¬ 
pected.  Why  this  eagerness?  I  think 
I  can  teU  you. 

“They  are  fighting  to  save  our  fa¬ 
thers,  our  brothera  and  our  sons  from 
German  crucifixion. 

"They  are  fighting  to  save  our  moth¬ 
ers,  our  wives,  and  our  sisters  from 
German  outrage. 

“Germany  has  won  a  reputation  for 
foul  play  all  over  the  world. 

“The  soldier  of  the  United  States  has 
proved  him.solf  the  fighting  equal,  yes, 
the  superior  of  any  two  Germans  that 
ever  trod  the  earth. 

“Christopher  Columbus  made  no  mis¬ 
take  when  he  discovered  America.” 

At  either  end  of  the  speakers’  table 
was  a  large  plaster  Sphinx,  the  eyes 
ainklng  alternately.  At  the  speakers’ 
table  with  the  distinguished  representa¬ 
tives  of  the  Allied  nations  were  seated 
George  W.  Hopkins,  George  Gordon 
Battle,  George  Ethridge,  CoUln  Arm¬ 
strong,  and  Preston  P.  Linn. 

Mon.sieur  EMouard  de  Billy,  Acting^ 
French  High  Commissioner,  said  that 
the  reading  of  the  President’s  reply  to 
Germany  convinced  him  that  the  devas¬ 
tated  regions  of  his  country  would  soon 
be  redeemed  from  the  Invader.  He 
spoke  easily,  fluently,  and  eloquently 
of  reparation,  restitution,  and  guaran¬ 
tees. 

On  behalf  of  Italy,  Capt.  Giuseppe 
Bevione,  of  the  Italian  army  and  a 
member  of  the  ItaUan  Parliament,  said: 
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"To-day  Italy  is  seemingly  inactive 
at  tier  front  because  she  has  not  yet 
received  from  the  Supreme  Command 
of  Versailles  the  order  to  initiate  the 
offensive,  nor  the  means  for  it;  but  the 
menace  alone  of  the  Italian  army  ar¬ 
rayed  from  the  Alps  to  the  sea  is  suf¬ 
ficient  to  prevent  Austria  from  sending 
the  smallest  reinforcements  to  try  to 
save  Germany  from  the  desperate  po¬ 
sition  in  which  she  finds  herself. 

“When  the  order  and  the  means 
come  from  Versailles  to  initiate  the  last 
great  offensive,  Italy  will  know  how  to 
keep  pace  with  her  splendid  allies,  and 
her  ardor  will  be  redoubled  by  the  cer¬ 
tainty  of  fighting  not  only  for  the  lib¬ 
eration  of  oppressed  Italy,  but  also  for 
the  liberation  of  all  the  races  martyred 
by  the  Hapsburgs. 

•*To-day  what  Italy  confidently  ex¬ 
pects  from  her  allies  and  especially 
from  the  President  of  these  United 
States  is  that  no  special  regard  be 
shown  to  the  Court  of  Vienna,  which 
has  done  nothing  else  through  many 
centuries  but  imprison  and  execute  the 
champions  of  national  libertlea 

"Italy  expects  that,  together  wrlth 
disposing  of  the  HohenzoUems,  there 
will  be  put  among  the  conditions  of 
peace  the  abolition  of  the  yoke  of  Haps- 
burg  over  the  Rumanians;  over  the 
Czecho-Slovaks,  over  the  Jugo-Slava 
over  the  Polca  over  the  Ukrainiana 
and  over  the  Italians.  In  other  words, 
what  Italy  expecta  gentlemen,  is  the 
dismemberment  of  Austria.” 

George  Ethridge  was  tendered  a  rous¬ 
ing  cheer  and  vote  of  thanks  for  the 
splendid  programme  that  he  had  pro¬ 
vided. 

Among  those  present  were:  Collin 
Armstrong,  J.  I.  C.  Clarke,  Wilbur  8. 
Corman,  Joseph  P.  Day,  P.  W.  Farns¬ 
worth,  Theodore  S.  Pettinger,  P.  Irv¬ 
ing  Fletcher,  Lincoln  B.  Palmer,  P.  V. 
Gardiner,  E.  D.  Gibbs,  H.  H.  Good,  C. 
C.  Green,  Samuel  Mofflt,  Frank  E.  Mor¬ 
rison,  W.  T,  Mullally,  Nathaniel  Olds, 
Walter  M.  Ostrander,  E.  J.  Preston, 
Henry  C.  Qulnby,  F.  St  John  Richarda 
Emil  M.  Scholz,  H.  A.  Ahem,  T.  B. 
Spencer,  Howard  Davia  Fred  .B. 
Trimm,  William  J.  Morton,  James  Zo- 
bian,  Dan  A.  Carroll,  George  H.  Larke, 
Paul  Block,  Benjamin  T.  Butterworth, 
Charles  C  Capehait,  W.  N.  Callender, 
A.  B.  Chlvera  Thomas  E.  Conklin, 
James  C.  Dayton,  Romolo  F'anieulll, 
Manly  M.  Gillam,  R.  F.  R.  Huntsman, 
C.  P.  Knill,  Hugh  O’Donnell. 

The  officers  of  the  Sphinx  Oub  for 
1918-19  are:  President  George  Ehh- 
ridge;  vice-presidents,  Preston  P.  Lynn, 
I>an  A.  Carroll,  R.  F.  R.  Huntsman; 
secretary,  Thomas  A.  Barrett;  trea¬ 
surer,  Robert  Stewart  Scarburgh.  Ex¬ 
ecutive  committee:  N.  C.  Kingsbury, 
W.  H.  Hotchkin,  Clarkson  Cowl,  Ed¬ 
mund  D.  Gibbs,  Samuel  Moffit,  Corbett 
McCarthy. 

ANOTHER  WORLD  MAN  KILLED 

Condon  Is  the  Second  from  Mechanical 
Department  to  Die  in  Action 
Lawrrence  Condon  is  the  second  New 
York  World  man  to  die  in  action  in 
FYance.  He  was  an  employee  in  the 
press  room,  and  was  one  of  the  first 
of  the  World  men  to  enter  the  service. 

Condon  was  a  corporal  In  L  Company, 
106th  Infantry.  He  was  a  son  of  Mrs. 
Su.san  Condon,  The  Bronx.  A  few  days 
after  the  United  States  declared  war  he 
induced  two  other  pressroom  lads  to  en¬ 
list  with  him  in  the  old  Twenty-third 
Itegiment  of  Brooklyn,  and  together  they 
went  to  Spartanburg,  S.  C.,  for  training. 
He  was  only  twenty-two  at  the  time  of 
his  enlistment. 


CONTEST  FOR  EDITORIAL  HONORS 

A  ^  A  campaign  prior  to  the  date  »et  for  oth- 

LaJL\A.W  Aillj'  X  VA  3 J-J  er  States,  the  announcement  comes  af- 

-  ter  the  drive  here  has  been  concluded. 

Entries  of  Fourth  Liberty  Loan  Editorials  to  Be  Received  Wsewhere  it  must  act  as  a  stimulus  to 

I  this  i)alriotic  work  toward  which  all  pa- 

Until  November  1 - Lively  Competition  for  pers,  of  course,  are  directing  their  ener- 

Gold  Medal  of  Honor  ^he  award  of  this  medal  wUl  be 

_  an  honor  of  which  any  editor  in  Amer- 

INTEHEST  in  Editor  &  Pubuisher’s  pati  iotic  contest  for  the  honors  of  writing  ^  proud  as  representing 

and  publishing  the  best  editorials  on  the  fourth  Liberty  Loan  grows  as  the  ^  superlative  effort  for  a  cause  t  at  is 
drive  comes  to  an  end.  the  greatest  possible  importance.” 

During  the  week  just  past  a  large  number  of  editorials  have  been  submitted  Wheeler,  general  manager  of 

in  the  competition,  many  newspaiiers  acting  on  the  suggestion  that  they  should  the  Portland  (Ore.)  Evening  Telegram, 

enter  several  different  contributions  for  consideration  by  the  Judges  of  Award.  says: 

T-  ,  .  n  c  D  t  r  iL  r'  i  "The  newspapers  of  the  country  are 

Entries  From  Exery  Part  of  the  Country  pitting  forth  their  utmost  m- 

No  tabulation  has  as  yet  been  made  doubtedly  give  added  incentive  to  editor-  fluence  in  behalf  of  the  Liberty  Loan, 
of  the  entries,  but  it  is  safe  to  say  that,  ial  writers  to  put  their  very  best  effort  but  such  an  offer  as  EIditor  &  Pubushjhr 
even  at  this  time,  they  represent  prac-  into  the  camiiaign,  and  to  that  extent  it  has  made  will  spur  them  to  even  greater 
tically  every  State  in  the  Union.  The  will  strengthen  the  effort.”  endeavors,  if  that  is  possible.  The  chief 

offerings  are  of  uniformly  high  charac-  Alfred  Elden,  assistant  managing  edl-  benefit  of  the  contest,  to  my  mind,  will 

ter,  and  it  is  easily  foreseen  that  the  tor  of  the  Express-Advertiser,  Portland,  be  to  call  public  attention  to  the  great 

task  of  the  committee  in  deciding  upon  Me.,  writes:  sKi  vice  that  the  newspapers  are  accom- 

the  winner  of  the  gold  medal  will  be  no  “It  seems  to  me  that  your  gold  medal  pli.shing  in  behalf  of  the  war.  Without 
light  one.  of  honor  to  be  awarded  for  the  best  some  such  organized  effort  as  this,  many 

A  majority  of  entries  have  been  ac-  editorial  on  the  E-ourth  Liberty  Loan  is  people  may  not  fully  appreciate  the  ex- 
companied  by  notes  of  appreciation  by  an  extremely  patriotic  proposition.  To  tent  of  this  service,  which  has  been  a 
editors  of  the  plan  of  Editor  &  Publish-  my  mind,  much  of  the  success  of  the  groat  factor  in  every  branch  of  war 
ER  to  fittingly  recognize  editorial  effort  previous  loans  has  been  due  to  the  work  activity.  The  contest  will  result  in 
to  further  the  great  national  task  of  the  of  our  public  press  through  its  news  assembling  thousands  of  editoriala  and 
E’ourth  Liberty  Loan.  While  many  con-'  and  editorial  columna  To  my  personal  these  will  form  an  Instructive  exhibit, 
tend  that  no  incentive  in  the  way  of  knowledge  the  facts  and  arguments  used  The  part  that  the  press  is  doing  toward 
offered  prizes  could  increase  the  zeal  for  by  editorial  writers  have  been  the  de-  the  success  of  the  bond  sales  cannot  be 
service  felt  by  men  of  our  calling  every-  ciding  Influences  upon  many  hesitating  overestimated.” 


of  the  entries,  but  it  is  safe  to  say  that, 
even  at  this  time,  they  represent  prac-‘ 
tically  every  State  in  the  Union.  The 
offerings  are  of  uniformly  high  charac¬ 
ter,  and  it  is  easily  foreseen  that  the 
task  of  the  committee  in  deciding  upon 
the  winner  of  the  gold  medal  will  be  no 
light  one. 

A  majority  of  entries  have  been  ac¬ 
companied  by  notes  of  appreciation  by 
editors  of  the  plan  of  Editor  &  Publish¬ 
er  to  fittingly  recognize  editorial  effort 
to  further  the  great  national  task  of  the 
E’ourth  Liberty  Loan.  While  many  con-' 
tend  that  no  incentive  in  the  way  of 
offered  prizes  could  increase  the  zeal  fur 
service  felt  by  men  of  our  calling  every¬ 
where,  they  still  feel  assured  that  the 
awards  offered  are  particularly  appropri¬ 
ate  as  commemorating  such  service  in 
the  most  momentous  period  of  the  na¬ 
tion’s  life. 

Eklitors  are  asked  to  note  that  final 
entries  in  this  contest  must  reach  this 
office  by  November  1. 

Director  Wilson's  Cordial  Approval 
Frank  R.  Wilson,  Director  of  Pub¬ 
licity  of  the  War  Loan  Organization  of 
the  United  States  Treasury  Department, 
has  written  the  followiiig  endorsement 
of  the  gold  medal  editorial  contest  of 
Editor  &  Publisheh: 

"Please  accept  my  congratulations 
upon  your  enterprise  in  offering  a  gold 
medal  of  honor  to  be  awarded  to  the 
newspaper  publishing  the  best  editorial 
on  the  Fourth  Liberty  Loan. 

"I  know  this  offer  is  not  made  with 
any  idea  of  stimulating  newspaper  sup¬ 
port  of  the  loan,  because  this  Las  al¬ 
ready  been  100  per  cent.  It  is  no  re¬ 
flection  upon  any  other  form  of  pub¬ 
licity  when  we  say  that  the  Treasury 
Department  depends  more  upon  the 
newspapers  and  periodicals  than  upon 
any  other  class  of  publicity  for  reaching 
the  people  with  its  message.  But  your 
offer  does  afford  an  interesting  op¬ 
portunity  for  giving  deserved  credit  to 
the  editorial  writer  who  is  able  to  do  a 
patriotic  duty  in  a  distinctive  way. 

“As  a  newspaper  man  myself,  I  have 
always  felt  that  newspaper  men  keep 
themselves  too  much  in  the  background, 
and  I  am  glad  when  any  enterprise  is 
launched  which  is  calculated  to  bring 
personality  a  little  more  into  the  fore¬ 
ground." 

Elditor'g  Voice  Their  Approval 
George  E.  Miller,  editor  of  the  Detroit 
News,  writes:  “Your  gold  medal  project 
relative  to  Liberty  Loan  editorials  is 
excellent  and  should  be  appreciated  gen¬ 
erally  by  the  press.  I  shall  be  glad  to 
forward  some  samples  of  the  efforts  of 
our  staff.” 

E.  K.  Gaylord,  editor  of  the  Daily 
Oklahoman,  Oklahoma,  City,  says: 
“While  news,  advertising,  and  editorial 
columns  would  all  be  devoted  to  boost¬ 
ing  the  Liberty  Loan,  the  gold  medal 
offer  of  Editor  &  Publishsk  will  un- 


ial  writers  to  put  their  very  best  effort 
into  the  campaign,  and  to  that  extent  it 
will  strengthen  the  effort.” 

Alfred  Elden,  assistant  managing  edi¬ 
tor  of  the  Express-Advertiser,  Portland, 
Me.,  writes: 

"It  seems  to  me  that  your  gold  medal 
of  honor  to  be  awarded  for  the  best 
editorial  on  the  E'ourth  Liberty  Loan  is 
an  extremely  patriotic  proposition.  To 
my  mind,  much  of  the  success  of  the 
previous  loans  has  been  due  to  the  work 
of  our  public  press  through  its  news 
and  editorial  columna  To  my  personal 
knowledge  the  facts  and  arguments  used 
by  editorial  writers  have  been  the  de¬ 
ciding  influences  upon  many  hesitating 
bond  buyera  There  may  have  been  a 
time  when  the  influence  of  the  editorial 
seemed  to  wane,  but  the  war  has  cer¬ 
tainly  brought  it  back  to  its  own.  With 
such  a  theme  as  the  Fourth  Liberty 
Loan  your  contest  should  produce  some 
masterpieces  of  sound  thought  and  con¬ 
vincing  English.  As  for  the  medal — 


DILLON  TO  WRITE  FOR  LEDGER 

Famous  London  Telegraph  Expert  to 
Visit  America  to  See  President 
(Bpeoial  Cable  Dispatch  to  Kwtob  &  Pdbushbu.) 
London,  October  16. — Dr.  E.  J.  Dillon, 


what  writer  or  what  paper  would  not .  famous  foreign  expert  of  the  Daily 
consider  its  winning,  in  such  a  cause.  Telegraph,  has  just  been  engaged  jointly 
as  one  of  the  greatest  honors  that  could  hy  the  Telegraph  and  the  Philadelphia 
bo  won  out.side  of  the  battlefield?”  Public  Ledger  to  write  a  series  of  stories 

from  Russia,  to  appear  simultaneously 
Oregon  Journalists  Intere.sted  in  both  papers. 

George  M.  Trowbridge,  editor  of  the  “Private”  Dillon  will  visit  America 
Oregon  Journal,  Portland,  Ore.,  says:  before  going  to  Russia  for  the  purpose 


"EniTOK  &  Pgbijsher  Is  doing  a  worth-  of  calling  upon  President  Wilson. 


** Amtrltm'i  Largtit  mnd  Btrt  NnulSmftr  Induariml  AdmrUtint  Agantf'* 


This  iN-miaiient  Weekly 
BusiiM>ss  Man's  Pago  se¬ 
cured  among  'nun-rt'gular 
advertlM'rs  has  been  mn- 
nlng  two  years — it  is  one 
of  a  chain  of  pag<^  wo 
handle — it  carries  over  one 
InindnMl  thousand  lim^s  of 
advertising  iM‘r  year — mon* 
than  thirty-five  tliousand 
dollars  annually  in  new 
business,  which  the  pai>er 
wouhl  not  otherwi.so  ob¬ 
tain.  The  Page  is  liene- 
ficial  in  many  ways — it  has 
made  new  advertisers  and 
lNdp(>d  circulation — it  has 
aidiHl  the  pafK^r  in  in-ing 
recogni/.iMl  as  the  biisiiu'ss 
man’s  newspaix^r  in  its 
eomniiinity. 


Contracts  with  the  adver¬ 
tiser  commence  and  end 
together  and  are  made  for 
twenty  weeks  at  a  time, 
iM-ing  rencwcHl  I'ach  twim- 
ty  weeks. 


.\(l\ert  isi'rs  an*  allowed  to  cancel  their 
contracts  at  will  and  another  advertiser 
immediately  siH-ured  to  take  their  place. 
All  advertising  is  solicit4'<l  on  an  indinnst 
n'sidt,  general  publicity  basis. 
Ilepn'sentative  s«*nt  ui>on  n'quest. 


JOHN  B.  6ALLAGHER  COMPANY 

Home  Offlee,  Ninth  Floor,  Dexter  Building,  Boston,  Ma.ss. 
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A  QyAPAioN  Fod  'Se  AuTOMaBUji! 
6nop  02  E>dogrei//ivb  Qakagb— 


"knocking; 

tta  ypot^  out  of  it 


Care  in  renioviiifc  rarbon  is  an  essential  factor  Tu 
automobile  bealtb.  Yet  few  concerns  stress  their 
facilities. 

''psAKINtI  one  trial  with  another,  things  looked 

I  very  blue  for  the  Automobile  business  in  Our 
Town. 

First  came  the  eurlailmeut  of  pleasure -car  manu¬ 
facture.  The  news  wa.s  freely  circulated,  and  on  ■ 
kood  authority,  that  after  a  certain  date,  there  would 
l)e  few  machines  put  out  by  manufacturers;  that 
■steel  and  man-power  was  needed  in  other  channels. 
It  was  unfair  to  expect  factories  to  concentrate  on 
clover-club  roadsters  and  .smart  limou.sines  when 
Oen.  PershinK  called  for  trucks  and  .still  more  truck.s. 

As  between  a  sturdy  Packard  commercial  car, 
trenchward  bound,  loaded  with  ammunition,  and  a 
finely  upholstered  twelve-cylinder,  loaded  with  pic¬ 
nickers,  there  could  be  no  pos.slble  que.stion  of  choice. 

And  be  it  said,  to  the  everlasting  credit  of  Our 
Town  and  of  all  other  town.s,  as  far  as  we  can  judge, 
the  dissenting  voices  were  few  and  intermittent.  Of 
course,  there  will  always  be  the  eternally  .selfish  who 
can’t  pos.sil)ly  get  it  out  of  their  systems. 

The  automobile  sale.smen  in  Our  Town,  branch 
office  manager.s,  and  those  who  .specialized  in  selling 
new  machines  took  on  a  brilliant  blue  tint.  They 
had  been  expecting  this  edict  for  quite  a  while,  but 
it  hurt  when  it  did  arrive,  nevertheless.  In  the 
grand  un.scrambling  process  it  quietly  transpired 
that  they  were  not  so  incurably  bumped  as  might 
apiKiar.  Some  went  into  other  lines — Government 
lines  where  they  were  V)adly  needed.  And  others 
were  amazed  to  di.scover  that  the  .second-hand  car 
line  was  handsomely  remunerative. 

Then  came  the  news  of  gasolene  and  oil  shortage. 
Something  must  be  done  to  conserve  both.  On  land 
and  .sea  ITncle  Sam  needed  can  ever-increasing 
amount.  The  anti-car  tailing  for  Sundays  hit  straight 
out  from  the  shoulder.  And,  In  a  trice,  roads  were 
as  clear  as  liefore  the  invention  of  the  gasolene 
engine.  One  of  the  marvels  of  the  war,  be  it  said 
here  and  now.  Is  the  way  the  people  yielded  to  this 
tnild  pressure.  Fifth  Avenue,  New  York,  one  Sun¬ 


day  ago,  was  as  free  of  traftic  as  an 
Alpine  glacier.  Strangers  in  town — 
and  even  localitie.s — .stood  at  the  corner 
of  F^orty-second  and  the  .\venue,  and  • 

rul)l)e<l  their  eyes.  It  seemed  unlielievable!  well- 
mannered  and  rather  sleepy  Dobbin,  hitched  to  an 
archaic  phaeton,  jogged  pa.st,  followed  by  a  happy- 
faced  youngster  on  roller-.skates;  otherwise  you 
could  see  from  .Madison  Square  to  the  Milliomiires' 
Club  in  one  sweeping,  unobstructed  view. 

The  Problem  in  “Our  Town” 

Hut  in  Our  Town  the  Oarages  were  “Hard  Hit.” 
It  w’as  the  culminating  blow.  Husine.ss  had  been 
none  too  good,  with  many  car-owners  changing  from 
du.st-coats  to  khaki,  and  some  of  the  gasolene  money 
was  going  into  lalx'rty  Hond.s.  W’here  would  the 
thing  end?  And  they  closed  on  the  Sabbath,  be¬ 
cause  there  was  really  no  need  to  stay  open.  When 
the  average  American  decides  to  be  patriotic  and 
oltey  his  Government,  he  plays  the  game  straight 
acro.ss  the  board  to  a  gorgeous  finish. 

In  Our  Town,  we  have  quite  a  number  of  well- 
conducted  garage.s.  They  are  a  product  of  the  times 
and  a  credit  to  the  community.  We  disliked  to  see 
them  take  such  a  hopele.s.sly  pessimistic  view  of  the 


“DEADllJustliniGn. 
Tfcir'Waiit  itAkirt. 


With  the  approach  of  cold  weather  the  motorist 
has  many  starting  troubles.  There  is  a  remedy. 
Why  not  tell  about  it? 

.situation.  Two  or  three  did  not  wait  for  further 
development.s,  but  shut  up  shop.  Others  nosed  around 
for  safe  harbor  in  the  storm.  And  most  of  them 
were  losing  money. 

It  was  at  this  point  that  one  of  our  newspapers 
came  to  the  re.scue.  We  Intend  to  give  this  news¬ 
paper  the  credit  for  saving  a  nasty  situation,  be¬ 
cause  it  deserves  the  credit.  It  charted  a  reef- 
strewn  course. 

The  Advertising  Manager  of  the  New.s-Courier 
called  our  attention  to  a  rather  surprising  truth. 

Said  he; 

"Has  it  ever  occurred  to  you  that  not  one  garage 
or  automobile  repair  shop  In  this  town  advertises? 
A  small  number  employ  road  signs  along  main 
boulevards.  Otherwise,  here  is  an  Indu.stry  that 
obviou.sly  does  not  believe  In  advertising  what  it  has 


•^LivirwtorL 
Liarn-Cd- 

to  sell.  The  gi'ocer  u.ses  space  in  our  paper  Itecau.se 
he  knows  it  will  pu.sh  certain  lines  at  certain  time.s. 
The  Scime  is  true  of  the  Fllectric  IJght  ami  Power 
(’omi)any,  the  butcher,  the  baker,  and  the  candle- 
.stick  maker.  Hut  will  the  ganige  man  u.se  space? 
He  will  not. 

“Yet  there  is  competition.  The  Garage  H.\S  .sjiles 
arguments  to  i)ut  acro.ss.  What  HK  has  to  SELT^ 
needs  advertising  and  needs  it  badly.  There  is  an 
opportunity  for  .some  man  to  clean  up  if  he  takes 
advantage  of  the  .situation.  Advertising  would  re¬ 
lieve  this  lu-e.ssure — this  dull  i>eriod.” 

“Have  you  ever  .solicited  them?”  one  of  us  inquired. 

“Repeatedly." 

“What  was  their  come-back?” 

"Indifference — shrugs  of  the  shoulder — the  re¬ 
mark  that  a  garage  secured  it's  tracle  through  friends 
and  tratlic.  Trade  was  divided  into  distinct  zones. 
.V  car  owner  went  to  his  own  neighborhood  garage 
or  shop.  He  could  not  be  induced  to  go  elsewhere. 
When  you  .stop  to  think  it  over.  Garages  have  NOT 
kept  pace  with  other  lines  of  busine.ss  when  it  comes 
to  adverti.sing.  It  is  this  very  condition  that  makes 
for  the  Indiscriminate  opening  of  T(K1|  MANY  little 
place.s.  One  big  garage,  well  conducted  and  properly 
conducted,  would  crowd  out  the  .small  fellows — the 
makeshift  rookeries.” 

“Well — what  are  you  going  to  do  about  it?”  was 
the  laconic  qtiery  of  one  of  u.s. 

.\nd  the  News-Courier  man  squared  his  Jaw. 

"I’m  going  to  FORCE  them  to  advertise  by  prov¬ 
ing  its  etticacy,”  was  his  resolute  answer. 

.\nd  he  did  that  little  thing. 

We  watched  him,  l)ecau.se  we  were  interested  in 
the  outcome.  We  .saw  the  drama  make  its  big  .stride, 
and  all  in  a  period  of  one  month.  And  I  rather  fancy 
that  we  accumulated  more  respect  for  new.'jpapers 
and  newspaper  advertising  than  we  had  ever  known 
iK'fore. 


PERFECT!  ” 

Itopair^  that'itayPuf 


The  Karaite  that  will  consistently  advertise  its  re¬ 
pair  department  is  certain  to  profit  in  every  way 
There  is  a  shortage  of  RE.-VL  mechanics. 
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How  1/ Youel  Cab^^/hed 


UmtU 

Not  one  man  in  a  hundred  takes  the  tronhle  to 
wafh  a  car  properly.  Specialication  in  it  would  bring 
trade. 


On  Lawrence  Street  there  was  a  sizable  garage. 
It  was  ea.sily  the  best  In  that  end  of  town,  and  was 
conducted  along  thoroughly  legitimate  lines.  But 
there  were  two  smaller  places  across  the  street  and 
a  string  of  them  on  the  Boulevard  for  a  score  of 
milea 

A  woman  ran  “The  Central.”  The  establishment 
had  been  unloaded  on  her  after  the  sudden  death 
of  her  husband. 

Her  .stiffest  competitor  was  “The  Boulevard.” 
seven  blocks  distant  They  ran  nip  and  tuck,  with 
t)oth  .suffering  from  the  Sunday  ruling  and  the  war 
conditions  generally. 

The  News-Courier  Man  approached  Mr.  Dixon,  of 
“The  Boulevard,”  on  the  subject  of  a  connected  ad¬ 
vertising  camaign.  And  Dixon  laughed.  The  Idea 
was  fooll.sh.  It  was  all  he  could  do  to  pay  nis  help. 
What  right  had  he  to  start  handing  out  money  to 
a  newspaper?  People  knew  where  his  place  was. 
If  they  wanted  repair  work  done  or  storage  or 
gasolene,  they  would  come  to  him.  The  others  could 
go  where  they  plea.sed.  That  was  THEIR  bu.siness, 
not  hla 

You  see.  the  Garage  Man  assumes  an  air  of  con¬ 
temptuous  Independence.  He's  sas,sy.  Other  lines 
are  eager  to  devise  ways  and  means  of  enticing 
trade.  Not  so  with  the  garage  despot.  If  they  want 
him.  they  know  where  he  Is! 

Then  the  Ad-Man  took  his  proposition  over  to 
Mrs.  Folsom,  of  The  Central.  He  talked  for  an  hour 
and  even  brought  sketches  for  illustratlona 

She  accepted.  A  woman  is  not  slow  to  make  up 
her  mind — a  business  woman.  Her  bank  account 
would  see  her  through.  But  she  could  not  write  the 
copy.  The  Ad-Man  agreed  to  collaborate  In  Its  prep- 
j ration.  He  would  do  that,  and  supervise  the  mak¬ 
ing  of  the  iljusrtratlons,  Ju.st  to  prove  HIS  confi¬ 
dence  In  the  scheme. 

And  that  same  week,  the  series  began  to  appear. 

For  our  part,  we  were  astonl.shed  to  find  HOW 
MANY  logical  arguments  a  garage  could  bring  to 
bear — what  a  prolific  field  It  was  for  copy.  Yet  they 
were  the  simple,  obvious  elements  that  every  car 
owner  understands  and  bumps  into,  day  upon  day. 

Fir.st  there  came  an  advertisement  on  the  wisdom 
of  being  verj’  sure  In  this  matter  of  gasolene  and  oil. 
There  was  a  semi-humorous  picture  of  a  worried 
automobilist,  glancing  at  a  bill,  handed  over  by  the 
garage  man.  The  accessories  consisted  of  the  usual 
conglomerate  collection  of  dirty  oil  measures,  cana 
kegs,  and  tins. 

The  copy  thought  was  something  as  follows: 

“Ga-solene  Is  very  poor  proof  these  daya  The  beat 
Is  none  too  good.  The  very  smell  of  It  tells  you  that. 
But  until  wars  are  over  and  the  refiners  settle  back 
into  normal,  you  can  expect  no  radical  Improvement 


But  you  SHOULD  be  as  careful  as  possible.  Never 
buy  gasolene  indiscriminately  on  the  road — at  ran¬ 
dom — here  and  there.  You  would  not  buy  other 
goods  that  way.  When  you  buy  shoes  or  groceries 
you  find  a  dependable  source  of  supply  and  STICK 
to  It  Find  the  RIGHT  place  and  concentrate  your 
buying  there.  Watch  your  gasolene  tank,  .\rrange 
your  schedule  to  permit  of  always  buying  at  that 
one  source.  Your  carbureter  will  thank  you.  Your 
engine  will  be  grrateful.  Your  car  will  run  a  great 
deal  better.  There  will  be  less  carbon. 

“Unquestionably,  some  places  tamper  with  their 
gas.  The  accuj^atfon  Is  made  with  authority.  There 
Is  as  much  difference  in  the  quality  of  gasolene  and 
oils  as  in  any  other  merchandise.  And  then  there 
is  the  keeping  of  It — the  way  it  is  served  to  you — the 
cleanliness  of  the  containers,  and  the  highly  Impor¬ 
tant  point  of  FULL  MEASURE  and  honest  register,” 

Mrs.  Folsom  could  make  these  statements  because 
she  lived  up  to  them. 

The  next  advertisement  took  up  the  subject  of  car 
wa.shing  and  polishing. 

“Whether  your  car  is  old  or  new,  Its  cleaning 
should  be  of  the  greatest  concern  to  you,”  said  the 
ropy,  “one  good  clean-up,  properly  done,  will  last. 
It  Is  a  genuine  economy.  And  there’s  an  art  In  the 
work.  Not  every  one  can  do  the  job  well — the  way 
it  SHOULD  be  done.  It  is  unnecessary  to  have 
your  car  repainted  and  revarnlshed  each  season.  It 


TTPITPr 


-and  ONHIGIT. 


It's  on  the  hills  that  the  car  tells  its  troubles  to 


the  owner.  The  machinist  who  sends  them  up-grade 
“on  high”  is  apt  to  get  the  business. 


would  be  one  of  the  things  you  NEED  NOT  DO,  If 
your  cleitiiing  was  wl.sely  directed.  Have  you  strolled 
into  a  garage  at  night  and  watched  a  machine  on 
the  wash-stand — rather  interesting,  eh!  A  splash  of 
water,  that  wets  the  engrine  from  stem  to  stem  and 
makes  starting  difficult  the  next  morning — that  rusts 
metal — then  a  swob-over  with  a  greasy  rag — cheap 
cleaner  or  polish — dust  and  grit  ground  Into  that 
beautiful  finish!  Sounds  cruel — IS  cruel.  No  won¬ 
der  the  varnish  doesn’t  last!  It  CAN’T.  It’s  being 
mistreated.  Perhaps  you,  yourself,  have  been  guilty. 
Perhaps  YOU  wash  your  own  car  and  do  not  under¬ 
stand  how  it  SHOULD  be  done. 

“How  MANY  niceties  of  the  task  CAN  be  followed 
— water-proof  protector  to  slip  over  the  hood  to 
keep  all  moisture  from  your  engine — warm  water — 
cold  water — the  vamlsh-hardenlng  process — some 
one  to  LOOK  AND  SEE  If  all  the  grit  Is  gone  before 
rags  are  applied.  Clean  sets  of  cloth  for  every  car — 
clean  sponges — clean  chamois — ^the  best  brightener 
and  cleaner  on  the  market — no  oil,  as  a  quick  course. 
(There  should  be  no  quick  way  to  clean  a  car) — It  all 
amounts  to  pride — pride  In  seeing  the  job  rkilfully 
handled.  We  are  as  eager  to  SAVE  your  car  and  to 
keep  it  looking  RIGHT  as  the  owner.” 


The  illustration  for  this  thought  was  of  a  negative 
character — the  careless  washer,  spraying  the  ma¬ 
chine  with  a  hose — the  slap-dash  method,  so  much 
in  favor.  Then  came  a  picture  of  a  mechanic  hold¬ 
ing  up  a  miniature  automobile  and  inspecting  it 
with  a  look  of  great  satisfaction. 

The  text  went  on  to  explain  that  this  garage  prided 
Itself  in  Its  repair  work.  No  car  was  permitted  to 
leave  the  shop  without  a  double  Inspection.  Repairs 
were  of  the  stay-put  kind.  It  Is  perfectly  true  that 
the  ru.sh  and  race  of  these  times  makes  for  careless 
repairs.  The  car  owner,  as  a  rule,  can  never  be 
quite  sure  that  his  trouble  has  been  really  remedied. 
Convince  an  owner  that  pains  will  be  taken  with  his 
repairs — that  he  may  get  his  car  back  and  feel  SAFE 
and  SURE,  and  you  have  him  sewed  up  for  all  thne. 

Calling  Attention  to  Carbon  Troubles 

The  special  advertisement  on  CARBON  was  most 
attractive.  The  letters  of  the  word  were  shown  in 
white  relief,  and  a  vigorous  doubled  fist  was  knock¬ 
ing  them  Into  smithereens.  A  portion  of  the  copy 
read: 

“Make  this  shop  Carbon  headquarters.  We  mean 
that.  You’ll  have  carbon — It’s  inevitable,  with  gas 
running  poor  proof.  Weather  changes  are  in  order. 

»If  your  spark  Is  not  set  properly,  carbon  accumu¬ 
lates  In  an  Incredibly  short  time.  And  to  run  an 
engine  with  carbon  In  her  cylinders  Is  like  trying 
to  running  a  furnace  filled  with  cllnkera  Nothing 
doing!  Knocks  on  hills — scored  cylinders — loss  of 
power.  These  things  you  know.  Yet  It’s  just  as 
wise  to  remind  you.  Odd,  Isn’t  It?  but  we  will  drive 
on  and  on  and  put  off  having  that  carbon  removed. 

“We  specialize  In  this  work.  It  is  more  exacting 
than  you  think.  Tiny  particles  of  carbon,  sifting 
down,  will  make  you  eventually  buy  a  new  set  of 
cylinders.  And  cylinders  cost  a  lot  of  money  these 
tlme.s.  In  a  month  or  so  you  may  not  be  able  to 
get  them  at  all.  Then  there  Is  the  tremendous 
cost  of  taking  down  the  engine.  Bring  your  car  in 
to  us  every  so  often — just  as  you  yourself  would  go 
to  a  physician  for  a  look-over.  We  will  give  you 
expert  advice.  And  we  DO  know  how  to  remove 
Carbon.  Etc.,  etc.” 

One  advertisement  appealed  to  the  amateur  motor¬ 
ist  who  knows  how  to  drive,  but  who  docs  NOT 
understand  the  mechanics  of  his  machine.  There  Is 
the  non-dopendable  car,  that  never  starts  when  you 
want  It — something  Is  ALWAYS  happening.  And 
these  cars  are  legion.  It  may  be  the  vacuum  system 
— It  may  be  the  battery — It  may  be  the  spark  plugs 
or  the  timing  gears — it  may  be  one  of  a  hundred 
vexatious  and  suV)tle  things.  Here  Is  a  telephone 
number — u.se  it — a  trouble-man  always  on  duty,  day 
and  night.  We  WANT  to  help  you — no  matter  where 
(Continued  on  pnfje  34) 


“GASWa  OnzJ) 

Jam  ThG^rAProHciiL  • 


Every  Motorist  is  eager  to  find  a  source  of  supply 
for  gasolene  and  oil  where  he  can  be  sure  of  the 
quality  -  -yet  no  garage  advertises  the  fact. 
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TheOnlyOneOvertheTop 

The  New  York  Times  is  the  only  New  York 
morning  newspaper  to  report  an  increase  of 
average  circulation,  daily  and  Sunday,  in  the  year 
ended  September  30,  1918,  notwithstanding  the 
advance  from  one  to  two  cents  on  January 
26,  1918. 

CIRCULATION  OF  NEW  YORK  MORNING  NEWSPAPERS 

(Average  daily  and  Sunday,  as  officially  reported  to  the  Federal  Government) 

Average  for  6  months  ended 
October  1,  1917. 

357,225 
100,551 
130,209 
141,758 
407,308 
451,799 


Gain  or  Loss  in  One  Year 


+11,267 

-11,073 

-21,237 

—23,951 

—60,996 

-67,385 


TIMES 
Tribune 
Herald  . 
Sun  .  . 

World  . 
American 


Average  for  6  months  ended 
October  1,  1918. 


368,492 

89,478 

108,972 

117,807 

346,312 

384,414 
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"HOSS”  SENSE  GUIDE 
IN  ADVERIISING 


Bert  Mohes  Makes  Pithy,  Aphorismic 
Talk  on  Its  Application  in  Prepara¬ 
tion  of  Copy — Must  Know  Men 
to  Succeed 


St.  IjOI'is,  Mo.,  October  15. — These  are 
the  conclusions  of  Bert  Moses,  former¬ 
ly  of  New  York,  but  now  of  Ru.shville, 
Ind.,  on  ‘‘Simplicity  and  Hoss  Sense  in 
Advertising,”  as  expressed  in  his  talk 
iK'fore  the  Advertising:  Club  of  St.  Louis: 

"The  one  big:  attribute  in  advertising 
is  common-sense,  and  common-sense  in 
advertising  mean.s,  first  of  all,  plain  hon¬ 
esty,  without  a  press  agency  attach¬ 
ment.  It  means  simplicity.  It  means 
work.  It  means  persistence.  It  means 
faith  and  will  and  enthusiasm,  and  then 
.still  more  faith  and  enthusiasm. 

"( 'ommon-sen.se  prompts  a  man  to 
promote  something  which  is  good  and 
useful — something  which  the  people  are 
apt  to  buy  when  they  hear  about  it,  and 
which  they  will  buy  again  because  of 
di.scovered  goodness.  Common-sense 
means  the  selection  of  a  good  name — 
the  creation  of  a  pleasing  package — the 
adoption  of  a  suitable  price — the  spread¬ 
ing  of  the  advertising  before  as  many 
p<‘ople  as  possible  at  as  low  a  cost  as 
can  be  had.  It  mean.s  a  careful  review 
of  market  conditions  and  the  adoption 
of  a  plan  of  campaign  to  meet  those 
conditions.  It  means  sensible  copy,  with 
the  breath  of  life  iiT  the  lines.  It  means 
the  proper  use  of  a  medium  a  hundred 
times  more  than  it  means  the  medium 
itself.  .\nd  it  means,  most  of  all.  an 
unalterable  purpose,  a  dominating  en- 
thusia-sm,  an  overma.stering  determina¬ 
tion  that  sweeps  every  obstacle  a.side 
and  rushes  on  to  the  destination  se¬ 
lected. 

"The  noi.se  of  many  voices  should  not 
he  allowed  to  drown  the  one  thing 
about  advertising  that  is  .so.  There  is 
but  one  big  attribute  in  advertising,  and 
that  big  attribute  is  common-sense. 
Common-senfie  is  God’s  finest  gift  to 
mankind,  and  he  has  flooded  the  earth 
with  it.  What  a  pity  it  is  that  so  few 
of  us  make  use  of  it.” 

Left  Oat  ‘"Hoss” 

Mr.  Moses  began  by  saying  that  sim¬ 
ple  things  are  the  most  difficult  things 
to  talk  about.  He  said  that  the  reason 
why  advertising  seems  so  full  of  prob¬ 
lems  and  difficulties  to-day  is  that  "we 
have  made  it  so  by  leaving  simplicity 
and  ‘boss’  sense  out  of  It.  We  have 
made  the  grievous  blunder  of  suppos¬ 
ing  that  advertising  is  largely  a  mat¬ 
ter  of  methods,  when  it  is  almost  exclu¬ 
sively  a  matter  of  men.” 

"We  have  been  studying  and  mem¬ 
orising  theories  written  into  books  by 
college  professors  and  literary  men — 
writers  who  carrj-  no  scars — authors 
whose  fingers  have  never  touched  the 
live  wires  of  advertising,  and  whose  at¬ 
tempts  to  write  exact  formulas  for  suc¬ 
cess  have  been  mi.serable  failures.”  con¬ 
tinued  Mr.  Moses,  who  told  how  he  took 
to  ta.sk  a  man  who  had  been  writing 
advertising  books  and  editing  advertis¬ 
ing  journals  for  twenty-five  years,  and 
yet  had  never  spent  any  of  his  own 
money  in  advertising. 

He  declared  that  anybody  could  write 
a  book  on  advertising  “and  get  away 
with  It.”  “And  after  you  have  read  one 
of  these  textbooks  on  advertising,  what 
\ital  Inform.Ttion  have  you  absorbed?” 
he  continued. 

"You  read  chapters  on  types  and 
faces;  chapters  on  point  systems;  chap¬ 
ters  on  display  and  balance  and  the 
law  of  optics;  chapters  on  line  draw¬ 
ings.  wash  drawings,  zinc  etchings,  half¬ 


tones,  screens  with  meshes  close  to¬ 
gether  and  meshes  wide  apart;  chap¬ 
ters  on  papers  with  their  interminable 
trade  names;  chapters  on  dealers’  ap¬ 
peal,  consumer  appeal,  reader  confi¬ 
dence,  and  so  on;  chapters  on  studying 
and  analyzing  markets,  on  zone  divi¬ 
sions,  on  distribution,  on  sales  organ¬ 
ization.  and  God  knows  all  the  rest. 

“In  a  way,  all  these  things  are  im¬ 
portant,  but  the  one  big  central  theme 
is  the  man  himself,  which  means  you 
and  men  and  all  of  us.  What  you  read 
in  books  does  not  count  for  so  much  as 
‘being  up  against  it.’  And  outside  of  a 
very  few  broad  principles,  such  as  be¬ 
ing  on  the  level  and  being  on  the  job, 
the  method  varies  with  the  man. 

Mr.  Moses  discussed  the  methods  of 
P.  T.  Barnum  and  John  Wanamaker, 
and  how  their  success  was  due  to  giv¬ 
ing  the  public  value  received.  He  con¬ 
tinued: 

Use  Your  Brains 

“Common-.sen.se  alone  will  fit  you  to 
fix  values — to  distinguish  between  the 
big  things  and  the  little.  How  can  you 
do  that?  By  using  your  own  brains— 
that  is  what  they  are  for.  Listen  to 
everything  other  folks  say,  including 
me;  then  u.se  your  own  head  to  decide 
what  seems  to  be  so  and  what  doesn’t. 

"Most  of  the  things  men  are  taught 
are  forgotten,  w’hile  the  things  they 
know'  and  the  things  that  stick  have 
been  beaten  into  them  by  experience. 
The  world  consists  of  three  kinds  of 
people — those  who  never  start  any¬ 
where:  tho.se  who  occasionally  start 
somewhere,  and  those  who,  having 
started,  hang  on  to  the  finish. 

“The  gift  of  grip — the  taking  hold  and 
holding  fast  to  the  end — this  is  the  to¬ 
ken  of  success.  There  is  no  other  te.st. 
Before  you  can  get  anywhere,  it  is  nec- 
es.sary  to  start — I  trust  this  will  be  ad¬ 
mitted — and  to  keep  going  on  and  on  to 
the  destination  is  the  only  way  to  ar¬ 
rive. 

Persistency  Indispensable 

“Perhaps  after  common-.sense,  the 
one  indispen.sable  attribute  in  advertis¬ 
ing  is  this  trait  of  persistency.  Every 
other  element  may  be  present  only  as 
a  trace^  but  a  low  percentage  of  per- 
sislency  is  fatal  to  every  advertising 
effvM't.  So  let  this  proposition  be  nailed 
on  the  door:  ’Persistency  Is  one  of  the 
cardinal  virtues  of  advertising — one  of 
the  needful  things  to  get  your  name  on 
the  sign  in  front  of  the  store.’  ” 

Honors  Jacob's  Quest 

Mr.  Moses  cited  the  example  of  Jacob 
In  his  quest  for  Rachael,  and  said  that 
he  deserved  to  have  his  form  graven  In 
eternal  granite  and  placed  conspicuously 
before  every  ad  club  in  America. 

“Great  advertisers  also  believe  in 
themselves  ab.solutely,”  he  continued. 
“They  have  an  unbending  will,  an  in¬ 
exorable  purpose,  and  never  doubt  the 
outcome  for  an  instant.  They  are  im¬ 
bued  with  one  consuming  idea,  and  upon 
that  idea  they  concentrate  every  waking 
ing  moment,  and  that  idea  Is  ever  pres¬ 
ent  in  their  dreams 
^  “They  devote  their  lives  to  manipu¬ 
lating  this  idea  into  a  material  form 
that  can  be  seen,  heard,  felt,  tasted,  or 
smelled.  Put  all  these  five  senses  to¬ 
gether.  and  you  get  a  sixth  sense,  which 
is  common-sense.  Absolutely  no  man 
can  win  by  doing  the  thing  exactly  as 
others  have  done  it;  and  this  is  why: 
succe.ss  In  advertising  never  came  about 
because  of  the  copy  and  plan  alone,  but 
because  of  the  plan  and  the  copy  and 
the  man  were  indi.s.solubly  joined  to¬ 
gether.  The  man,  the  advertising,  and 
the  article  must  harmonize,  or.  failure 
awaits  just  around  the  comer.” 


Rush  of  Ads  Brings  Trouble 
to  Philadelphia  Papers 

War  Strips  Composing  Rooms  and  In¬ 
fluenza  Causes  Flood  of  Copy  Offer¬ 
ing  Cures  in  Embarrassing  Volume 

Philadelphia,  October  17. — Philadel¬ 
phia  newspapers  are  experiencing  a 
premature  Christmas  prosperity  at  a 
most  unpropltious  period.  Strangely 
enough,  more  than  one  would  be  content 
if  things  were  normal.  Composing 
roi-vms  and  the  general  staffs  of  the  pa¬ 
pers  are  incapable  of  handling  the  rush. 

Influenza  in  this  city  has  reached  its 
height.  The  able-bodied  men  between 
the  ages  of  thirty-one  and  thirty-six 
have  received  their  questionnaires,  and 
men  between  the  ages  of  twenty-one 
and  thirty-one  are  constantly  being 
drawn  from  compiosing  rooms  for  army 
duty. 

Epidemic  influenza  had  a  unique  back¬ 
wash.  Coincident  with  the  early  indica¬ 
tions  of  the  malady,  when  dozens  of 
newspaper  employes  were  required  to 
quit  their  duties,  the  orders  for  space 
took  a  big  jump.  For  example,  the  Bell 
Telephone  Company,  of  Pennsylvania 
has  conducted  a  sane  campaigm  of  half 
pages  to  influence  the  public  to  use  the 
telephone  less. 

Each  of  the  seven  local  dallies  handled 
about  five  full  pages  of  this  company’s 
advertising,  and  this  was  only  a  part 
of  the  rush  caused  by  the  epidemic. 
Every  conceivable  cure  appeared  on  the 
market,  with  every  kind  of  preventive 
Imaginable.  Soaps,  douches,  sprays, 
germicides,  tonics,  nose  appliances  and 
what  not  demanded  a  little  corner  here 
or  there. 

Then  there  was  the  tremendous  vol¬ 
ume  of  Liberty  Loan  copy  that  served 
further  to  embarrass  the  labor  resources 
of  the  cewnposing  rooms.  Besides  *he 
regular  full-page  advertisement  were  al- 
mo.st  innumerable  other  ads  ordered  in 
by  firms.  This  latter  class  developed 
perhaps  for  the  reason  that  the  loan 
has  been  lagging.  One  afternoon  paper 
was  so  crowded  one  day  that  a  full-page 
ad  was  omitted,  and  it  is  reported  that 
the  same  paper  was  required  to  delay 
from  Tuesday  until  Friday  the  insert¬ 
ing  of  another  half-page  ad. 

Some  idea  of  arfvertl.slng  volume  in 
Philadelphia  can  be  gleaned  from  the  ap¬ 
pended  figures: 

On  Tuesday,  October  8,  this  year, 
the  seven  Philadelphia  daily  papers 
printed  650^4  columns  on  a  ba.sls  of 
300  lines  to  the  column.  On  October  8, 
1917,  these  .same  papers  printed  460% 
columns  on  the  .same  basis.  The  gain  in 
one  year  was  thus  190%  columns,  and 
this  despite  the  fact  that  some  of  the 
department  stores  are  very  materially 
reducing  their  daily  space. 

Brings  Valuable  Information 
to  Ad  Club  Members 

Export  Division  Arranges  Series  of  Dis¬ 
cussions  That  Cannot  Fail  to 
Benefit  Many  Members 

Seldom  has  a  course  of  lectures,  how¬ 
ever  carefully  arranged,  been  offered  to 
any  set  of  men  as  has  been  prepared  by 
the  export  divi.sion  of  the  New  York 
Advertising  Club.  It  covers  a  wide 
range  of  subjects,  all  helpful  to  tile  men 
especially  who  are  engaged  in  export 
work,  and  .should  prove  of  great  value 
to  all  who  can  get  to  the  clubhouse  to 
hear  them.  The  list,  beginning  with  next 
Wednesday  follows: 

October  23 — Walter  F.  Wyman,  man¬ 


ager  export  department  of  the  Carter’s 
Ink  Company,  will  conduct  a  discussion 
at  night  at  the  Advertising  Club  on  the 
Simm’s  bill,  the  national  trade-mark 
legislation. 

November  6 — Paul  R.  Mahoney,  of  the 
Remington  Typewriter  Company,  and  V. 
A.  Dodge,  president  of  Dodge  &  Sey¬ 
mour,  Ltd.,  will  discuss  at  night  “Mer¬ 
chandising  in  South  America  and  the 
Far  East.” 

November  21 — Luis  G.  Muniz,  the 
well-known  Latin-American  advertising 
man,  will  discuss  trade  promotion  in 
Latin-America. 

December  4 — George  Creel,  or  some 
other  authorized  representative  of  the 
Committee  on  Public  Information,  will 
discuss  the  remarkable  educational  work 
being  done  abroad  by  his  Committee. 

December  18 — Atherton  Brownell,  for¬ 
eign  trade  adviser  of  the  Allied  Indus¬ 
tries  Corporation,  and  Mr.  Biggs,  direc¬ 
tor  of  exports  of  the  same  corporation, 
will  speak  on  pooling  interests  in  ex¬ 
port  trade. 

In  addition  to  these  talks  so  far  ar¬ 
ranged,  there  will  be  discussions  by 
well-known  men  on  shipping,  foreign 
credits,  and  other  related  topics. 

NEW  YORK  SUNDAY 
ADVERTISING  DROPS 


Total  for  Nine  Units  In  September  Shows 
Falling  Off  of  194,305  Lines — • 

Four  Show  Gains 


According  to  the  statistical  depart¬ 
ment  of  the  New  York  Evening  Po.st, 
the  advertising  total  for  nine  Sunday 
papers  for  September,  1918,  was  2,625,- 
584  agate  lines  of  all  classifications, 
as  compared  with  2,719,889  for  Septem¬ 
ber  1917.  Four  Sunday  papers  show 
gains  in  1918  over  September  1917; 
five  show  losses. 

The  figures  for  nine  evening  papers 
for  September,  1918,  show  a  total  line¬ 
age  of  4,070,989  lines  as  compared  with 
4,161,029  lines  in  September  1917.  Of 
the  nine  evening  papers  listed,  four 
show  losses  and  five  show  gains. 

The  figures  for  the  seven  morning 
papers  (exclusive  of  Sunday)  for  Sep¬ 
tember,  1918,  show  a  total  of  4,674,845, 
as  compared  with  4,747,197  lines  for 
September,  1917.  Of  the  seven  morn¬ 
ing  newspapers  listed,  four  show  losses 
and  three  show  gains.  The  World  led 
in  the  six-day  morning  field  with  1,387,- 
429  lines,  the  Times  was  second  and 
the  American  third. 

In  the  evening  field  for  September, 
the  Brooklyn  Eagle  was  first  In  to¬ 
tal  lineage,  the  Evening  Telegram  sec¬ 
ond,  the  Evening  Journal  third,  the 
Evening  Globe  fourth,  and  the  Eve¬ 
ning  Sun  fifth. 

In  the  Sunday  only  field,  the  Times 
was  first  with  547,429  lines,  the  World 
second,  with  535,569,  the  American 
third. 


C.  J.  Egan  Returns  to  Republic 
C.  J.  Egan  has  left  the  advertising 
staff  of  the  Kan.sas  City  Star  to  return 
to  the  St.  Louis  Republic  after  an  ab¬ 
sence  of  sixteen  months.  Mr.  Egan 
comes  at  the  request  of  M.  P.  Linn, 
general  manager  of  the  Republic,  and 
will  be  his  personal  representative  in 
the  advertising  field. 


Joins  Lyon  Advertising  Service 
George  S.  De  Rouville,  who  has  been 
advertising  manager  for  the  firm  of 
Cotrell  and  Leonard,  Albany,  for  the 
past  twenty  years,  has  resigned  to  be¬ 
come  manager  of  the  new  Albany 
branch  office  of  the  Lyon  Advertising 
Service,  Inc.,  whose  main  office  is  in 
the  Times  Building,  New  York  city. 
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The  Net  Circulation  of  the 


on  Sunday,  October  13th,  1918 — 


was 

809.99 

of  which 

638,920 

was  concentrated  in  the  Metropolitan  shopping  area,  within 
fifty' miles  of  New  York  City  Hall. 

This  unprecedented  circulation,  the  largest  of  any  news¬ 
paper  in  the  United  States — an  increase  of  18,812  over 
the  corresponding  Sunday  last  year — is  the  people’s  answer 
to  the  campaign  of  calumny  and  misrepresentation  which 
has  been  carried  on  against  the  New  York  AMERICAN 
during  the  last  eight  months. 
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WOULD  PUT  WOMAN  ON 
A.  A.  C.  W.  COUNCIL 

St.  Louis  Women’s  Ad  Club  Elects 
Strong  Board  of  Officers  to  Push 
Movement — D’Arcy  Favors 
Scheme 


St.  Louis,  Mo.,  October  15. — The  Wo¬ 
men’s  Advertising  Club  of  St.  Louis  has 
elected  a  strong  official  board  to  back 
up  the  movement  just  started  by  that 
organization  to  put  a  woman  on  the 
Executive  Council  of  the  Associated 
Advertijung  Clubs  of  the  World.  Miss 
Lillian  Carr,  who  heads  her  own  gener¬ 
al  advertising  agency,  has  been  chosen 
president,  and  the  following  other  offi¬ 
cers  elected:  Mi.ss  Mary  Wheat,  of  Miss 
Wheat’s  I.<etter  Office,  vice-president; 


Photo,  bj  T.  Kajiwara. 

Miss  Lillian  Carr, 


Mr.s.  Julia  Shipley  Carroll,  advertising 
manager,  the  Mis.souri  Woman,  secre¬ 
tary;  Mi.ss  Olive  Brueggenian,  adver¬ 
tising  manager  St.  Louis  Foreign  Pub¬ 
lications,  treasurer. 

The  Woman’s  Adverti.sing  Club  of  St. 
Louis  is  the  leader  In  a  movement  just 
launched  to  create  a  vice-president-at- 
large  for  the  A.ssociated  Advertising 
(Hubs  of  the  World,  and  to  insure  that 
that  vice-president  shall  be  a  woman. 
I.,etters  asking  the  cooperation  of  all 
other  women’s  adverti.sing  organizations 
in  the  a.ssociated  clubs  have  been  sent 
out  from  the  St.  Ixiuis  club,  and  replies 
a.s.suring  hearty  and  enthusiastic  sym¬ 
pathy  and  active  cooperation  have  been 
received.  This  question  will  come  up 
for  a  vote  at  the  next  annual  conven¬ 
tion  of  the  associated  clubs. 

W.  C.  U’Arcy,  president  of  the  asso- 
ci.ated  clubs  and  other  national  officers 
have  told  the  women  that  they  are  in 
.sympathy  with  the  movement,  which, 
if  con.summated,  will  mean  the  most  im¬ 
portant  recognition  yet  accorded  women 
in  the  advertising  held  in  America. 


Aflvertii«ing  Hearing  in  Minnesota 
A  large  amount  of  political  advertis¬ 
ing  is  being  done  in  Minnesota,  owing 
partly  to  the  fact  that  in  these  war 
times  the  people  pay  little  attention 
to  campaign  orators.  Weeklies  and 
small  dailies  are  being  used  principally. 
The  Nonpartisan  leagruc  has  bought  nu¬ 
merous  papers  throughout  the  state 
for  Its  propaganda.  The  "drys”  are 
employing  newspaper  and  every  other 
form  of  advertising  in  behalf  of  the 
proposed  prohibition  constitutional 
amendment. 


AD  CLUB  AIDS  DRIVE 


Assigns  Members  to  Every  Part  of  Ad¬ 
vertising  in  Loan  Campaign 

The  entire  advertising  campaign  in 
Indianapolis  for  the  Fourth  Liberty 
I..oan  was  taken  in  hand  by  the  Adver¬ 
tising  Club  of  Indianapolis,  thus  reliev¬ 
ing  the  loan  organization  of  all  respon¬ 
sibility  along  that  line.  The  club  ap¬ 
pointed  one  member  to  write  and  pre¬ 
part  all  advertising  copy,  another  to 
look  after  placing  the  advertisements 
in  the  newspapers,  another  to  take  full 
charge  of  all  billboard  advertising,  an¬ 
other  to  see  that  all  window  advertising 
in  the  county  was  in  place  and  kept  up 
until  the  end  of  the  campaign,  and  still 
others  to  the  various  other  lines  of 
work. 

In  former  Liberty  Loan  campaigns 
Indianapolis  merchants  and  business 
people  were  solicited  to  pay  for  the  ad¬ 
vertising,  and  they  made  contributions 
for  that  purpose.  This  time,  however, 
there  was  no  call  on  the  merchants. 
The  Indianapolis  War  Chest  appropri¬ 
ated  $4,000  of  its  fund  to  pay  the  ad¬ 
verti.sing  bills.  This  was  divided  be¬ 
tween  the  various  lines  of  advertising 
activity,  and  each  head  of  a  depart¬ 
ment  was  directed  to  keep  his  expenses 
within  the  sum  apportioned  to  him.  This 
plan  was  followed,  and  the  advertising 
campaign  was  carried  through  with 
ease  and  without  a  single  hitch. 


lOHN  HUSTON  HEADS 
IOWA  AD  CLUBS 

Advertising  Will  Win  the  War,  Ke3mole 
of  Marshalltown  Convention— Sub¬ 
jects  Discussed  Helpful — Mayor  of 
City  Welcomed  Delegates 


"Knowledge  is  Power— Advertising 
Will  Win  the  War,"  was  the  keynote 
of  the  convention  of  the  Advertising 
Clubs  of  Iowa  at  their  convention  in 
Marshalltown.  Addresses  of  welcome 
were  made  by  the  Mayor  of  the  city,  S. 
H.  rieilly,  and  H.  M.  Knudson,  president 
of  the  Marshalltown  Ad  Club. 

Prof.  F.  W.  Heckman,  of  the  School 
of  Journalism  of  Iowa  State  College, 
was  toastmaster  at  the  printers’  and 
publi.shers’  luncheon.  The  programme 
of  the  convention  included  the  follow¬ 
ing  addre.s.ses:  "How  Individual  Clubs 
Can  Get  the  Most  of  a  National  Conven¬ 
tion,”  by  T.  W.  Lequatte;  "Poster  Ad¬ 
vertising  and  Its  Relation  to  Modem 
Merchandise,”  Mr.  Harris,  of  the  Chi¬ 
cago  Poster  Advertising  Company;  "To¬ 
gether  and  Forward,  the  Watchword 
and  Purpose  of  a  Community  Club," 
Roy  D.  Emwy,  organizer  and  secretary 
of  the  Fairfield  Community  Club;  "In¬ 
spiration  for  the  Day,”  E.  T.  Meredith, 
publi.sher  of  Successful  Farming;  "Or¬ 
ganized  Advertising  and  Better  Busi¬ 
ness,”  Lewellyn  E.  Pratt,  of  Washing¬ 
ton,  D.  C.,  fir.st  vice-president,  Asso- 
cited  Advertising  Clubs  of  the  World; 
"Making  Dealer.s’  Helps  Stick,"  F.  K. 
StarWrd,  of  the  Firestone  Tire  &  Rubber 
Company;  ’’The  Influence  of  Price, 
Quality,  and  Store  Service  in  Building 
Trade,”  H.  G.  I.aiimer,  Charlton,  la 

The  convention  ended  very  success¬ 
ful  at  the  Loyalty  dinner  in  the  evening, 
with  a  patriotic  address  by  Lieut.  R. 
de  Violinl,  of  the  Italian  army. 

Election  of  officers  resulted  as  fol¬ 
lows:  John  Huston,  Ottumwa,  presi¬ 
dent:  O.  J.  Ik-njamtn,  Nevada,  first 
vice-president;  C.  A.  Cessna  Davenport, 
second  vice-president;  Chester  M. 
Cogg.swell,  Des  Moines,  secretary,  R.  L. 
West,  Muscatine,  treasurer. 


ROCHESTER  AD  CLUB 
DID  BIG  LOAN  WORK 


Members  Prepare  Unusual  and  Striking 

Features  to  Boom  Fourth  Liberty 
Loan — Has  Motion  Picture  of 
Painting  200-Foot  Sign 

Rochester,  October  16. — One  of  those 
jobs  so  well  done  that  to  the  general 
public  it  has  looked  like  no  work  at  all 
has  been  completed  by  the  Ten  Com¬ 
mittees  on  Outdoor  Publicity  for  the 
Fourth  Liberty  Loan  by  the  members 
of  the  Rochester  Ad  Club. 

Blossoming  out  over  night  with  post¬ 
ers,  footprints,  streets  signs,  trolley-car 
cards,  sidewalk  signs,  and,  in  fact,  every 
type  of  billboard,  hanger,  and  card,  Ro¬ 
chester  sets  a  pace  that  even  New  York 
will  have  to  go  some  to  rival  for  com¬ 
pleteness. 

It  must  not  be  thought  that  all  of  the 
punch  was  delivered  in  one  day — follow 
up  work  of  the  usual  Rochester  Ad  Club 
keenness  will  appear  during  the  rest  of 
the  camaign,  the  nature  of  which  will 
not  be  divulged  here  so  as  not  to  steal 
any  of  the  committee  thunder,  but  there 
will  be  stunts  of  a  kind  to  open  Roches¬ 
ter’s  eyes.  One  stunt,  original  with  the 
Ad  Club,  was  a  special  feature  film  tak¬ 
en  by  Tommy  Craig,  Ben  Cline,  i-nd  Roy 
Sackett,  of  the  Eastman  Kodak  outfit, 
with  Mr.  Eastman’s  special  blessing, 
which  was  shown  in  Rochester  movie 
theatres  commencing  Thursday — it  was 
a  picture  of  the  painting  of  a  Liberty 
Loan  billboard  that  runs  200  feet  and 
shows  the  board  from  beginning  to  com¬ 
pletion  In  three  minutes. 

The  use  of  the  poster,  “Keep  These 
Off  the  U.  S.  A.,”  with  the  bloody  boots 
as  a  sidewalk  sign,  was  also  original  and 
has  made  a  distinct  hit. 


Chicago  Agencies  Give  $3,125 
Chicago  advertising  agencies  respond¬ 
ed  in  a  most  gratifying  way  with  con¬ 
tributions  to  the  special  fund  collected 
by  Ernest  I.  Mitchell,  president  of  Mal¬ 
lory,  Mitchell  &  Faust,  for  advertising 
the  fourth  Liberty  Loan  in  the  Chicago 
district.  A  total  of  $3,125  was  con¬ 
tributed.  This  was  considerably  In  ex¬ 
cess  of  the  per  capita  quota  of  many 
other  profe.ssional  and  trade  organiza¬ 
tions  in  Chicago. 


Change  in  Representation 
The  John  M.  Branham  Company  now 
represent  the  Fort  Worth  (Tex.)  Rec¬ 
ord  In  the  foreign  advertising  field.  Mr. 
Branham,  being  one  of  the  owners  of 
the  Record,  has  purchased  from  the 
Cone,  Lorenzen  &  Woodman  Co.  the  un- 
explred  portion  of  their  contract  with 
the  Record. 


“What  the  Uniform  Tells” 
Sergeant  Herman  Philipson,  adver¬ 
tising  representative  of  the  Publicity 
Bureau  of  the  United  States  Marine 
Corps,  formerly  advertising  manager  of 
the  Dallas  Times-Herald,  is  distributing 
an  informative  little  booklet,  entitled 
“What  the  Uniform  Tells.” 


Ad  Cluh  Aids  War  Film 
The  Portland,  Ore.,  Advertising  Club 
took  charge  of  the  exhibit  in  that  city  of 
swer.”  The  club  mapped  out  incidental 
programmes  for  each  night  that  the  film 
was  on  display,  and  solicited  paid  news¬ 
paper  advertising  for  it. 


Des  Moines  Capital  Raises  Prire 
The  Des  Moines  Capital  announces 
that  it  hiis  increa.sed  its  carrier  price  to 
10  cents  a  week. 


LUDLOW  TWIN  SLUG^— Note  0vrrkanf(r  and  indention  Feature 


—from  the  beginning 
It  has  been  a  Money  Maker 

Writes  W.  H.  OAT,  Proprietor,  NORWICH  (CONN.)  BULLETIN 

YV  e  installed  the  Ludlow  with  some  doubts  as  to 
its  practicability  for  an  office  the  size  of  the  BUL¬ 
LETIN,  as  we  thought  there  would  be  no  saving 
w’ith  the  small  amount  of  advertising  handled,  but 
from  the  beginning  it  has  been  a  money  maker.” 

]VIr.  OAT  knows  what  he  is  talking  about.  He  has  a  cost 
system  that  tells  him  what  he  is  paying  for  everything  to  the 
fraction  of  a  cent.  You  handle  as  much  advertising  as  the 
NORWICH  BULLETIN.  A  Ludlow  Typograph  would  prove 
as  big  a  money  maker  in  your  composing  room. 

Write  for  Ludlow  Typograph  Literature 
Manufactured  by 

LUDLOW  TYPOGRAPH  CO.,  2032  Clyboum  Ave.,  CHICAGO 
Selling  Agents 

MERGENTHALER  LINOTYPE  CO. 

New  York,  U.  S.  A. 

Chicago  San  P'rancisco  New  Orleans 
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One-Fourth  of 
the  Country’s 
Shipworkers  in 
Pennsylvania 
Shipyards 

The  Keystone  State  is  not  only 
first  in  Coal,  Coke,  Slate,  Stoves, 
Steel,  Iron,  War  Munitions, 
BUT- 

There  are  100,000  shipworkers  in  the 
various  shipyards,  of  which  Hog  Island  is 
the  nucleus.  This  number  amounts  to 
over  one-fourth  of  the  entire  shipworking 
force  in  the  United  States— and  seven  new  towns  had  to  be  built  last 
year  to  accommodate  this  newly  mobilized  industrial  army. 


Is  ygur  Fall  Advertising  properly  mobilized  for  Pennsylvania?  The  whole  state 
reflects  the  same  conditions  which  abound  in  the  Delaware  River  shipbuilding  section. 
Every  industry  is  working  at  full  capacity,  for  Pennsylvania  is  the  great  War-Essential 
Industrial  Commonwealth.  Her  people  have  full  pockets  and  they  want  the  best  there 
is  to  buy. 


Show  them  YOUR  BEST  in  the  line  of  standard  trade-marked  brands.  Advertise 
in  these  27  best 


PENNSYLVANIA  DAILY  NEWSPAPERS 


Circulation 

lines 

lines 

Net  Paid 

2,500 

10,000 

Allentown  Call  (M) . . 

21,400 

.03 

.03 

Altoona  Mirror  (E) . 

21,320 

.04 

.04 

Altoona  Timet  (M) . 

14,940 

.025 

.02 

Altoona  Tribune  (M) . 

7,600 

.02 

.02 

Chester  Times  &  Republican  (M&E) 

12,819 

.04 

.03 

Connellsville  Courier  (E) . 

6,884 

.015 

.025 

Easton  Express  (E) . 

5,200 

.018 

.018 

Easton  Free  Press  (E) . 

15,835 

.025 

.025 

Erie  Herald  (E) . 

8,683 

.02 

.02 

Erie  Herald  (S) . 

8,683 

.02 

.02 

Harrisburg  Telegraph  (E) . 

22,388 

.045 

.045 

Hazelton  Standard  Sentinel  (M) . 

7137 

.02 

.02 

Johnstown  Democrat  (M) . 

9,841 

.03 

.025 

Johnstown  Leader  (E) . 

Lancaster  Intelligencer  and  News- 

6,718 

.015 

.015 

Journal  (M&E)  . 

18,377 

.04 

.04 

Government 


Circulation 

lines 

lines 

Net  Paid 

2,500 

10,000 

New  Castle  News  (E) . 

. .  11,080 

.018 

.018 

Oil  City  Derrick  (M) . 

. .  5,703 

.0215 

.0165 

Philadelphia  Press  (M) . 

. .  32,053 

.08 

.07 

Philadelphia  Press  (S) . 

..  81,655 

.17 

.15 

Philadelphia  Record  (M) . 

..  123,277 

.25 

2S 

Philadelphia  Record  (S) . 

..  133,680 

.25 

2S 

Pittsburgh  Dispatch  (M) . 

. .  59,764 

.12 

.08 

Pittsburgh  Dispatch  (S) . 

. .  57,301 

.19 

.14 

Pottsville  Republican  (E) . 

. .  11433 

.0329 

.0329 

Scranton  Republican  (M) . 

. .  28,331 

.07 

.06 

Scranton  Times  (E) . 

. .  33,093 

.07 

.06 

West  Chester  Local  News  (E). 

. .  12,128 

.03 

.03 

Wilkes  Barre  Times- Leader  (E). 

. .  18,975 

.035 

.03 

York  Gazette  (M) . 

6407 

.0178 

.0129 

April  Ist,  1918. 


SIU  HKN'KY 

The  i>iinhas<-  is  j;fiu‘rally  iiiidc-rstofxl 
h<-rf  to  in^an  that  the  riironiclo’s  tr«‘- 
tnf-ndoiis  infliif-ncf'  and  its  circulatiori 
of  almost  a  million  cofiifs  will  l>o  nscd 
to  supiKirt  IJoyd  (J<‘orKO.  The  transf<  r 
was  not  achiovod.  it  is.  accPidod.  with¬ 
out  a  titanic  struggle  with  competing 
••apital  wielded  hy  Iteginald  McKenna. 
<*hancelh>r  of  the  Kxchequer  under  Pre¬ 
mier  Asfjuith.  whose  political  interests 
it  was  intended  that  the  Chronicle  .should 
support  in  the  coming  general  election. 
This  conflict  is  l»elieved  to  l»e  partly  re- 
■Hfsmsible  for  the  enormous  figure  of  1.- 
HOO.OOO  potinds  involved  in  the  trans- 
a<'tion. 

Sir  Henry  Is  member  of  Parliament 


1).\I.ZIKI-. 

for  Kirkaldy,  Si'otland.  He  owns  the 
Keynolds  newsi>aper,  the  Pall  Mall  Ga¬ 
zette,  the  Sunday  Evening  Telegram, 
Era,  Country  Eife  and  a  number  of  trade 
publications,  headed  by  the  Carpenter 
&  Builder. 

Negotiations  for  the  transfer  we^e 
conducted  so  quietly  that  even  Robert 
Donald,  for  twenty  years  managing  edi¬ 
tor  of  the  Chronicle  and  for  seven  years 
its  managing  director,  was  completely 
surpri.sed  by  the  announcement.  He  re- 
.signed  immediately  ui>on  learning  of  the 
transfer.  He  was  formerly  a  warm 
friend  and  golfing  companion  of  the 
Prime  Minister,  with  whom  he  recent- 
l.v  differed  and  whom  he  attacked  edi¬ 
torially. 
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PURCHASE  OF  LONDON  CHRONICLE 
ASTONISHED  FLEET  STREET 

Managing  Editor  Resigns — Editorial  Chiefs  Suspicious  of 
Political  Motives  of  New  Ownership  and  Require 
Guarantees  Before  Signing  Contracts 

Fko.m  Valentine  Wau^ace. 

[Special  (.'able  IWspatch  to  Editor  &  Pi  blisher.] 

London,  October  16. 

ANNdCXCEMENT  of  the  purchase  of  the  I»ndon  Daily  Chronicle  by  Sir 
H-mry  Dalziel  and  a.ssociates,  coming  without  any  preliminary  indication, 
causi-d  the  bigge.st  sen.sation  in  Fleet  Street  since  the  announcement  of  Lord 
Northcliffe’s  coup  giving  him  posse.s.sion  of  the  Time.s. 

One  of  Sir  Henry's  a.s.sociates  is  Andrew  Wier,  the  shipping  magnate,  and  the 
purcha.se  include.s,  besides  the  Chronicle,  Lloyd’s  Sunday  new.spaper  and  the  allied 
Iiublications  of  United  Xewsi>apers,  Ltd.,  belonging  to  Thomas  Lloyd  and  members 
of  his  family,  as  well  as  valuable  realty  and  buildings  and  plants  in  Fleet  Street 
and  around  the  corrter  in  Salisbury  Square. 


The  new  proprietors  are  now  facing 
the  unique  pos.sibility  of  being  unable 
to  retain  the  services  of  the  chief  editor- 
tonal  employes,  who  are  suspicious  of 
the  politital  motives  of  the  new  otvner- 
.ship  and  are  requiring  stringent  guar¬ 
antees  before  accepting  new  contracts 
They  include  Erne.st  H.  Perris,  for  many 
years  the  Chronicle’s  news  editor,  ‘o 
whom  has  been  offered  the  editorship; 
Chief  Leader  Writer  Ensor,  and  Harry 
.lones.  Parliamentary  Representative. 

One  important  change  announced  af¬ 
ter  the  sale  was  consummated  was  the 
i-esignation  of  Major-General  Sir  Fred¬ 
erick  Maurice,  the  Chronicl<'’s  military 
expert,  and  his  transfer  to  the  Daily 
Xews. 

Say  Farewell  in  Double-Truck 

Probably  as  unique  a  farewell  as  has 
ever  been  given  to  a  newspaper  man  who 
entered  the  .service  was  the  tribute  that 
was  paid  to  C.  Walter  Hancock,  of  the 
advertising  staff  of  the  New  Orleans 
Item,  when  he  entered  the  chemical 
warfare  .section.  His  friends  among  the 
advertisers  of  the  city,  took  a  double¬ 
truck  in  the  Item  on  Sunday  morning 
liefore  he  left  to  tell  him  what  they 
thought  of  him  and  to  bid  him  Gcd 
speed.  The  signatures  of  the  friends 
who  joined  in  the  ad  were  reproduced 
in  facsimile 


.SHELLABARGER  IN  Y.  M.  C.  A. 

Tobacco  Fuiul  Editor  of  New  York  Sun 
Takes  Up  Overseas  Work 

F'rank  L.  Shellabarger,  Tobacco  F'und 
editor  of  the  Xew  York  Sun,  has  joined 
the  Y.  M.  C.  A.  for  overseas  work.  In 
the  two  years  he  has  been  at  the  head 
of  this  good  work,  “Shelley,”  as  he  is 
known  in  Park  Row  and  doubtless  will 
be  known  "over  there,”  has  sent  to  the 
Ixiys  at  the  front  millions  of  tons  of 
cigarette  makin's  and  enough  corncob 
pipes  to  make  a  heap  as  big  as  the 
great  Egyptian  pyramid. 

Mr.  Shellabarger  is  a  native  of  To¬ 
peka,  Kan.  He  went  to  the  University 
of  Kansas,  joined  the  Phi  Gamma  Delta 
Fraternity,  and  then  became  a  reporter 
in  the  Topeka  Capital.  Later  he  was  on 
the  Kansas  City  Star,  was  telegraph 
editor  of  the  Denver  Post,  managing 
editor  of  the  Salt  Lake  Evening  Tele¬ 
gram,  and  from  1908  to  1913  was  a  sub¬ 
editor  of  the  European  edition  of  the 
Xew  York  Herald.  Since  then  he  has 
been  in  the  editorial  department  of  the 
Sun. 


FIditor  &  Publisher’s  clas.sifled  col¬ 
umns  can  render  you  war-time  service 
— at  a  trifling  cost. 
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The  New  Y ork  Times  Index 


Necessary  In  All  Newspaper  Offices 


The  New  York  Times  Index  is  a  perfect  digest  of  events  throughout 
the  world— a  comprehensive  reference  to  all  newspapers. 

The  Index  is  as  necessary  in  every  editorial  office  as  an  almanac, 
and  it  is  the  more  valuable  in  that  it  is  a  permanent  work  of  reference. 

The  Index  points  the  way  to  the  source  of  all  information— the 
newspapers,  and  saves  time,  trouble  and  expense  for  those  to  whom 
research  is  a  part  of  every  day’s  activities. 

The  index  indicates  where  details  will  be  found  on  any  subject  or 
event  reported  by  newspapers  and  obviates  the  necessity  for  accumula¬ 
tion  of  clippings  and  then  classifying  them  for  reference. 

The  Times  Index  is  issued  in  quarterly  volumes  of  more  than  400 
pages  of  alphabetically  arranged  references  and  cross  references,  the 
skeletons  of  over  one  hundred  thousand  of  the  year’s  events.  Testi¬ 
monials  from  editors,  bank  presidents,  lawyers,  librarians,  teachers, 
trade  associations,  insurance  and  steamship  companies,  and  hundreds 
of  others. 

24  volumes,  strongly  bjund  in  cloth.  Includes 
1913,  1914,  1915,  1916,  1917  and  1918,  as  the  quarterly 
volumes  are  issued. 

List  price  .  .  $48  Our  price  .  .  $30 

The  Editor  and  Publisher 

Suite  1117,  World  Building 

63  Park  Row  New  York  City 


EDITOR  AND  PUBLISHER. 

1117  World  Building,  New  York. 

Please  send  complete  set  of  the  New  York 
Times  Index,  24  volumes  including  the  four 
volumes  for  1918,  to 


$30.00  enclosed. 


22 


Editor  8^  Publisher  for  October  19,  1918 

IN  DEVELOPING  NEW  ADVERTISING 
M.\JOR  TACTICS  SUCCEED 

Loss  of  Business  Due  to  War  May  Be  Balanced  by  Creating 
New  Accounts  and  Wisely  Nursing  Old  Ones — 

Some  Examples  in  Point 

The  war  has  produced  many  marked  changes  in  business  conditions,  some 
of  which  are  leaving  their  mark  on  the  advertising  columns,  not  only  of  the 
magazines,  but  the  newspajrers  as  well. 

Because  the  Government  demands  all  the  steel  produced,  and  has  shut  off 
entirely  the  supply  of  that  commodity  to  automobile  manufacturers:  and  because, 
for  some  time  past  most  all  of  the  automobile  factories  in  the  country  have  been 
producing  fewer  cars  than  the  demand  warranted,  giving  up  their  plants,  their 
time,  their  skilled  labor  to  war  work,  automobile  advertising  is  practically  with¬ 
drawn. 


Making  Up  for 

The  railroads,  under  governmental 
control,  have  practically  stopped  adver¬ 
tising,  and  that  produces  another  vac¬ 
uum  to  be  filled.  And  there  are  other 
restrictions,  temporary,  most  of  them, 
which  need  to  be  filled  with  something 
else. 

In  the  meantime,  however,  there  is 
business  for  the  daily  newspaper.  It  is 
not  the  kind  of  business,  though,  that 
the  office  boy  can  run  out  and  grab  off 
(he  Christmas  tree.  Bather  it  is  busi- 
ne.ss  that  is  to  be  developed. 

Some  big  advertisers  are  curtailing 
their  advertising.  This  is  partly  due  to 
the  fact  that  they  are  finding  d.fficulty 
in  procuring  merchandise  to  advertise, 
and  partly  because  business  is  coming  to 
them  so  easdy  that  there  is  seemingly 
no  use  in  throwing  good  money  to  the 
four  winds  of  heaven. 

And  here  comes  the  opportunity  for 
the  advertising  manager  of  the  daily 
newspaper. 

There  are  any  number  of  small  ac¬ 
counts  that  are  undeveloped  as  yet. 
The  merchants  are  “gun  shy"  perhap.s. 
They  regard  advertising  as  a  luxury  for 
the  big  fellows,  and  are  afraid  tj  tackle 
it  themselves. 

Get  a  Man  Who  Can  Create  Business 

So,  Mr.  Advertising  Manager  of  a 
daily  newspaper,  get  hold  of  a  good  ad¬ 
vertising  man — not  a  solicitor,  mind  you, 
but  a  man  who  has  written  advertising 
— a  man  who  knows  merchandise  and 
merchandising — a  man  who  can  go  into 
a  store  and  tell  the  merchant  something 
about  his  business^  and  can  write,  set, 
and  merchandise  some  advertising  that 
M  adv'ertising,  and  simply  create  new 
business. 

Of  course,  such  a  man  will  cost  you 
some  money,  but  he  is  worth  it.  The 
new  bu.siness  he  develops  for  you  comes 
in  at  a  much  higher  rate  than  the  old 
busine.ss  that  you  lose,  and  it  is  capable 
of  development.  It  is  better  to  make  a 
new  advertiser  than  to  make  an  old  ad- 
verti.ser  a  larger  advertiser,  any  day. 

Have  one  of  the  old  solicitors  go  ahead 
of  this  new  man  and  preach  the  gospel, 
so  to  .speak.  Realize  that  the  new  man 
Is  not  a  salesman,  that  he  cannot  go  out 
and  tell  his  own  story,  becau.'^c  if  he 
u.ses  sufficient  force  to  put  it  ever  he 
will  be  branded  as  an  insufferable,  con¬ 
ceited  chump,  and  will  be  turned  dow'n 
on  that  account.  On  the  other  hand,  if 
he  exerci.ses  the  modesty  such  a  man 
would  feel,  he  will  lack  the  punch  to  put 
the  idea  over.  So  that  this  man  will 
need  a  John  the  Baptist  to  go  ahead  of 
him. 

If  you  get  the  right  man_,  however, 
and  he  does  not  try  to  oversell  your 
paper — that  is,  if  he  does  not  p.iint  the 
picture  in  colors  that  arc  too  vivid,  he 
will  make  a  start  that  will  me.m  some¬ 
thing  really  worth  while. 

This  is  not  a  new  Idea.  It  has  been 
w’orked  In  many  places,  and  has  proven 


War-Time  Losses 

profitable  in  the  few  cases  where  the 
advertising  man  was  big  enough  to  de¬ 
liver  the  goods. 

Some  of  the  most  prominent  newspa¬ 
pers  in  the  country  have  such  men  on 
their  staffs,  and  they  are  developers  of 
mighty  good  business. 

This  idea,  while  it  has  been  worked  in 
the  larger  cities.  New  York,  Chicago, 
Boston,  and  Philadelphia,  is  capable  of 
real  development  in  the  smaller  cities, 
and  is  really  worth  the  investment. 

Of  course,  it  is  a  proposition  that 
means  an  investment;  for,  if  it  is  worked 
right,  the  man  employed  will  draw  down 
more  money  than  he  will  produce  at  the 
beginning,  and  his  earning  capacity  will 
increa.se  as  he  gets  into  the  work. 

In  some  instances,  where  this  has 
been  tried,  it  has  failed  because  the 
management  was  anxious  to  have  im¬ 
mediate  profits;  and  in  other  cases  it 
has  fallen  down  because  the  manage¬ 
ment  employed  an  inexperienced  man, 
simply  because  he  was  inexpensive. 

The  developer  of  new  business  is  not 
an  inexpensive  man.  He  is  a  man  who 
must  be  able  to  talk  authoritatively  to 
the  merchant  about  the  merchant’s 
merchandi.se.  He  must  be  able  to  dem¬ 
onstrate  to  the  merchant  that  he  is 
“wise”  to  the  tricks  of  the  trade,  and 
not  a  mere  student  who  is  there  to 
learn. 

The  average  small  merchant  l.s  always 
willing  to  li.sten  to  some  one  whom  he 
thinks  is  an  authority,  and  if  this  new 
man  can  talk  intelligently  about  the 
goods  that  the  merchant  has  to  sell  he 
immediately  gains  the  confidence  and  re¬ 
spect  of  the  merchant,  because  if  he 
demon.strates  that  he  knows  something 
that  the  merchant  knows,  that  merchant 
will  take  it  for  granted  that  he  knows 
some  things  that  the  merchant  does  not 
know,  and  will  trust  him. 

And  another  thing  that  It  is  well  to 
remember  is  that,  if  a  merchant  finally 
falls  for  .some  advertising,  and  falls  with 
a  bounce,  so  to  speak;  that  is,  if  he  says: 
“Well,  I’ll  try  it  out,  but  I  know  that  it 
won’t  work,"  it  is  not  going  to  work, 
and  the  wi.se  one  will  turn  such  busi- 
ne.ss  down,  for  it  merely  mean.s  getting 
an  account  for  a  very  small  run,  and  a 
disgruntled  advertiser. 

If.  on  the  other  hand,  the  mer.rhant  is 
.sold  to  the  tune:  “Well,  I  believe  there 
is  something  in  this,  and  we  are  going 
to  try  to  get  it  out.”  Then  there  is  a 
sale,  for  such  a  merchant  will  help  the 
adverti.sement  pull,  and  that  means  that 
it  will  pull. 

Some  Notable  Instances 

The  Chicago  Tribune  employed  Julius 
Schneider  to  do  this  kind  of  work. 
Schneider  had  been  advertising  manager 
of  the  Pair,  and  before  that  time  had 
served  in  a  similar  capacity  In  various 
of  the  big  State  Street  department  .stores, 
and  knew  the  business  thoroughly,..  He 
made  business  for  the  Tribune,  business 


that,  during  the  past  seven  or  eight 
years  has  developed  into  big  accounts. 

The  New  York  Journal  has  W.  R. 
Hotchkin  doing  this  kind  of  work,  and  it 
is  an  admitted  fact  that  Mr.  Hotchkin, 
with  the  splendid  record  he  has  of  ten 
years  with  Wanamaker  and  three  years 
with  Gimbel  Bros.,  in  New  York,  is  about 
as  capable  a  man  as  could  be  found. 

Jacobs  docs  this  kind  of  work  for  the 
Boston  Post,  and  Jacobs  went  on  this 
job  from  Conrad’s,  where  he  had  been 
advertising  manager  for  some  time. 

There  are  three  instances.  They  are 
all  high-priced  men.  They  all  know  the 
other  side  of  the  business,  and  they  ad¬ 
vise  and  counsel  so  well  that  they  nail 
the  business  to  the  paper,  so  to  speak, 
so  that  there  is  no  way  of  getting  it 
away. 

This  work  is  constructive  and  is  the 
kind  that  not  only  builds  business  for  a 
newspaper,  but  at  the  same  time  it 
builds  good-will,  an  asset  that  cannot  be 
measured  by  dollars  and  cents. 

It  will,  if  properly  handled,  mean  that 
you  get  a  closer  hold  on  your  regular 
customers,  too,  for  they  will  nave  to 
keep  right  on  advertising  to  ke»;p  what 


Men  from  the  battle  front 
who  have  been  holding  the 
line  for  months  and  years  com¬ 
plain  of  the  monotony  of  war. 
The  soldiers  life  in  the  trenches 
soon  ceases  to  be  a  novelty 
cmd  becomes  a  tedious  routine. 

The  morale  of  the  army  is 
of  supreme  importance  and 
the  greatest  military  authorities 
of  the  world  are  enthusiastic 
in  their  praise  of  the  organiza¬ 
tions  which  make  it  their 
business  to  keep  the  soldier 
in  good  spirits. 

This  work,  like  that  of  the 
Signal  Corps,  has  been  more 
highly  developed  in  this  wear 


they  already  have,  more  especially  if  the 
new  copy  is  carefully  prepared  and  run 
consi.stently. 

Do  not  make  the  mistake,  however,  of 
thinking  that  anything  but  the  best  kind 
of  copy  will  do  the  trick,  for  it  :s  neces¬ 
sary  to  have  it  of  a  high  order  to  meet 
the  competition  that  it  will  have  to  come 
up  against. 

The  success  of  the  entire  idea  re.sts 
largely  upon  having  carefully  merchan¬ 
dised  and  well  written  copy. 

This  man  should  not  displace  any 
member  of  the  staff.  He  should  be  an 
addition  to  the  staff,  and  a  good  one. 


Chicago  Tribune  Photogravure  Book 
“Picdorial  Persuasion"  is  the  title  of 
a  striking  portfolio  issued  by  the 
Chicago  Tribune.  Its  purpose  is  to 
show  to  adverti.sers  the  possibilities  of 
Rotrogravure  advertising,  and  this  is 
accomplished  through  graphic  displays 
of  such  advertising.  The  work  is 
notable  as  a  product  of  the  highest  art 
in  printing  and  in  illustration,  and  is 
worthy  of  a  place  in  every  newspaper 
library. 


than  ever  before.  Huts  for 
amusement,  comfort  and  re¬ 
cuperation  of  the  fighting  men 
are  in  the  trenches  as  well  as 
behind  the  lines.  The  un¬ 
armed  workers  go  about  their 
duties  under  shell  fire  as 
coolly  and  as  self-forgetfully 
as  the  telephone  men  of  the 
Signal  Corps  who  are  fre¬ 
quently  their  neighbors,  and 
who  keep  intact,  often  under 
a  hail  of  bullets,  the  indispen¬ 
sable  lines  of  communication. 

It  is  for  us  who  remain  at 
home  to  support  these  un¬ 
armed  heroes  to  the  utmost, 
with  our  gifts,  our  labor,  and 
our  unbreakable  morale. 


Unarmed  Arms  of  the  Service 
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INDISPENSABLE 


September  1,  THE  STAR  increased  its 
price  to  both  city  and  suburban  readers  50% 
— changing  its  price  by  carrier  from  cents  a 
week  to  fifteen  cents  a  week,  and  papers  sold  by 
dealers  from  one  cent  to  two  cents  a  copy. 

Notwithstanding  this  increase  in  price,  THE  STAR  is  exceedingly 
gratified  to  he  able  to  report  a  net  gain  of  5,834  copies  for  the  after¬ 
noon  edition,  and  an  increase  of  2,807  copies  for  the  morning  edition, 
over  September,  1917. 

The  detailed  figures  for  the  daily  average  paid  circulation  are: 

Evening  and  Sunday 


1918 

1917 

Gain 

219,058 

213,224 

5,834 

Morning 

1918 

1917 

Gain 

214,043 

211,236 

2,807 

Weekly  Star 

1918 

1917 

Gain 

354,928 

343,798 

11,130 

This  continued  growth,  despite  the  increase  in  price,  shows  how 
indispensable  the  people  of  Kansas  City  and  vicinity  regard  this 
newspaper. 

THE  KANSAS  CITY  STAR 


'i-  ^ 
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N.  Y.  AD  SOLICITOR 
REPORTED  MISSING 
AFTER  BATTLE 


Skkiit.  a.  \V.  a.  Sti  (’K. 


A.  \V.  A.  Stuck,  who  was  a  solicitor 
for  Gilman  &  Xicoll,  special  represen¬ 
tatives.  World  lluildin^,  before  the 
war,  has  just  been  reported  by  the  War 
Ik’partment  as  missing  since  August 

Young  Stuck,  who  was  but  twenty- 
five  years  old,  entered  the  service  in 
September,  1917,  and  was  sent  to  Camp 
T'pton,  where  he  became  a  private  in 
Machine  Gun  Company,  Three  Hundred 
and  Sixth  Infantry,  in  which  command 
his  efficiency  won  for  him  the  stripes 
of  a  sergeant.  He  went  to  France  with 
his  company  last  April,  and  soon  got 
into  action  at  the  fighting  front. 

Just  before  the  report  arrived  that 
the  young  man  was  mis.sing,  Louis  f!il- 
man,  of  the  firm,  received  a  long  letter 
from  Stuck,  written  in  France.  Like 
all  the  letters  from  “the  boys  over 
there,”  it  was  full  of  cheer  and  cour¬ 
age,  and  reflected  the  determination  to 
Ix'at  the  Hun.  Not  the  least  interest¬ 
ing  about  the  letter  was  Stack's  de¬ 
scription  of  his  trip  to  France.  In  an 
easy,  fluent  .style,  he  took  up  the  story 
with  the  moment  he  left  camp,  con- 
tinue<l  to  the  transport,  told  of  the 
voyage  and  his  arrival  in  France  and 
the  journey  to  the  front. 


GETS  FOI  RTH  GOLD  STAR 


.Another  Member  of  New  York  World's 
Men  killed  in  Action 
Official  report  has  been  received  of 
the  death  of  the  fourth  member  of  the 
New’  York  World’s  press  room  force — 
Private  Frank  Eugene  Woods,  Com¬ 
pany  A.  307th  Infantry,  who  was  killed 
in  action  in  France. 

Woods  had  worked  in  the  pre.ss  roo  n 
fifteen  years.  He  married  about  a  year 
ago  and  a  baby  was  Ijorn  to  hi.s  wife 
within  the  past  few  weeks. 

It  is  believed  that  a  fifth  member  of 
the  World  press  room  has  been  killed, 
but  there  has  been  no  official  confirma¬ 
tion — “Ifig  Bill”  Uussell. 


Boston  Publishers  Subscribe  $40,000 
Boston.  Mass.,  October  16. — Boston 
publishers  have  .subscribed  for  $40,000 
in  lK>nds  of  the  Fourth  Liberty  Loan. 
Their  total  subscriptions  to  the  four 
Lilx*rty  I^oan  campaigns  aggregates 
$108,000. 
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"SPECIALS”  ORGANIZE 
SERVICE  BUREAU 


Newspaper  Representatives'  Association 
of  ('hicago  Undertakes  Intensive 
Promotion  Work  for  Development 
of  Newspaper  Accounts 


The  New.spaper  Representatives’  As¬ 
sociation,  of  Chicago,  with  a  member¬ 
ship  of  forty  special  advertising  rep- 
re.sentatives,  has  established  a  Promo¬ 
tion  and  Service  Department,  for  the 
purpo.se  of  “selling  the  new.spaper  idea 
to  advertisers.” 

-An  invitation  has  been  sent  to  the 
seven  hundred  daily  newspapers,  whose 
advertising  interests  in  the  Chicago 
and  wp.stem  field  are  in  charge  of  these 
Chicago  specials,  to  become  Service 
Members  of  the  new  bureau,  and  to 
thus  contribute  toward  the  expense  of 
the  promotion  campaigns  to  be  under¬ 
taken.  Publishers’  fees  have  been 
placed  at  $25  a  year.  The  members  of 
the  Association  have  them.selves  con¬ 
tributed  the  funds  necessary  for  the 
organization  and  preliminary  work  of 
the  bureau. 

The  purpose  of  the  bureau  is  to  co¬ 
ordinate  the  general  promotion  work 
of  the  special  repre.sentative.s,  thus 
avoiding  duplication  of  effort  and  as¬ 
suring  more  Intensive  development  of 
prospective  newspaper  accounts.  The 
director  of  the  service  is  E.  George 
Hor.st,  and  the  executive  offices  are  in 
the  Peoples’  Gas  Building,  Chicago. 


REJOICES  WITH  RANK  IN 


FrieniL  Pleaded  that  Federal  Trade  Com- 
mi>>sion  Clear!;  Wilson  &  Co 
William  H.  Rankin  and  Wilbur  D. 
Nesbit,  of  the  William  H.  Rankin  Ad¬ 
vertising  Agency,  Chicago,  were  the 
recipients  this  week  of  numerous  let¬ 
ters  and  telegrams  of  hearty  congratu¬ 
lation  on  the  success  of  their  client, 
Wilson  &  Co.,  in  securing  a  bill  of 
health  from  the  Federal  Trade  Com¬ 
mission. 


Town  Criers  Handling  Loan  Publicity 
Providence,  R.  I.,  October  15.  —  The 
Town  Criers  is  handled  the  advertising 
and  publicity  for  the  Fourth  Liberty 
Ixian  campaign  here.  The  publicity 
committee  put  out  copy  on  a  series  of 
advertisements  which  appeared  in  all 
the  papers  of  the  State,  among  which 
are  six  foreign-language  paper.s. 


2,697  New  York  Newsies  in  War 
The  new  service  flag  in  front  of  the 
Brace  Memorial  Newsboys’  House,  at 
William  and  New  Chambers  Streets, 
iH’ars  the  figures  2,697,  in  blue,  together 
with  ten  gold  stars  above,  each  of  which 
represents  a  ’‘newsle”  who  has  laid  down 
hi.«  life  in  the  service  of  his  country, 
and  eight  silver  .stars  below,  each  set¬ 
ting  forth  that  the  boy  it  repre.sents  has 
Ix'en  wounded  in  battle. 


(Collected  $1,385.97  for  Mess  Fund 
.V  me.ss  fund  of  $1,385.97  was  collected 
recently  by  the  I)es  Moines  Capital  for 
three  companies  of  the  One  Hundred 
and  Sixty-fifth  Infantry  (Rainbow 
Division)  now  oversea-s.  The  Capital 
a.sked  for  donations  for  Company  B, 
the  machine-gun  company,  and  the  .sani¬ 
tary  train,  members  of  which  are  from 
Des  Moines  and  vicinity.  ^ 


BACK  SCHWAB  BY  BUYING  BONDS 


New  York  Merchants  Subscribe  Largely 
to  $50,000,000  Sale  at  One  Luncheon 
Charles  M.  Schwab,  Director-General 
of  the  Emergency  Fleet  Corporation, 
was  the  star  attraction  at  the  luncheon 
of  the  Fifth  Avenue  Association  at  the 
Waldorf  on  Monday  of  this  week. 

Mr.  Schwab  sold  fifty  millions  of  bond.s 
in  about  fifty  minutes.  Among  the  large 
subscribers  were  the  following  mer¬ 
chants;  B.  Altman  &  Co.,  $1,000,000; 
Lord  &  Taylor,  $250,000;  James  Mc- 
Creery,  $300,000,  and  Franklin  Simon.s, 
$250,000. 

Other  large  subscribers  were:  Llg- 
gett-Myers  Tobacco  Company,  Bankers’ 
Trust  Company,  Metropolitan  Trust  and 
Lincoln  Trust,  each  for  a  million  dol¬ 
lars.  The  Metropolitan  Life  Insurance 
Company  subscribed  $5,000,000. 

Millions  were  flying  around  so  fast 
that  it  made  one’s  head  .swim. 

Every  time  a  million-dollar  subscrip¬ 
tion  was  received  a  miniature  battle.ship 
was  launched. 

Mr.  Schwab  sub.scribed  a  quarter  of 
a  million  dollars  for  his  wife,  match¬ 
ing  a  subscription  of  Jacob  Schiff  in 
the  same  amount  for  his  wife. 


Cash  in  on  that  surplus  mechanical 
equipment— putting  it  on  the  market 
through  Editor  &  PrBi>isHER’.s  cla.ssified. 


AUTHORS’  DAY  ON  FRONT 


Damon  Runyon  Met  a  Lot  of  Them  on 
a  Single  Hike 

Damon  Runyon,  staff  correspondent  of 
the  Universal  Service,  now  in  France, 
describes  well  the  attitude  of  the  news¬ 
paper  men  who  have  entered  the  service 
when  he  tells  how  Alexander  Woolcott, 
formerly  a  New  York  dramatic  critic, 
now  a  sergeant,  said  that  every  new 
American  attack  reminds  him  of  a  big 
first  night,  “because  you  meet  every 
one  you  know.”  Harry  Neimyer,  for¬ 
merly  a  New  York  sporting  editor,  he 
describes  as  “Prowling  along  the  road  in 
Y.  M.  C,  A.  apparel,  while  John  Leroy 
Scott,  the  author,  stood  ankle-deep  In 
mud  watching  a  procession  of  trucks.” 

It  was  almost  “Authors’  Day”  on  the 
road  to  Argonne,  for  Runyon  saw  Her¬ 
man  Whittacker  and  Maximillion  Fos¬ 
ter,  more  authors,  holding  a  parley  amid 
the  ruins  of  Varennes,  where  Marie  An¬ 
toinette  and  Louis  XVI  were  arrested 
when  they  tried  to  e.scape  to  Germany. 
Grantland  Rice,  lieutenant  of  artillery, 
had  a  lot  of  complaining  to  do  about 
“cooties,”  saying  that  they  were  a  han¬ 
dicap  to  his  poetic  flights,  while  Will 
Irwin  was  brushing  up  his  German  on 
.signs  posted  along  the  forest  thorough¬ 
fares. 


For  Foch  and  freedom;  buy  bonds. 


More  GAINS  for 
The  St.  Louis  Star 

More  Heavy  LOSSES  for 
All  Contemporaries 

The  Star  again  was  the  only  St.  Louis  newspaper — morning  or 
evening — to  show  a  gain  in  Total  Paid  Advertising  during  Sep-  . 
tember,  in  comparison  with  the  same  days  a  year  ago. 

Measurements  of  All  Afternoon  Newspapers 
for  the  25  Publishing  Days  Follow : 

The  Star  GAINED  115  Cols. 

Posi-Dispalch  .  LOST  418  Cols. 
TheTimes  .  .  .  LOST  219  Cols. 

In  Local  Display  Advertising  The  Star  made  still  further  gains  in 
the  face  of  heavy  losses  by  ALL  other  St.  Louis  daily  newspapets. 

For  26  coitsecutive  montht  The  Star  hat  published  more  Local 
Display  Advertising,  six  days  a  week,  than  the  Globe- 
Democrat,  the  Times  or  the  Republic. 


Daily  Average  Net  Paid  Circulation  for  Six  Months 
Ending  September  30 — Government  Statement  — 

108,657 


THE  ST.  LOUIS  STAR 

STAtBUtUHNC  STAR  SQUARE  ST.  tXXhlMa 

Foreirn  Advertisinr  Representatives: 

STORY.  BROOKS  &  FIN.EY 

CHICAGO  PHILADELPHIA  NEW  YORK 

Peoples  Gas  Bide.  Colonial  Bldf.  Fifth  Ave.  Bldg. 

Don’t  say  ’’Paper”  -  Say  ’’STAR” 

Trade  Mark  Refistered 
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LA  HACionr 

Buenos  Aires,  Argentina 


H  as  opened  a  New  York  office  at  1  Wall  Street,  corner 
of  Broadway — where  its  personal  representatives  will  be  pleased 
to  confer  with  U.  S.  A.  manufacturers  and  advertising^  agencies 
concerning  the  development  of  trade  in  Argentina— or  they  will 
be  delighted  to  personally  call  on  any  manufacturer  or  adver¬ 
tising  agency  wherever  located  in  the  U.  S.  A.  upon  request. 


Mission  of  LA  NACionr  in  the  V.S.  A. 

is  to  furnish  important  and  accurate  information  to  business  men  on  the  subject 
of  trade  expansion  in  the  fast-growing  Republic  of  Argentina  which  now  has  a 
population  approximating  10,000,000  people — about  one-tenth  of  the  population 
of  the  U.  S.  A. — and  Argentina  people  like  the  same  things  that  the  people  in 
the  United  States  like  and  they  buy  as  liberally  because  they  are  proportionately 
prosperous. 


LA  NACionr 


is  the  accepted  newspaper  authority  in 
Argentina  and  wields  an  influence  com¬ 
parable  to  that  of  the  London  times  and  the  New  York  Times  and  the  New 
York  World  whose  News  Service  Lai  Nacion  controls  for  all  of  South  America. 
The  service  of  these  great  newspapers  costs  La  Nacion  $30,000  a  month — an 
investment  that  its  readers  appreciate  and  assures  them  of  the  completeness  of 
La  Nacion  as  a  newspaper. 


LA  NACION 


is  as  enterprising  and  as  thorough  in  its 
home-news  service  as  it  is  in  its  foreign 
news  service — a  fact  that  attracts  the  most  progressive  people  of  Argentina. 
The  circulation  is  130,000  which  is  about  evenly  distributed  in  the  city  of  Buenos 
Aires  and  in  the  other  prosperous  sections  of  the  Argentina  Republic. 


IV e  are-equipped  with  first  hand  knowledge  our  Republic 
and  with  the  medium  to  render  the  greatest  service  to  U.  S.  A. 
business  men  who  wish  to  develope  a  profitable  trade  in  Argentina. 


LA  NACION 

Buenos  Aires.  Argentina 

New  York  Office:  No.  1  Wall  Street,  Corner  of  Broadway 
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TIPS  FOR  THE  AD 
MANAGER 


J.  Walteii  Thompson  Company,  Chi¬ 
cago.  Ae:ain  placing  orders  with  news¬ 
papers  generally  for  Horlick’s  Malted 
Milk  Company.  Itacine,  Wis, 

VANDEaiiioor  &  Co.,  Chicago.  Will 
idace  orders  with  newspapers  in  Illinois 
and  Indiana  for  the  Crown  Chemical 
Company,  Indianapolis. 

Massengai-e  Advertising  Agency,  At¬ 
lanta.  Again  placing  contracts  with 
newspapers  for  G.  K.  Willis,  Atlanta. 

Morse  Intep.national  Agency,  449 
Fourth  Avenue.  Placing  1%  inch,  13- 
time  orders  with  some  Southern  news- 
pai>ers  for  Hall  &  Uuckel,  215  Washing¬ 
ton  Street. 

Charles  F.  W.  Nichols  Company, 
Chicago.  Making  1,000-line  contracts 
with  some  Pacific  Coast  newspapers  for 
the  Hylo  Novelty  Manufacturing  Com¬ 
pany. 

Barrows  &  Richardson,  Philadelphia. 
Placing  orders  with  newspapers  in  se¬ 
lected  sections  for  the  New  Republic 
Magazine. 

BoTsroRD,  Constantine  &  Tyler,  Se¬ 
attle.  Reported  will  shortly  start  a 
newspaper  campaign  for  the  Egg  Pro¬ 
ducer's  Association. 


AD  FIELD  PERSONALS 


Miss  Mabel  Copley,  for  the  la.st  two 
years  advertising  manager  for  the 
Scruggs- V’andervoort-Barney  store,  St. 
Louis,  has  resigned  to  enter  the  auto¬ 
mobile  insurance  business,  and  William 
J.  Hencke,  formerly  in  the  sales  de¬ 
partment  of  the  store,  has  been  ap¬ 
pointed  ajlverti.sing  manager,  with  Mrs. 
-Tulia  Shipley  Carroll  as  assi.stant. 

H.  A.  Antrim,  of  the  Philadelphia 
Record,  will  associate  himself  with  the 
New  York  oflice  of  the  Public  Ijedger 
on  October  16.  Mr.  Antrim  has  been 
doing  general  advertising  soliciting  for 
the  Record  for  two  or  three  years. 

H.  S.  WiTTE.MORE,  adverti.sing  manager 
of  the  Autocar  Co.,  Ardmore,  Pa.,  is 
about  to  go  overseas  for  the  Y.  M.  C.  A. 

S.  C.  Blumen.stock,  a  well-known  New 
York  adverti.sing  writer,  who  left  for 
Camp  Upton  two  months  ago,  is  now 
a  sergeant-major  in  the  army. 

Arthur  L.  Fish,  who  recently  re¬ 
signed  as  advertising  manager  of  the 
Oregon  Journal  to  liecome  a  second  lieu¬ 
tenant  of  cavalry,  has  lieen  a.ssigncd  to 
the  Sixteenth  Cavalry,  now  stationed  at 
Brownsville,  Texa.s.  Recently  he  has 
lieen  an  instructor  at  For  Bli.ss,  Texas. 

Lieut.  Paul  S.  IjOWenstbin.  Medical 
thorps,  U.  S.  A.,  son  of  M.  J.  Lowenstcin, 
business  manager  of  the  St.  Louis  Star, 
is  li.sted  as  severely  wounded  in  TYance. 

Walter  H.  Ford,  late  of  the  advertis¬ 
ing  force  of  the  St.  Paul  liispatch-Pio- 
neer  Press,  has  lieen  commi.ssioned  second 
lieutenant  in  the  133d  Infantry  and  is 
now  at  Camp  Dix. 

Bbcause  or  THE  iNFLirENZA  epidemic, 
two  luncheon  meetings  of  the  Advertis¬ 
ing  Club  of  St.  Louis  have  been  post¬ 
poned. 

Jesse  B.  Mehler,  vice-president  of  the 
New  York  City  Car  Advertising  Com¬ 
pany,  Fifth  Avenue  and  Madison  Square, 
left  for  Officers’  Training  School  at  Camp 
Lee,  Virginia,  on  October  12.  His  asso¬ 
ciates  tendered  him  a  patriotic  farewell 
dinner. 
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Chesman,  Nelson  &  Co.,  SL  Louia 
Reported  will  later  make  up  a  list  of 
newspapers  of  the  National  Toilet  Com¬ 
pany,  Paris,  Tenn. 

CRiTCHnELD  &  Co.,  Chicago.  Making 
5,000  line  contracts  with  some  Pacific 
Coasrt  newspapers  for  the  Jose  Lovera 
Company,  New  York. 

Croot  &  Den  HARD,  20  Vesey  Street. 

Making  15,000  line  contracts  with  some 
Pennsylvania  newspapers  for  Ammon 
&  Pearson,  Jersey  City. 

HANFT-MErrzGBR,  95  Madison  Avenue. 

Placing  orders  with  newspapers  that 
have  pictorial  sections,  for  Movette, 

Inc.,  Rochester,  N.  Y. 

H.  E.  James  AnviaiTisiNa  Agency,  110 
West  19th  Street.  Again  placing  copy 
with  newspapers  for  William  R.  War¬ 
ner  &  Co.,  New  York. 

Theodore  F.  MacManus,  Detroit 
Making  1,000  line  year  contracts  with, 
newspapers  in  selected  sections  for 
Graham  Brothers,  Evansville,  Ind. 

Harry  Porter  Co.,  18  East  41st  Street. 

Placing  orders  with  a  few  newspapers 
in  selected  sections  for  Thomas  Leming 
&  Co.,  233  Broadway. 

George  G.  Powning,  New  Haven, 

Conn.  Reported  to  be  making  up  a  list 
of  newspapers  for  E.  J.  Woods,  146  Ekist 
32d  Street. 

Frank  Presbrey  Co.,  456  Fourth  Ave¬ 
nue.  Racing  orders  with  newspapers 
in  selected  sections  for  the  Great  Amer¬ 
ican  Insurance  Company,  New  York 
city. 

Stack  Advertising  Agency,  Chicago. 

Again  sending  our  copy  to  newspapers 
for  Swift  &  Co.,  Chicago. 

Robert  J.  Dandy  has  resigned  as  ad¬ 
vertising  manager  of  Judge  to  Join  the 
Ivan  B.  Nordhem  Co. 

R.VYMOND  Fostesi,  advertising  mana¬ 
ger  of  the  Bayer  Co.,  which  has  recent¬ 
ly  been  taken  over  by  the  Alien  Prop¬ 
erty  Custodian,  will  hereafter  place  the 
advertising  of  that  company  direct. 

W.  H.  Sutherland,  vice-pre.sident  of 
the  Procter  &  Collier  Co.,  Cincinnati,  has 
received  word  that  his  son,  Lieut.  Paul 
Sutherland,  has  been  wounded  in  action 
by  bullets  from  German  planes. 

Blanche  D.  Abrams  ha-s  been  appoint¬ 
ed  advertising  manager  of  the  Ameri¬ 
can  Druggists’  Syndicate,  Long  Island 
City,  N.  Y. 

Howard  G.  Winne  has  joined  the 
Johnston  Overseas  Advertising  Service, 

New  York. 

R.  D.  Whj)e,  formerly  an  editorial 
writer  on  the  Sioux  City  (la.)  Tribune, 
who  ha.s  been  acting  managing  editor 
for  the  Sunday  Register,  of  Des  Moines, 
for  the  pa-st  three  months,  has  returned 
to  Sioux  City  to  accept  the  adverti.sing 
manager’s  position  with  Pelletier  &  Co., 
local  department  store. 

Richard  H.^rding,  formerly  connected 
with  Cleveland  newspapers  and  later  a 
captain  at  (?amp  Sherman,  is  now  con¬ 
nected  with  the  Marshal  Field  Com¬ 
pany’s  adverti.'dng  department. 

Harry  Watts,  advertising  manager 
for  the  Des  Moines  Rcgi.ster  and  Trib¬ 
une,  is  on  a  two  weeks’  tour  through 
the  Ekust  visiting  the  large  advertising 
agencies  and  .some  of  the  national  ad¬ 
vertising  concerns  to  get  a  line  on  the 
bu8ine.ss  that  is  to  be  placed  on  the 
market  this  winter. 


Music  as  War  Necessity 
Houston,  Tex.,  October  8. — The  Hous¬ 
ton  Music  Trade  Association  has 
launched  an  extensive  advertising  cam¬ 
paign  to  educate  the  pubic  to  the 
merits  of  music  as  a  war-time  neces¬ 
sity. 


Rely  On 
These  14 
“Big  Guns” 


T o  Prepare  Michigan  for 
Your  Salesmen’s  Charge 


Net  paid 

5,000-line 

Newspaper 

circulation 

adv.  rate 

Adrian  Telegram  . 

9,976 

.02 

Ann  Arbor  Times-News  . 

7,300 

.0215 

Battle  Creek  Moon-Journal  . 

6,457 

.015 

Bay  City  Times-Tribune  . 

16,814 

.035 

Detroit  News  . 

....  217,000 

.23 

Flint  Journal  . 

25,947 

.05 

Grand  Rapids  Press  . 

_  84,435 

.10 

Jackson  Citizen-Patriot  . 

.  24,781 

.05 

Kalamazoo  Gazette-Telegraph  . 

23,893 

.04 

Lansing  State  Journal  . 

26,094 

.05 

Muskegon  Chronicle  . 

.  13,574 

.025 

Pontiac  Press-Gazette  . 

10,912 

.02 

Pt.  Huron  Timts-Herald . 

11,275 

.028 

Saginaw  News-Courier  . 

.  24,000 

.05 

Each  covers  its  own  field  with 

own- 

derful  thoroughness. 

Each  outclasses  local  competition. 

Each  is  an  evening  paper. 

Collectively  they  cover  90%  of  Michi¬ 
gan’s  English-speaking  population. 

There  is  no  other  way  to  cover 
Michigan,  at  any  cost. 
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Second  Issue  of  the 


International  Relations 


Section 


The  Nation 


October  Nineteenth 

SPECIAL  FEATURES: 

Foreign  Investments  After  the  War 

By  William  S.  Kies 

The  Inter-Allied  Labor  and  Socialist  Conference 

By  Herbert  W.  Horvvill 

A  Speech  of  Prince  Maximilian  of  Baden 

Documents:  French  Socialist  Resolutions  . 

President  Wilson  on  Austria-Hungary  II 

Foreign  Press:  General  Smuts  on  Peace  Terms — Labor  at  the  Peace  / 
Conference — The  Financial  Situation  in  France  —  An  Apprecia-  / 
tion  of  Giolitti  —  King-Making  in  Eastern  Europe  —  A  New  / 
British  Labor  Party — An  Irish  View  of  Labor  Politics.  / 

/  The  Nation, 

The  number  also  contains  several  pages  of  news  notes  of  foreign  / 


events. 
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THOMAS  G.  STERRETT  IS 
PROMOTED  TO  MAJOR 


Major  Thomas  G.  Sterrett. 


A  former  newspaper  man,  Thomas 
G.  Sterrett,  has  been  promoted  to  the 
rank  of  Major  in  the  U.  S.  Marine 
Corps.  He  is  the  first  enlisted  man 
in  the  Corps  to  attain  to  that  rank 
since  the  United  States  entered  the 
war. 

For  the  past  three  years  Major  Ster¬ 
rett  has  been  attached  to  the  Marine 
Corps  Mobilization  Bureau  in  New 
York.  He  enli.sted  eleven  years  ago 
and  has  seen  several  years  of  foreign 
field  service.  His  promotion  from  Cap¬ 
tain  to  Major  was  the  occasion  of  an 
impressive  ceremony  which  took  place 
this  week  at  the  New  York  Mobiliza¬ 
tion  Bureau  with  Col.  A.  S.  McI.<emore, 
of  Wa.shington,  in  charge.  Sergeant 
Preston  Gib.son,  a  well-known  writer, 
was  also  commissioned  as  a  second 
lieutenant  to  relieve  Lieut.  M.  J.  Gould, 
who  leaves  soon  for  overseas  duty. 
Private  Martha  L.  Wilchinski,  the 
first  girl  Marine  in  New  York,  was 
promoted  to  the  rank  of  corporal. 

Major  Sterrett’s  able  handling  of  the 
publicity  work  of  the  New  York  Bu¬ 
reau  of  the  Marine  Corps  has  attracted 
wide  attention  and  much  favorable 
comment  by  editors.  He  promulgated 
the  recent  rule  that  hereafter,  no  re- 
lea-ses  of  Marine  Corps  news  would  be 
made  except  of  .such  matters  as  in¬ 
volved  "spot  news"  interest. 


SWISS  EDITORS  GET  SOUVENIRS 


Miniature  Papers  Given  to  Visiting 
Newspaper  Men  in  St.  Ixmis 

St.  Lolis,  Octoljer  14. — The  six  Swiss 
journalists  who  are  touring  the  United 
States  at  the  invitation  of  the  Commit¬ 
tee  on  Public  Information  were  in  St. 
I^ouis  Thur.sday.  On  account  of  the  in¬ 
fluenza  epidemic,  no  public  receptions 
could  be  held  in  their  honor.  However, 
they  were  guests  of  honor  at  a  dinner 
given  by  the  St.  Louis  Chamber  of  Com¬ 
merce.  which  invited  two  representatives 
from  each  newspaper  to  meet  the  vis¬ 
itors.  The  address  of  welcome  was  de¬ 
livered  by  M.  P.  Linn,  general  manager 
of  the  St.  I.«uis  Republic. 

W.  B.  Weisenburger,  publicity  secre¬ 
tary  of  the  Chamber,  gave  each  editor 
a  specially  printed  miniature  newspaper, 
enclosed  in  a  leather  cover,  with  the 
name  of  the  recipient  engraved  in  gold. 
They  vi.sited  a  number  of  munition  and 
other  war  indu.strial  plants  of  St.  IxjuIs. 


GIRONDE  TO  PRINT 
ENGLISH  EDITION 

Britons  and  .Americans  in  Paris  and 

Bordeaux  Demand  It — Other  French 
Papers  May  Follow— R.  Briggs 
Davenport  Appointed  Editor 

Fito.M  OfR  Own  Corresponkent. 

P.vRis,  Septemt)er  30. — It  was  only  to 
lie  expected  that  the  presence  of  two 
million  American  .soldiers  in  France, 
with  additional  thousands  of  American 
worker.s,  male  and  female,  in  the  Y.  M. 
C.  A..  Knights  of  Columbu.s,  and  dozens 
of  war  relief  works,  would  create  a 
great  demand  for  newspapers  printed 
here  in  Engli.sh.  The  Daily  Mail,  the 
Paris  edition  of  the  New  York  Herald, 
and  the  Paris  edition  of  the  Chicago 
Daily  Tribune,  all  find  many  ready  read¬ 
ers. 

It  is  not  surprising,  therefore,  to  find 
tliat  French  papers  have  been  turning 
their  eyes  towards  this  field  and  have 
been  meditating  the  practicability  of 
bringing  out  Engli.sh  editions.  The 
Paris  sporting  daily,  the  Auto,  has  for 
some  time  given  several  paragraphs  of 
.•i|K)rting  news  in  English.  An  enter- 
i  ri.sing  provincial  paper,  the  Eclalreur, 
of  Nice,  has  commenced  giving  an 
.\nglo-American  column,  containing  the 
official  communiques  and  other  dis¬ 
patches  in  Engli.sh,  for  the  benefit  of 
the  English-speaking  colony  on  the 
Riviera,  which  now  includes  hundreds 
of  American  and  Engli.sh  convalescent 
soldiers?. 

One  of  the  mo.st  important  provincial 
papers  has  decided  to  produce  a  daily 
morning  edition  in  English.  Gironde, 
of  Bordeaux,  is  petite,  or  small,  only  in 
name.  It  has  magnificent  offices  on  the 
Boulevards  in  Paris,  a  special  wire  to 
Bordeaux  and  targe  quarters  in  that 
town. 

At  first  only  the  front  page  will  be 
in  English.  Eventually  it  will  appear 
entirely  in  English,  and  will  probably 
continue  to  appear  in  that  language 
after  the  war,  as  Bordeaux  expects  its 
commerce  with  the  United  States  to  in¬ 
crease  enormously. 

The  Petite  Gironde  has  appointed  a 
veteran  American  newspaper  man  as 
editor  of  its  American  edition,  R. 
Briggs  Davenport,  at  pre.sent  on  the 
staff  of  the  Paris  Mail.  Davenport  has 
had  a  varied  experience  of  newspaper 
work  in  France,  as  well  as  in  the 
United  States.  .As  a  youth  he  covered 
two  Indian  campaigns  in  the  West  for 
the  New  York  Herald.  He  was  on  the 
Herald  in  the  brilliant  days  when  Stan¬ 
ley  was  sent  to  find  Livingstone,  and 
later  became  its  foreign  editor.  He 
started  the  New  Haven  Morning  New’s. 
but  sold  out  and  came  to  Paris  in  1881 
to  join  Sam  Chamberlain  in  starting  the 
Morning  New.s,  which  preceded  the 
Paris  Herald.  He  edited  the  Panama 
Star  and  Herald  in  the  days  when  yel¬ 
low'  fever  still  made  Panama  an  unde¬ 
sirable  residence,  and  has  been  edi¬ 
torial  writer  on  the  San  Francisco 
Chronicle. 

He  organized  the  Associated  Press 
serv'lce  in  Haiti  and  Cuba  in  ’98  during 
the  war,  and  after  returning  to  the 
Herald  went  to  the  Philadelphia  Public 
Ledger.  He  has  also  been  the  Paris 
correspondent  of  the  New  York  Times. 

One  of  Davenport’s  feats  was  to  write 
a  hi.story  of  the  Civil  War,  over  200,000 
words  long,  in  thirty-days,  which  had  a 
.sale  of  300,000  copies.  He  is  the  author 
of  “A  History  of  the  Great  War  of 
1914.”  and  has  written  a  considerable 
amount  of  verse. 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

IL'ndcr  thi$  caption  tee  tkall  print,  each 
tccek,  letteri  from  our  rcciert  on  eubjrcti  of 
interest  connected  Kith  nevepaper  publishing 
and  adiertising.  Anp  publisher  echo  desires 
help  tn  the  solution  of  his  problems,  or  mho  has 
pronounced  reiurs  on  any  sttbject  oonnected  Kith 
the  business,  is  incited  to  contribute  to  this 
column.  We  are  confident  that  such  a  column 
can  be  made  of  great  value  through  the  co¬ 
operation  of  our  readers. — Ed.] 


Refused  the  Brewers’  Advertisement 
TIk*  ProvlOenoe  Journal.  Providence,  R.  I., 
October  2.  1919. 

To  ilic  Eiiitor  t  PiBususn : 

111  connection  with  your  story  In  Eniios  & 
PrBi.isHEB  of  September  29  on  tbe  subject  of 
the  four-coluniu  brewers’  announcement  in  dally 
newsfiapers  Seiitember  22  and  23,  I  wonder  if 
yon  appreciate  that  the  Providence  Journal  and 
KveninK  Buuletln  were  probably  the  only  two 
papers,  of  two  hundreil  or  more  selected, 
which  refused  to  publish  this  advertisement. 

This  was  a  clear  case  of  living  op  to  a  prin¬ 
ciple.  We  do  not  accept  advertisements  spread¬ 
ing  proiiagamla  of  any  sort  unless  some  Indi¬ 
vidual  or  recognised  organisation  plainly  signs 
the  copy.  In  your  article  you  state  that  three 
Imlividiials,  who  put  the  thing  nver^  are  still 
unnameil.  Wlien  we  reiiucstetl  that  they  come 
out  in  the  light  and  affix  their  signature  to 
their  advertisement  they  refused  to  comply 
with  our  request  and  we  In  turn  declined  to  run 
tlie  advertisement.  E.  S.  Hobton, 

Advertising  Manager. 


Mr.  Whittaker  Not  with  News 

Til  the  EniTOB  A  Pl'BLlSBEl : 

May  1  have  space  In  your  value<l  pubiication 
to  correct  an  impression  that  in  some  way  has 
gone  abroad  among  my  newsimper  and  advertis¬ 
ing  friends.  I  refer  to  the  rumor  that  I  am 
connecteil  with  the  Jackson  News,  a  new  morn¬ 
ing  newspaiier  started  here  early  last  -August. 


and  promoted  by  former  associates  and  stock¬ 
holders  in  the  old  Patriot  organisation? 

I  want  my  friends  to  know  I  am  in  no  way 
identlfled  with  this  new  newspaper  enterprise. 
I  sold  my  flnancial  interest  and  goo<I  will  in 
the  Patriot  last  February,  after  being  its  gen¬ 
eral  manager  and  treasurer  for  over  twenty-live 
years.  I  have  been  out  of  the  newspaper  busi¬ 
ness  since  that  time,  and  when  I  make  anoth<>r 
news|iaiier  connection  it  iv^il  be  outside  of  Jack- 
son.  MILO"  W.  WHITTAKER. 

Jackson,  Mich..  October  4,  1919. 


New  Publishing  Corporations 

-Albany,  October  16. — The  following 
publishing  corporations  have  been  In¬ 
corporated  : 

Marodnaya  Gazeta  Publishing  Asso¬ 
ciation,  Inc.,  with  a  capital  stock  of 
$20,000.  Principal  office.  Borough  of 
Manhattan.  The  directors  are,  Abra¬ 
ham  Kuntz,  996  Tiffany  Street;  David 
Rubinow,  1279  Stebbins  Avenue;  Da¬ 
vid  Leonidoff,  1510  Boston  road. 

Hands  Across  the  Sea  Steamship 
Corporation,  with  a  capital  stock  of 
$5,000.  Principal  office.  Borough  of 
Manhattan.  The  directors  are,  Nicho¬ 
las  R.  O’Connor,  2469  Broadway,  New 
York  city;  Robert  W.  Vincent,  166 
Rogers  Avenue,  Brooklyn;  John  F. 
Gouldsbury,  18  Pratt  Street,  New  Ro¬ 
chelle,  N.  Y. 

United  States  Foreign  Languiige 
Press  Service,  with  capital  stock  of 
$5,000.  Principal  office.  Borough  of 
Manhattan.  The  directors  are,  Bernard 
Seidman,  127  Powell  Street,  Brooklyn; 
Helen  S.  Auerbach,  745  Dekalb  Ave¬ 
nue  Brooklyn;  Louis  Kuchenoff,  1871 
Prospect  Place,  Brooklyn. 
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^^There  is  land  and  wealth  enough 
in  Canada  to  feed  every  mouth  in 
Europe.”  James  J.  HiU. 

The  Provinces  of  Ontario  and  Quebec  contain  the  bulk  of  the 
wealth  of  Canada.  These  two  Provinces  embody  the  largest 
manufacturing  area,  is  the  terminus  of  ocean  and  inland  shipping, 
where  four  transcontinental  railways  transship  their  freight  to  British 
and  foreign  ports,  where  five-eighths  of  Canada’s  population  reside, 
where  the  head  offices  of  the  largest  banks  are  located,  and  where 
there  is  more  money  circulating  per  capita  than  in  any  other  section 
in  the  Dominion  of  Canada.  The  people  in  this  particular  area 
are  all  earning  good  wages  and  are  good  spenders  on  the  necessities 
of  life.  More  than  4,500,000  of  Canada’s  8,075,000  total 
population  is  centered  in  these  two  Provinces,  the  bulk  of  whom 
are  progressive  farmers  and  skilled  workmen  making  good  money 
and  disbursing  it  generously. 

Here  is  a  fertile  field  for  the  American  advertiser  which  has  practically  remained 
undeveloped.  The  careful  cultivation  of  this  section  of  Canada,  judiciously  under¬ 
taken,  will  prove  wonderfully  remunerative  to  the  American  advertisers  who  manu¬ 
facture  or  sell  the  everyday  wants  of  the  average  individual. 


PROVINCE  OF  ONTARIO 

Population  2423474 

Lines 

Lines  1 

Circulation 

2400  = 

10,000 

Circulation 

2400  = 

10,000 

Border  Cities  Star  (Windsor) 

10471 

43 

.03 

Toronto 

Star  . 

.  (E)  78,709 

.11 

.0850 

*Brantford  Courier  . 

. (E) 

6,091 

.016 

.01 

Toronto 

Star  . 

. .  (S)  60476 

.0850 

.07 

*GaIt  Reporter  . 

. (E) 

S499 

.0167 

.01 

Toronto 

World  . 

.(M)  41414 

.095 

.06 

Onelph  Mercury  . 

. (E) 

1481 

4128 

.0086 

Toronto 

World  . 

. .  (S)  89,614 

.11 

.08 

Hamilton  Spectator  . 

. (E) 

SO457 

.0660 

.05 

*Hamilton  Herald  . 

. (E) 

18,479 

44 

.0360 

PROVINCE 

OF  QUEBEC 

Kingston  British  Whig . 

. (E) 

6474 

.02 

.015 

Population  2,002,731— English  3074 

92 

London  Adrertiser  . 

(MNAE) 

40480 

.06 

.06 

French 

1,60;>439 

London  Free  Press  . 

(MNftE) 

89478 

.06 

.06 

Lines  1 

Peterborough  Examiner  ... 

. (E) 

6,194 

417 

4128 

Circulation 

2,500  = 

10,000 

*Sarnia.  Canadian  Obsenrer. 

. (E) 

2,400 

.0172 

.0107 

Montreal 

Gazette  (3c.-$8  yr.) . . . 

.(M)  .34494 

.0725 

.06 

Stratford  Herald  . 

. (E) 

8,019 

.01 

.0071 

Montreal 

La  Presse . 

..(E)  154,905 

.12 

.10 

St.  Thomas  Times- Journal. 

. <E) 

9,000 

.026 

4176 

Montreal 

Le  Deroir  (2c-$5  yr.). 

.  (E)  20437 

.05 

.04 

St.  Catharines  Standard  ... 

. (E) 

8,004 

.026 

415 

Montreal 

Star  . 

..(E)  110420 

.12 

.1050 

Toronto  Globe  . 

. (*) 

88402 

.12 

.09 

Qnebec  Le  Soleil . 

..(E)  35475 

.06 

.06 

*Toronto  News  . 

. (E) 

49,000 

.06 

.06 

Sherbrooke  Record  . 

..(E)  10474 

.03 

.0250 

1  *PnbIishers’  statement,  March  list,  1918. 

Other  ratings,  A.  B.  C.  net  circulation  statements  for  6  months’  period. 

Editor  <1  PvbUsher  for  October  19,  1918 

E  D  I /F  0)  RIAL 


FOURTH  LIBERTY  LOAN  EDITORIAL  CONTEST 

EOITOHIALS  on  the  Fourth  Liberty  I»an  are 
coining  to  Editor  &  Pubusher.  for  consideration 
in  the  contest  for  the  Gold  Medal  of  Honor  and 
certificates  of  distinguished  merit,  from  every  sec¬ 
tion  of  the  country — from  big  and  little  newspapers, 
daihes  and  weeklies. 

The  final  entrees  mu.st  be  received  by  November 
1.  The  awards  will  be  made  as  .soon  thereafter  as 
practicable. 

The  contest  has  met  with  a  gratifying  response. 
Editors  are  generally  convinced  that  Editor  &  Pub¬ 
lisher  has  found  a  fitting  occasion  and  means  for 
focusing  attention  on  the  patriotic  service  rendered 
by  the  men  who  Interpret  events,  policies,  and  war 
aims  to  the  people. 

No  special  incentive,  of  course,  has  been  needed 
to  assure  the  utmost  efforts  of  the  editors  of  the 
country  in  behalf  of  the  Fourth  Liberty  Loan. 
Editor  &  Publisher  knows  too  well  the  passion  for 
service  which  actuates  editors  and  publishers  to 
imagine  that  the  prospect  of  special  recognition  of 
their  efforts  could  weigh  heavily  with  them.  Yet  it 
remains  true  that  a  measure  of  appreciation  is  due 
them,  and  it  has  been  with  the  thought  of  accord¬ 
ing  this  that  the  contest  has  been  conducted. 

The  la.st  days  of  the  great  drive  should  bring 
out  the  most  powerful  editorial  appeals  of  the  cam¬ 
paign.  It  is  urged  that  every  newspaper  should  sub¬ 
mit  for  the  consideration  of  the  Committee  of 
Awards  the  best  editorials  they  have  published — 
whether  these  were  written  in  the  first  or  during 
the  last  days  of  the  campaign. 

THE  THREE-CENT  PRICE 

WHEKEVEK  publishers  get  together  and  “talk 
shop”  there  is  heard  serious  discussion  of  the 
trend  toward  the  three-cent  price  for  two- 
cent  newspapers.  It  is  the  general  conviction  that 
the  new  price  is  inevitable — that  the  “moving  finger" 
of  economic  events  is  writing  the  mandate. 

In  tho.se  remote  days,  two  years  ago,  when  Editor 
&  Publisher  urged  the  abandonment  of  the  penny 
price — counsel  which  at  that  time  found  scant  ac¬ 
ceptance — ^it  was  realized  that  the  advance  then  ad¬ 
vocated  would  serve  only  as  the  first  step  toward  a 
three-cent  price,  or  even  a  five-cent  price,  for  daily 
newsiiapers.  What  had  then  come  about  in  England 
and  France  was  sure  to  come  about,  in  a  modified 
way,  here.  A  prime  war  necessity,  pi-oducea  under 
war-time  economic  conditions  of  material  and  labor 
shortage  and  advancing  costs,  newspapers,  it  was 
even  then  foreseen,  must  be  sold  at  ■war-time  prices?. 

In  course  of  time  the  penny  price  was  generally 
abandoned.  A  few  newspapers,  here  and  there,  hold 
to  it,  their  publishers  dominated  by  motives  in  mo.st 
instances  admirable,  but  of  doubtful  practical  wi.s- 
dom.  The  two-cent  price  has  meant  little  to  the 
reading  public  in  the  way  of  an  increased  expense, 
as  compared  with  the  advance  in  costs  of  other 
things  in  war  times.  It  has  meant  more  to  them 
than  they  will  ever  realize  in  the  way  of  preserving 
to  them  unimpaired,  and  even  strengthened,  the  ser¬ 
vice  of  their  newspapers. 

If  the  penny  price  had  been  maintained  by  the 
metropolitan  newspapers  we  should  have  had,  ere 
this,  the  spectacle  of  a  crippled  press,  voicing  but 
feebly  the  great  call  of  the  war  and  recording  but 
lamely  its  stirring  events. 

The  upward  trend  of  commodity  prices,  the  in¬ 
creasing  cost  of  labor,  and  the  difficulty  of  securing 
adequate  quantities  of  news  print,  even  at  prices 
which  have  doubled  within  two  years — these  factors 
point  now  toward  the  three-cent  price  as  unmis¬ 
takably  as  they  once  pointed  to  the  two-oent  price. 
What  must  be  pre.served  is  the  power  for  service  of 
our  press — that  i.*?  the  vital  concern  of  our  news¬ 
paper  makers  and  of  our  people.  It  is  neither  good 
policy  nor  good  public  service  to  Igrnore  economic 
conditions  and  to  trust  to  luck.  Great  enterprises 
are  not  safeguarded  in  that  way. 

New.spapers  are  produced  under  war  conditions. 
They  must  be  sold,  as  other  manufactured  products 
are  being  sold,  at  war-time  prices. 


ADVERTISING  RATES 

The  charge  is  frequently  made  that  publishers 
of  newspapers  are  not,  in  the  accepted  Ameri¬ 
can  sense,  “practical  men.”  Many  publishers 
themselves  plead  guilty  to  this  charge.  Some  of 
them  are  rather  proud  of  the  fact — others  deplore  it. 

The  truth  is  that  the  business  of  newspaper  mak¬ 
ing  involves  .so  much  of  unselfi.sh  public  service,  and 
requires  of  men  engaged  in  it  so  much  of  idealism, 
that  it  is  a  difficult  matter  to  adjust  it  to  the  .same 
commercial  standards  which  prevail  in  other  in- 
du.striea 

Yet  it  is  equally  true  that  those  newspapers  which 
are  conducted  on  the  soundest  lines  of  business 
policy  are  the  greatest  forces  for  good  in  the'i  fields. 

The  publisher  who  realizes  that,  fundamentally, 
the  newspaper  is  a  .manufactured  product, .  subject 
to  economic  laws  and  conditions,  does  not  thereby 
disregard  ethical  standards.  Rather  may  it  be  con¬ 
tended  that  be  thus  vitalizes  and  safeguards  the 
“spiritual  a.>?8ets"  of  his  newspaper. 

A  publisher  is  the  most  reluctant  of  all  business 
men  to  raise  the  selling  price  of  his  commodities — 
to  charge  more  for  his  advertising  space  or  for  the 
paper  itself.  Only  hard  necessity,  the  whiplash  of 
economic  facts,  drive  him  to  this  course. 

Present  conditions  automatically  enforce  higher 
advertising  rates.  Users  of  space  are  intimately 
acquainted  with  these  conditions.  They  arc  them¬ 
selves  influenced  by  them — subject  to  them.  They 
will  pay  more  for  advertising  space  now  than  in 
normal  times,  and  they  will  make  better  use  of  it, 
getting  a  better  return  for  their  investment.  But 
they  will  not  take  the  initiative  in  the  matter.  They 
will  not  urge  upon  publishers  the  advisability  of 
raising  rates.  They  will  cheerfully  sign  long-term 
contracts  based  upon  peace-time  rate  cards,  or  but 
slightly  advanced  since  the  advent  of  higher  pro¬ 
ducing  costs. 

Publishers,  as  a  matter  of  course,  must  take  the 
initiative.  They  must  ascertain  their  costs,  and 
revise  their  rate  cards  accordingly.  In  normal  times 
rates  were  increased  only  because  of  material  cir¬ 
culation  gains.  That  policy  does  not  apply  under 
present  conditions.  Space  in  a  newspaper  is  a  com¬ 
mercial  product,  a  commodity.  It  exists  the  publisher 
more  to  produce  this  commodity  now  than  a  year 
or  two  years  ago.  His  sidling  price  must  be  adjusted 
to  conform  to  his  increased  costs.  In  spite  of  the 
fact  that  this  is  obvious  and  indisputable,  many 
publishers  evade  the  issue.  It  cannot  be  evaded 
without  disaster.  ^ 

IF  you  have  written  an  editorial  on  the  Fourth 
Liberty  Loan  of  which  you  are  proud,  see  that  it 
is  entered  in  the  contest  for  honors. 

Editor  &  publisher’s  Gold  Medal  for  the 

best  editorial  on  the  Fourth  Liberty  Loan  is  a 
trophy  which  the  winning  newspaper  ■will  prize  and 
hand  down  as  an  asset  to  sucx^eding  generations  of 
its  editors  and  publishers. 
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OMENS 

WHEN  the  editors  of  two  nations  get  acquainted 
a  new  era  of  neighboriiness  dawns. 

Great  Britain  and  the  United  States  are,  by 
common  origin,  common  ideals,  and  common  inter¬ 
ests,  comrade-nationa  They,  perhaps  to  a  greater 
degree  than  any  other  pair  of  nations,  siieak  and 
think  and  understand  a  common  “language  of  agree¬ 
ment”  as  to  political,  social,  and  economic  matters. 

Yet,  in  spite  of  the  family  ties  binding  the  two 
peoples,  there  has  not  been,  up  to  recent  times,  that 
full,  cordial,  and  deep-rooted  friendliness  between 
John  Bull  and  Brother  Jonathan  which  should  pre¬ 
vail  in  an  amicable  partnership.  This  has  not  been 
due  to  ancient  quarrels  so  much  as  to  the  fact  that 
Germanism  has  always  aimed  to  keep  the  embers 
of  old  animosities  alive. 

Now,  happily,  the  men  of  the  British  press  and 
those  of  the  American  press  are  exchanging  visits 
and  (ximing  to  know  each  other  in  that  new  reveal- 
ment  of  hearts  and  purposes  which  the  great  war 
has  brought  about.  Representative  American  ed¬ 
itors,  visiting  the  old  racial  homestead,  have  been 
entertained  by  their  confreres  over  there  as  kinsmen 
and  friends.  Editor  &  Publisher,  disregarding  the 
traditions  of  trade  journalism,  has  secured  by  cable 
from  its  London  correspondent  a  full  story  of  the 
historic  occasion  of  their  entertainment  by  Lord 
Northcliffe,  England's  premier  journalist,  and  this 
news  dispatch  will  be  read  with  deep  interest  by  all 
Ameiican  newspaper  men. 

“Hands  across  the  sea”  used  to  be  a  well-inten¬ 
tioned  sentiment,  based  upon  a  lively  hope  of  its 
prophetic  possibflitlea  Hands,  hearts,  minds,  and 
pens  of  English-speaking  editors  are  now  joined, 
as  never  before,  in  the  service  of  those  national 
ideals  for  which  millions  of  our  breed  have  labored, 
suffered,  and  died.  It  is  well. 

Don  MARTIN,  war  correspondent  on  the  Ameri¬ 
can  front  for  the  New  York  Herald,  whose  dis¬ 
patches  were  widely  printed,  has  died  in  the 
service  of  his  country.  His  sphere  of  activity  carried 
with  it  all  of  the  peril  of  war — demanded  the  courage 
of  the  soldier  and  the  devotion  of  the  news  writer. 
Don  Martin  met  these  demands  gladly,  eagerly.  It 
was  given  to  him  to  see  the  war  for  a  host  of  readers 
of  newspapers — to  picture  events  that  have  stirred 
the  pulses  of  men  and  women  as  no  others  have 
done  since  the  Crucifixion.  His  pictures  have  been 
true  and  illuminating,  bringing  to  the  home  folks 
a  vivid  realization  of  the  spirit  and  the  processes 
of  the  great  drama.  Don  Martin  was  loved  by  a  host 
of  friends,  and  these  included  not  only  men  of  his 
calling,  but  statesmen  and  leaders  also.  He  lived 
worthily — he  died  nobly. 

WILLIAM  H.  JOHNS  has  been  reelected  Presi¬ 
dent  of  the  American  Association  of  Adver¬ 
tising  Agencies.  All  advertising  men  and  all  pub¬ 
lishers  will  concede  that  the  honor  has  been  fittingly 
bestowed.  Mr.  Johns  is  head  of  one  of  the  greatest 
advertising  agencies  in  the  country  —  the  George 
Batten  Company.  That  position  would  satisfy  the 
craving  of  any  man  for  labor.  Yet  Mr.  Johns  has 
also  found  time — through  some  process  unknown  to 
most  mortals — to  do  exacting  work  for  the  Gov¬ 
ernment  in  the  Division  of  Advertising  and  to  serve 
as  the  president  of  the  A.  A.  A.  A.  during  its  first 
year.  He  is  due  for  no  release  from  any  of  these 
duties,  and  the  coming  year  will  again  put  to  the 
test  his  capacity  for  three-fold  service  and  for  con¬ 
tinued  leadership  In  the  American  advertising  field. 

Many  newspapers  are  taking  motion  pictures  Of 
the  families  of  soldiers  overseas  with  the  Idea 
ot  sending  these  films  to  the  various  camps  in  the 
war  zones  for  exhibition.  Charles  S.  Hart,  director 
of  the  Division  of  Films  of  the  Committee  on  Public 
Information,  asks  EhuroR  &  Publisher  to  call  the 
attention  of  newspapers  to  the  fact  that  pictures  of 
this  character  must  be  sent  to  his  office  for  dis¬ 
tribution,  taasmneh  as  all  film  distribution  activities, 
dealing  with  the  State,  War,  and  Navy  Departments, 
are  under  the  control  and  supervision  of  this 
Diviskm. 


Editor  4i  Publisher  for  October  19,  1918 


PERSONALS 

MF.  HANSON,  general  manager  of 
•  the  Philadelphia  Record,  and  W. 
F.  Therkildson,  advertising  manager  of 
W.  Atlee  Burpee  Co.,  are  among  the 
Philadelphians  ill  with  epidemic  influ¬ 
enza. 

E.  H.  Baker,  ■  president  of  the  (^eve- 
land  Plain  Dealer  Company,  has  two 
sons  in  France.  They  are  Lieut.  Alton 
F.  Baker,  in  the  Air  Signal  Service 
Corps,  and  Lieut.  E.  H.  Bilker,  jr., 
who  is  with  the  Ordnance  Department. 

Gordon  C.  Banks,  accountant,  Toronto 
Mail  and  Empire,  has  severed  his  con¬ 
nection  with  that  paper  to  become  busi¬ 
ness  manager  for  the  Canadian  Church¬ 
man.  Mr.  Banks  was  presented  with  a 
handsome  gold  watch  and  fob  by  his 
associates  on  the  Mail  and  Empire. 

W.  O.  Kent,  for  three  years  editor 
and  publLsher  of  the  Post  City  (Tex.) 
Post,  has  been  accepted  for  overseas 
service  with  the  Y.  M.‘  C.  A.  and  has 
has  gone  to  training  camp  at  San  An¬ 
tonio. 

Louis  Sherwin,  dramatic  critic  for  the 
New  York  Globe,  has  resigned  to  be¬ 
come  special  press  representative  of  the 
Goldwyn  Pictures  Corporation. 

Mi.ss  Helen  Keefner  has  been  trans¬ 
ferred  from  the  society  department  of 
the  Des  Moines  Register  and  Tribune 
to  the  reportorial  staff  and  will  handle 
feature  writing  in  the  absence  of  Mar¬ 
tha  Porter,  who  is  leaving  for  France 
to  take  up  work  under  the  Salvation 
Army’s  supervision. 

Georgia  Bowen,  formerly  feature  writ¬ 
er  for  the  C^Heveland  Plain  Dealer  Sun¬ 
day  department,  has  resigned  to  become 
publicity  agent  for  the  Women’s  I^ib- 
erty  Loan  Committee. 

Miss  May  Duffey  has  succeeded  I.iorla 
Kelly  as  special  writer  for  the  Cleve¬ 
land  Plain  Dealer  Sunday  department. 
Miss  Kelley  is  with  the  Red  Cross  work¬ 
ers  in  Italy. 

Ted  Evans,  formerly  with  the  Cleve¬ 
land  Press,  Is  at  Camp  Taylor,  Ky. 

James  Jappe,  Isaac  Metcalf,  and 
Charles  Henderson,  three  Cleveland,  O., 
new.spaper  men,  who  recently  formed  a 
publicity  bureau,  arc  doing  the  pub¬ 
licity  work  for  the  fourth  Liberty  I^oan 
local  committee,  and  are  getting  acroas 
.some  mighty  good  “stuff,”  despite  tne 
limitations  Imposed  upon  news  space 
in  the  Cleveland  daille.s. 

John  Snell,  formerly  of  the  sport  de¬ 
partment  of  the  Cleveland  Plain  Dealer, 
is  now  a  warrant  officer  in  the  navy. 

Mrs.  Marlon  Wilcox,  forrneriy  an  as- 
si.stant  librarian  for  the  Cleveland  Plain 
Dealer,  is  now  a  probation  officer  in 
the  Juvenile  Court. 

Paul  Bellamny,  formerly  connected 
with  Cleveland.  O.,  new.spapers  and  later 
In  the  game  in  Chicago,  is  now  at  Camp 
’Taylor,  Ky.,  preparing  for  overseas  ser¬ 
vice. 

Miss  Donna  Risher,  formerly  connect¬ 
ed  with  the  De.o  Moines  News,  has  join¬ 
ed  the  staff  of  the  Register  and  Tribune 
and  will  handle  general  assignment 
work. 

Ernest  R.  Hoftyzer,  formerly  a  re¬ 
porter  on  the  Cleveland  (O.)  Press,  has 
been  made  a  captain  in  the  national 
army.  He  trained  at  Fort  Benjamin 
Harrison,  and  was  later  at  Camp  Tay¬ 
lor,  Ky. 

John  A.  Penton,  president  of  the  Pen- 
ton  Publishing  Company,  which  prints 
several  Cleveland,  O.,  trade  papers,  has 
b-'en  made  a  mmeber  of  the  Federal 
l.a.bor  C'ommlttee  for  the  Cleveland  dis¬ 
trict,  comprising  Cuyahoga,  Lake, 
Geauga,  and  Medina  Counties  of  Ohio. 
He  will  serve  as  the  representative  of 
the  employers’  advl-sory  member  on  the 
executive  committee. 

Charles  P.  Stack,  at  one  time  city  ed¬ 


AMERICAN  CORRESPONDENTS  IN  LONDON  AFTER  INTERVIEW  WITH  WAR  SECRETARY  BAKER— INDI¬ 
CATED  BY  ARROW— ON  HIS  RECENT  TRIP  TO  BATTLE-FRONT. 

Left  to  right — Edgar  C.  Middleton,  New  York  Sun;  Edwin  W.  Hullinger,  I’nited  Pre.ss;  James  M.  Tuohy,  New  York 
World;  L.  R.  Holme,  New  York  Times;  John  A.  I^rkinson,  Associated  Pre.ss;  Harold  Edwin  Bechtol,  New.spaper  Enter- 
pri.se  Association;  Arthur  S.  Draper,  New  York  Tribune;  Secretary  Baker;  Carl  Walter,  Reciprocal  Press  Agency;  John  K. 
Steel,  managing  editor  Edward  Marshall  Syndicate,  and  on  extreme  right,  Alec  Baird,  for  twenty  years  London  corre¬ 
spondent  New  York  Herald. 


itor  of  the  Troy  Times,  has  joined  the 
Albany  Evening  Journal  editorial  staff. 
Mr.  Stack  has  recently  been  assistant 
telegraph  editor  of  the  Philadelphia  Eve¬ 
ning  Ledger. 

Francis  A.  Hurley,  formerly  a  reporter 
on  the  Boston  Post,  died  from  influenza 
at  Camp  Zachary  Taylor,  Louisville,  Ky. 

C.  Chrlstopherson,  State  House  re¬ 
porter  for  the  Des  Moines  Register  and 
Tribune,  has  accepted  an  appointment 
with  the  Scandinavian  Government  in 
publicity  work  in  connection  with  the 
United  States  Committee  on  Public  In¬ 
formation.  He  will  report  to  Edwin 
Bjorkem  at  New  York,  who  has  charge 
of  the  Scandinavian  Bureau  of  Public 
Information. 

Miss  Naomi  Doebel,  formerly  of  the 
Waterloo  Time.s-Tribune,  has  joined  the 
local  staff  of  the  Des  Moines  Capital. 
Mi.ss  Doebel  will  cover  the  court  run. 

"Danny”  Morlarty,  formerly  sports 
editor  of  the  Lynn  (Mass.)  News,  is  now 
with  a  medical  unit  at  Camp  Devens. 

Thomas  F.  Keenan,  for  many  years 
a  reporter  on  the  Boston  Globe,  died  at 
St.  Elizabeth’s  hospital  after  an  illness 
extending  over  a  period  of  two  years. 
He  had  been  in  the  hospital  since  last 
May.  ^ 

H.  Harrison  has  been  transferred  from 
the  night  service  of  the  Associated  Press 
in  St.  Paul  to  the  Waterloo,  la.,  office. 

Richard  C.  Bland,  aissociate  editor  and 
editorial  writer  of  the  St.  Paul  Dl.spatch- 
Pioneer  Press,  has  applied  for  admis¬ 
sion  to  the  Officers’  Training  Corps  of 
St.  Thomas  College. 

Charles  Brewer  has  resigned  as  ex¬ 
change  editor  of  the  St.  Paul  Dispatch- 
Pioneer  Pre.ss  and  gone  to  the  New  Or¬ 
leans  Times-Picayune.  His  successor  is 
Mrs.  G.  J.  Boughner. 

Miss  Mildred  N.  Bennett,  for  the  last 
year  Sunday  feature  editor  of  the  Water- 
hury  (Ct.)  Republican,  will  join  the  edi¬ 
torial  .staff  of  the  Albany  (N,  Y.)  Even¬ 
ing  Journal  next  Monday.  Mias  Ben¬ 
nett  had  been  connected  with  newspapers 
in  Maine  and  Mass.achu8ett8  for  several 
years  i)rior  to  going  to  Connecticut. 

Fred  W.  Vincent,  for  the  pa.st  two 
years  in  the  editorial  department  of  the 
Portland  (Ore.)  Evening  Telegram,  and 
before  that  on  the  Oregon  Journal,  has 
entered  the  Boston  Institute  of  Tech¬ 


nology  training  section  of  the  flying  serv¬ 
ice.  Besides  his  newspaper  work,  Mr. 
Vincent  was  a  frequent  contributor  to 
magazines. 

Orton  E.  Goodwin,  formerly  a  re¬ 
porter  on  the  Portland  Oregonian,  and 
more  recently  in  publicity  work  for  the 
Red  Cross,  has  been  accepted  for  lim¬ 
ited  service  under  the  draft  and  a.ssigned 
to  draft  work  in  the  Adjutant-General’s 
office  In  Portland. 

Sergt.  John  A.  McNulty,  formerly  of 
the  staff  of  the  I.,awrence  (Mass.)  Sun- 
Amerlcan,  was  among  those  reported 
severely  wounded  in  recent  ca.sualty 
lists.  Sergeant  McNulty  is  twenty-four 
years  old  and  enlisted  with  Philip  O’Con¬ 
nell,  of  the  I.iawrence  Telegram,  who 
was  recently  reported  killed  in  action. 

Mrs.  E.sther  A.  Coster,  the  ceramic 
artist,  has  been  appointed  art  critic  for 
the  Brooklyn  Eagle,  succeeding  Helen 
Appleton  Reed  who  formerly  covered 
that  field. 

Herbert  Caryl  has  resigned  as  mem- 


l)er  of  the  editorial  staff  of  the  Boston 
bureau  of  the  Associated  Press  to  accept 
the  position  of  manager  of  the  Boston 
office  of  the  International  News  Bureau. 
Before  Joining  the  Associated  Press  staff 
in  Boston  he  was  on  the  Boston  Tran¬ 
script  and  Boston  Traveler. 

Washington  Personals 

NorlKjrne  Robinson,  Washington  cor¬ 
respondent  of  the  Buffalo  Evening  News, 
has  succeeded  Morton  M.  Milford  as 
chief  of  the  Washington  bureau  of  the 
Ix>uisville  Times  and  the  Courier- 
Journal. 

John  D.  Erwin  will  hereafter  repre- 
.sent  the  Philadelphia  Record  as  its 
Wa.shington  correspondent.  Mr.  Erwin 
Is  the  correspondent  of  the  Nashville 
Tennesseean  and  American,  and  was  a 
member  of  the  New  York  World  bureau 
for  some  time. 

James  H.  Pre.ston’s  visitors’  regl.ster 
at  the  Capitol  contains  this  week  the 
names  of  R.  A.  Wil.son,  of  the  New  York 


The  Chicago  Daily  News 
Has  Renewed  Its  Con¬ 
tract  for  The  Haskin 
Service  for  Another  Year 


31 


office  of  the  Sun;  Gaar  Williams,  car¬ 
toonist  of  the  Indianapolis  News;  Don 
Delaney,  of  the  Chicago  Herald  and  Ex¬ 
aminer;  Harry  N.  Bigelow,  editor  of  the 
Portland  (Me.)  Express,  and  Joseph  J. 
ICarly  and  D.  C.  Adams,  jr.,  of  the 
Brooklyn  Standard  Union. 

Bond  Gedde-s,  chief  of  the  Washington 
staff  of  the  Associated  Press,  and  Larry 
Martin,  who  holds  a  corresponding  po¬ 
sition  with  the  United  Press,  have  been 
confined  to  their  homes  by  influenza. 

Ben  Allen,  chief  of  the  United  States 
Food  Administration’s  information  bu¬ 
reau,  has  returned  to  Washington,  after 
an  ab.ience  of  six  months  due  to  illness. 
Mr.  Allen  suffered  severely  from  rheu¬ 
matism  and  went  to  his  home  in  Cali¬ 
fornia.  He  was  an  Associated  Press 
man  in  London  and  Belgium,  and  was 
intimately  associated  with  Herbert  Hoov¬ 
er  before  coming  here  to  take  charge 
of  Mr.  Hoover’s  publicity. 


BRISBANE  BUYS  TWO 
EVENING  DAILIES 


('.oll^«lillalel<  Milwaukee  F.veniiig  Wis- 
ron^-in  and  Daily  News— Report  Per- 
hii>tA  That  Other  Papers  May  Be 
.\rquired  Hoyt  and  Park  Retire 

By  Wire  to  Editor  &  Publisher 
Milwaukee,  Wis.,  October  15. — Arthur 
Brisbane  to-day  bought  the  Milwaukee 
Daily  News  from  Melvin  A.  Hoyt.  The 
new.spaper  has  been  consolidated  with 
the  Evening  Wisconsin,  which  Mr.  Bris¬ 
bane  bought  last  Saturday.  The  name 
of  the  amalgamated  newspaper  is  the 
Evening  Wisconsin  and  Daily  New.s.  Be¬ 
ginning  to-morrow  it  will  be  issued  from 
the  office  of  the  Evening  Wisconsin.  Mr. 
Hoyt  said  that  he  would  have  no  con¬ 
nection  with  the  combined  newspaper, 
but  that  members  of  the  news  staff 
probably  would  be  employed.  He  de¬ 
clined  to  say  what  the  purchase  price 
was. 

Mr.  Hoyt  about  a  year  and  a  half  ago 
bought  the  half  interest  in  the  new’s  of 
his  partner,  William  H.  Park.  They 
had  been  partners  since  April,  1889,  at 
which  time  the  paper  had  been  named 
the  Daily  News.  For  two  years  pre¬ 
viously  it  had  been  known  as  the  Daily 
Review.  For  a  year  before  that  it  had 
been  a  weekly,  and  had  been  called  the 
Labor  Review.  Mr.  Park  founded  the 
paper  and  edited  it  until  he  took  Mr. 
Hoyt  in  as  a  partner.  Subsequently 
Mr.  Park  was  bu.siness  manager  and 
Mr.  Hoyt  editor. 

The  correspondent  of  the  Editor  & 
PuBi-isHER  has  been  informed  on  un¬ 
questionable  authority  that  Mr.  Brisbane 
will  also  buy  the  Milwaukee  Free  Press, 
Viut  no  official  confirmation  of  the  re¬ 
port  can  be  secured. 

Mr.  Bri.sbane  announced  la.st  Saturday 
night  that  he  had  bought  the  Milwaukee 
Evening  Wisconsin.  He  denied  at  that 
time  that  he  intended  to  buy  any  other 
Milwaukee  new.spaper.  Despite  the  de¬ 
nial.  the  rumor  that  the  Free  Press, 
Daily  News,  Leader  and  Herold  will  be 
combined  with  the  Evening  Wisconsin 
persisted.  Mr.  Bri.sbane’s  subsequent 
purchase  of  the  Daily  News  served  to 
confirm  this  rumor  in  part,  but  it  Is  not 
known  at  this  time  whether  or  ndt  the 
other  new.spapers  mentioned  will  be  In¬ 
cluded  In  the  amalgamation. 

The  Free  Pre.ss  is  a  morning  new.spa¬ 
per,  and  the  Daily  News  and  the  Leader 
are  evening  newspa^er.s.  The  Herold  is 
a  German-language  newspaper  with 
morning  and  evening  editlona  The  Dally 
News  is  nominally  Democratic,  but  real¬ 
ly  Independent  and  radical  in  Its  politi¬ 
cal  policy.  The  Leader  is  Socialistic. 
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The  Herold  has  been  supporting  the 
Government  strongly. 

A  combination  of  these  newspapers 
would  by  a  single  act  relieve  the  almost 
unbearable  situation  that  has  been  pre¬ 
vailing  in  Milwaukee  for  several  yeara 
A  city  of  400,000  people,  with  circula¬ 
tion  cut  off  on  the  east  by  Lake  Michi¬ 
gan  and  on  the  south  by  the  Chicago 
newspapers,  has  been  trying  to  support 
seven  Engli.sh  daily  newspapers  In  ad¬ 
dition  to  the  four  previou.sly  mentioned 
there  are  the  morning  and  evening  Sen¬ 
tinel  and  the  Journal  (evening).  The 
situation  is  made  worse  by  the  fact  that 
there  are  four  daily  foreign-language 
newspapers  These  are  the  morning  and 
evening  Herold  (German)  and  the  Kur- 
yer  Polskl  and  the  Nowiny  Polski  (Pol¬ 
ish).  When  one  reflects  that  Chicago, 
with  a  population  of  more  than  2,(  00,000, 
has  only  six  English  daily  papers,  the 
absurdity  of  the  situation  in  Milwaukee 
becomes  apparent 

Mr.  Brisbane  a.ssumed  charge  of  the 
Evening  Wi.scon.sin  Monday.  Until  late 
Saturday  night  and  all  day  Sunday  the 
editorial  and  mechanical  departments 
were  drilled  in  preparation  for  the 
changes  that  were  to  be  made.  These 
included  going  from  seven  to  eight  col¬ 
umns.  A.  T.  Macdonald,  recently  with 
the  CTiicago  Herald-Examiner,  is  in 
charge.  Mr.  McNary,  foreman  of  the 
compo.sing-room  of  one  of  the  Chicago 
Hearst  newspapers,  is  directing  *he  im¬ 
provement  of  the  compo.sing-room, 

Mr.  Brisbane  is  in  Milwaukee,  taking 
per.sonal  charge  of  getting  the  improve¬ 
ment  of  the  paper  under  way.  In  a 
■statement  Mr.  Bri.sbane  says  that  he  is 
the  sole  owner,  and  that  the  Evening 
Wi.sconsin  will  be  independent  in  Its 
policy. 

The  Evening  Wisconsin  was  bought 
from  William  H.  Park.  Last  June  1 
Mr.  Park  bought  the  pajK-r  from  Mrs. 
Harriet  L  Cramer,  who  had  inherited 
it  from  her  hu.sband,  William  E.  Cramer, 
by  whom  it  was  founded  June  8,  1847. 


TO  BROADE.N  SCOPE  OF  INQUIRY 


Senate  Committee  to  Inve^tigate  Extent 
of  Brewers'  Investment!)  in  Papers 

Washi.nuion',  October  17.— Oral  testi¬ 
mony  in  the  Senate  Judiciary  Commit¬ 
tee's  investigation  into  the  influence  of 
brewers  in  .Vinerican  newspapers,  espe¬ 
cially  with  respect  to  the  purchase  of 
the  Washington  Times  by  Arthur  Bris¬ 
bane,  has  not  started,  but  the  Inquiry 
promi.ses  to  assume  a  far  broader  scope 
than  originally  intended. 

An  affidavit  by  Alexander  Konta,  of 
New  York,  whose  letter  to  Dr.  Bern- 
hard  Demburg,  relative  to  the  prospects 
of  purchaMng  a  paper  in  New  York  by 
the  Imperial  German  Government,  was 
included  by  A.  Mitchell  Palmer,  the 
Alien  Property  ('ustodian,  in  his  corre¬ 
spondence  relative  to  financial  interest 
of  brewers  in  the  purchase  of  the  Wash¬ 
ington  Times,  was  read  into  the  records 
of  the  Committee.  Mr.  Konta  was  un¬ 
able  to  attend  the  hearing  due  to  ill- 
nes.s. 

In  his  affidavit  presented  to  the  Com¬ 
mittee  by  his  attorneys*.  Konta  denied 
all  knowledge  or  connection  with  the 
purchase  of  the  Wa.shlngton  Times.  He 
said  he  knew  nothing  of  the  purchase 
of  the  Times,  and  that  there  was  no 
connection  between  his  letter  to  Dern- 
burg  and  the  Times  de,al. 

The  Committee  has  decided  to  Inqtilre 
into  the  work  of  the  Committee  on  Pub¬ 
lic  Information,  in  expending  funds  ap- 
proprl.ated  by  Congress  for  the  Commit¬ 
tee’s  work  and  to  the  Pre.sldent’s  pri¬ 
vate  fund,  for  propaganda  work  among 
Germans  In  this  country. 
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West  Virginia’s  place  among  the  states,  is  40th  in  area 
and  28lh  in  population  I 

3nUT  it  is  first,  second,  or  third  by  very  many  com- 
parisons. 

For  instance,  only  one  state  exceeds  it  in  tons  of  coal  pro¬ 
duced  annually,  in  tons  of  coke  manufactured,  in  the 
number  of  its  glass  factories,  etc. 

It  leads  them  all  in  its  available  bituminous  coal,  white  sand 
petroleum  of  the  Pa.  grade,  natural  gas  marketed,  produc¬ 
tion  of  carbon  black,  glass  sand  available,  etc. 

Presumably  largest  producer  of  hardwood  lumber;  it  is  unquestionably 
first  in  cherry  and  chestnut  lumber,  second  in  oak  and  yellow  poplar,  third 
in  spruce,  fourth  in  basswood  and  hemlock,  fifth  in  maple. 

Ask  any  man  whose  goods  are  advertised  and 
sold  in  West  Virginia  how  sales  per  capita 
compare  with  other  states !  Ask  any  National 
Advertiser  who  knows! 

With  only  eleven  chief  distributing  cities  and  daily  newspaper  centers  to 
cover  a  population  approaching  1,500,000,  it  sets  an  example  for  eco¬ 
nomical  advertising  and  distribution  unparalleled  by  any  other  territory. 

Ash  the  papers  for  information  about  the  possibilities  for  YOU  in  their 
locality.  Here  is  a  chance  too  good  to  be  missed. 
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INLAND  PRESS  URGES 
FAIR  COMPETITION 


Warns  New  Members  Against  Oblique  At¬ 
titude  in  Rousing  Chieago  Convention 
— Report  Shows  Publishers  Lose 
Little  by  Cash  Subscription  Plan 

^Spccial  to  Edituk  ft  Pubmsiiba) 
Chicago,  October  17.  —  The  Inland 
I’ress  A.ssociation  meeting  at  the  La 
Salle  Hotel  on  the  15th  and  16th  was 
attended  by  a  larger  number  of  owners 
of  Central  West  dailies  than  usual. 

Vital  matters  affecting  publishers 
were  considered  In  counsel  and  many 
problems  put  on  the  right  track  for 
correction.  A  report,  received  from 
G.  J.  Palmer,  of  the  War  Industries 
Board,  showed  that  publishers  had  been 
brought  to  a  realization  that  ull  mall 
subscriptions  must  be  put  on  a  cash 
basis  Immediately.  Checking  up  of  those 
papers  which  went  to  the  cash  system 
during  the  past  sixty  days  showed  that 
the  ruling  was  fully  justified  and  that 
the  lo.ss  to  papers  of  subscribers  was 
..mufh  smaller  than  had  been  anticipated. 

.  _Tbo  new  by-laws  of  the  Inland  Press 
Association  allows  membership  of  com¬ 
petitors  in  the  .same  city,  and  so  brought 
these  competitors  elbow  to  elbow  at  the 
convention.  As  stated  by  the  president, 
A.  W.  Peter.son,  of  the  Waterloo  (la.) 
Evening  Courier,  the  Inland  Association 
.stands  for  honorable  publishers  and  for 
the  betterment  of  newspaper  methods, 
rather  than  for  the  old-time  bitterness 
of  competition  which  results  In  bad 
practices.  He  warned  the  new  members 
that  they  could  be  called  to  account  for 
any  Irregular  actions  while  members 
of  the  Inland;  that  they  would  be  ex¬ 
pected  to  continue  their  newspapers 
along  the  same  legitimate  lines  that 
their  .successful  neighbors  are  using; 
that  If  they  were  now  right  all  would 
be  happiness;  if  they  weTe  not  right 
they  would  have  an  excellent  oppor¬ 
tunity  to  begin  using  proper  methods 
for  complete  happiness  and  satisfactory 
success. 

Kellogg's  Address  Intimate 
H.  M.  Kellogg  delivered  one  of  his 
characteristic  formal  talks,  and  made 
the  matter  a  personal  one  for  all  Inland 
publi.shers  by  calling  for  every  one  to 
retire  from  the  room  who  was  not  a 
member.  No  reporters  were  allowed  to 
be  pre.sent.  as  the  Information  he  gave 
was  largely  confidential  in  character. 
His  topic  was  "Labor  Troubles  and  the 
Pro.spert  for  a  Bright  Horizon  for  the 
Future.”  He  said  250  daily  papers  In 
the  United  States  had  found  It  noces.sary 
to  consolidate  the  pa.st  year  and  that 
850  papers  had  suspended  .since  the  war 
began. 

Fred  Ix-roy,  publi.sher  of  the  Streator 
(111.)  Independent  Times,  read  a  strong 
paper  on  "Print  Paper  vs.  Trusts."  This 
was  also  of  a  confidential  nature  :md  will 
not  be  printed  for  the  public. 

Meree  Ridener.  of  Indianapolis,  was 
unavoldatdy  detained  at  home  on  ac¬ 
count  of  illness. 

Stanley  Plague,  managing  director  of 
the  Audit  Bureau  of  Circulations,  asked 
permission  to  make  his  talk  individual 
and  personal,  as  he  did  not  desire  to 
speak  at  this  time  publicly  as  an  officer 
of  the  Bureau.  His  addre.ss  was  li.stened 
to  attentively  and  applauded  frequently. 

Fairneoff  to  All 

The  Association  passed  a  resolution 
authorizing  a  committee  of  three,  which 
was  selected  to  repre.sent  the  Inland 
Press  Association  before  the  Govern¬ 
ment  at  Wa.shlngton  and  kindred  or¬ 
ganizations,  such  as  the  American  .\d- 
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vertisers’  Association,  acting  as  board 
of  contact.  The  resolution  further  car¬ 
ried  a  direct  message,  which  was  wired 
to  Commissioner  of  International  Reve¬ 
nue  Roper,  asking  him  to  accept  the 
Audit  Bureau^  of  Circulations’  perfected 
machinery  for  checking  and  auditing 
War  Industries  Board  orders  to  daily 
newspapers,  to  insure  absolute  'airness, 
so  that  no  publisher  should  be  put  to  a 
disadvantage  through  a  competitors’ 
failure  to  comply  with  the  Bo.ard’s  or- 
der.s,  either  accidentally  or  intentionally. 

William  B.  Castenholz,  A.M.,  C.P.A., 
of  the  La  Salle  Extension  University, 

Chicago,  outlined  in  a  prepared  addre.ss 
rules  and  regulations  concerning  pub¬ 
lishers’  income  tax  statements  to  Gov¬ 
ernment. 

Thomas  Rees,  chairman  of  the  com¬ 
mittee  appointed  to  revise  schedule  dues, 
made  a  full  report,  which  was  adopted. 

It  will  bring  considerable  more  levenue 
each  year  and  enable  the  Association  to 
extend  its  work  for  publishers  through¬ 
out  the  thirteen  Ontral  States  in  which 
it  operates. 

Will  Tufford,  Journalist,  of  Clinton, 
la.,  completed  his  twenty-fifth  year  as 
secretary  and  treasurer  of  the  Asso¬ 
ciation,  and  he  was  congratulated  by 
members  upon  his  succe.ssful  efforts  in 
upbuilding  its  Important  organic ations. 


Even  Rockefeller  Can’t  Get 
Special  News  Print  Favor 

Baruch  Refuses  Priority  Order  Permitting 
Supplements  in  New  York  Newspapers 
to  Aid  War  Work  Campaign 


Washington,  October  17. — That  the 
Government  Intends  to  play  fair  in  the 
matter  of  news  print  conservation  Is 
shown  by  a  telegram  dated  October  16, 
addressed  to  John  D.  Rockefeller,  jr.,  by 
B.  M.  Baruch,  chairman  of  the  War  In¬ 
dustries  Board.  Mr.  Baruch  refuses 
flatly  to  obtain  a  priority  order  for  news 
print  paper  for  the  purpose  of  pub- 
li.shing  a  supplement  to  all  New  York 
new.spapers  describing  the  objects  of  the 
United  War  Work  Campaign. 

Mr.  Rockefeller  is  chairman  of  the 
Greater  New  York  United  War  Work 
Campaign.'  Recently  he  arranged  with 
all  the  New  York  dailies  to  publl.sh  an 
eight-page  supplement  describing  the 
work  of  the  organizations  Interested  in 
the  campaign  on  Sunday,  November  10. 

Mr.  Donnelly,  chairman  of  the  Pulp 
and  Paper  Section  of  the  War  Industries 
Board,  declined  to  la.sue  a  priority  order 
on  the  ground  that  he  had  taken  a  sim¬ 
ilar  po.sition  with  regard  to  Liberty 
Loan  and  Red  Cross  reque.sts.  Mr. 
Rockefeller  Immediately  telegraphed  Mr. 
Baruch  that  the  amount  of  paper  in¬ 
volved  was  trifling  In  comparison  with 
the  educational  advantages  of  the  .sup¬ 
plement.  and  asked  for  a  recon.sideratlon 
of  the  decision. 

Mr.  Baruch  in  refu.sing  to  give  con¬ 
sideration  to  the  request  of  Mr.  Rocke¬ 
feller  .says: 

"Although  the  worthiness  of  the  cause 
cannot  be  questioned,  least  of  all  by  me, 
it  is  obvious  that  were  an  exception 
made  It  would  have  to  be  repeated  each 
time  that  a  similarly  worthy  enterprise 
was  put  under  way.  The  grave  danger 
lies  In  the  creation  of  a  precedent,  which 
would  open  the  doors  to  every  applicant. 
As  an  evidence  of  the  deep  importance 
which  we  attach  to  the  present  rule,  let 
me  call  your  attention  to  the  fact  that 
plans  of  a  nature  .similar  to  yours  pro¬ 
jected  for  the  benefit  of  the  IJberty 
Loan  were  not  allowed  in  con.slstency 
with  our  attitude." 
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THE  COLLEGE 


Wisconsin  is  a  state  wirh  ideas 
based  on  education.  Its  people  are 
above  the  average. 

They  will  conMcler  before  they  buy,  with  an 
open  mind.  What  more  can  any  advertiser 
ask  of  a  market  ? 

You  will  get  a  fair  field. 

Nowhere  are  there  better  opportunities  for  learning. 
The  great  University  is  open  to  both  se.xes — free  to 
the  youth  of  Wisconsin. 

On  the  shores  of  beautiful  Lake  xMendota,  it 
occupies  a  domain  of  about  1,000  acres. 
The  buil  !ings  and  grounds  cost  $4,500,(X)0 
and  there  are  over  6,000  students  enrolled. 

During  the  college  year  the  University  sends  out 
much  that  suggests  and  stimulates  thought.  It 
makes  the  people  think;  it  trains  them  indirectly  to 
absorb  and  appraise. 

Therefore,  YOUR  opportunity  lies  in  news¬ 
paper  advertising, — in  publishing  the  facts 
about  your  products  in  the  home  pape  s  of  the 
state  and  getting  the  people  thinking  about 
them.  By  no  o  her  method  can  you  reach  the 
opulent  and  intelligent  homes  of  Wisconsin. 

Every  mile  is  a  mile  of  beauty  or  a 
mile  of  riches,  and  a  mile  of  learning. 
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POSTPONE  MEETINGS 
OF  CIRCULATORS 


Influenza  Prevents  Scheduled  Meetings 
of  Five  State  and  Sectional  Associa¬ 
tions-  New  York  and  New  England 
Convention  May  Be  Held 


The  tendency  to  discourse  public 
patherinKS  has  affected  schedules  for 
meetings  of  Circulation  Associations  in 
widely  separated  sections  of  the  coun¬ 
try. 

The  meeting  of  the  Circulation  Man¬ 
agers’  Association,  of  Illinois,  scheduled 
for  Septeml>er  10,  was  po.stponed  be¬ 
cause  public  gatherings  in  that  city 
are  forbidden.  In  Youngstown,  Ohio, 
where  the  Ohio  Circulation  Managers’ 
A.s.sociation  had  planned  for  their  third 
semi-annual  convention.  State-wide  con¬ 
ditions.  brought  about  by  the  influenza 
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VIRGINIA,  MINNESOTA, 

you  get  over  100%  more  circu¬ 
lation  by  using 

The 

Daily  Enterprise 

Representative 
ROliERT  E.  W.4RO 
225  Fifth  Ave.  5  8.  Waliaiih  Ave 

New  York  Chicazo 


DENVER 

The  Business  and  Industrial  Center 
of  the  Rocky  Mountain  West  —  an 
immense  Empire  rich  in  Agrictilture, 
Stock-raising,  Mining,  Oil  and  other 
natural  resources. 

Tliis  region  never  so  prosperous- 
money  never  so  plentiful — as  today. 
Quotas  for  all  Lilterty  I^ans,  Red 
Cross,  etc.,  enormously  oversub¬ 
scribed. 

The  Rocky  Mtn.  News 

The  Newt — Mraac  Suiay 

The  Denver  Times 

The  Timet — evcaiac  eice^  Sasiay 

Two  separate  and  distinct  news¬ 
papers  published  in  the  same  plant, 
hut  with  LESS  THAN  FOUR  per 
cent,  duplicated  circulation. 

Typical  of  the  true  spirit  of  the 
Great  West.  Enjoying  the  reader 
confidence  of  the  better  elements  of 
citizenship  and  the  REAL  BUYING 
POWER  of  Denver  and  surround¬ 
ing  territory. 

Itoth  p.iperit  (Timm.  6  flayn)  praonr  the 
fintt  in  the  mantry  in  the  volanie  of 
aiitmiiohne  xlvertixlnff  carried. 


epidemic,  tnftuenced  the  oflleenj  In  a 
recent  meeting  to  send  word  to  all  naem- 
bers  that  the  convention  would  be  post¬ 
poned  indefinitely. 

The  Virginia-Carolinas  Circulation 
Managers’  Association  has  postponed  its 
meeting  which  was  to  take  place  on 
October  15,  and  seems  to  have  no  defi¬ 
nite  idea  when  the  meeting  can  be 
held. 

A  telegram  from  the  secretary  of  the 
Interstate  Circulation  Managers’  Asso¬ 
ciation  to  KbiTOR  &  PuBUSHESt  reports 
that  it  has  been  decided  to  postpone  the 
meeting  announced  for  Harrisburg,  Pa., 
October  17,  one  month,  on  account  of 
the  prevailing  influenza  epidemic. 

New  York  and  New  England  associa¬ 
tions  have  found  It  necessary  to  take 
action  similar  to  others,  though  at  Al¬ 
bany,  where  the  Joint  meeting  was  to 
be  held,  there  appears  to  be  a  cessation 
of  the  malady.  It  has  postponed  its 
convention  to  November  19  and  20. 

Philadelphia  Bulletin  Shows 
Amazing  Circulation  Gains 

Growth  in  6  Mos.  Almost  Ek]ual  to  That 

of  .Ml  Other  Dailies  in  City  Com¬ 
bined,  with  No  Let-Up  in  Sight 


In  Philadelphia,  which  is  the  third 
largest  market  in  the  United  States,  the 
old  days  of  the  penny  price  for  news¬ 
papers  have  been  forgotten.  News¬ 
paper  circulations,  under  the  two-cent 
price,  have  shown  steady  growth.  The 
Evening  Bulletin,  which  not  only  lead.s 
the  field  in  Philadelphia  but  ranks  a.s 
one  of  the  greatest  of  American  news¬ 
papers,  con.sidered  from  any  angle,  has 
particular  reason  for  pride  in  the  rec¬ 
ord  of  growth  made  within  the  past 
year. 

The  paid  circulation  cf  the  Bulletin 
for  September  averaged  444,836  copies 
a  day.  This  show.s  a  gain  over  Sep- 
terraber,  1917,  of  92,563  copies  a  day — a 
gain  which,  of  itself,  would  constitute  a 
very  substantial  total  circulation  for  a 
two-cent  evening  newspaper  in  the 
average  American  metropolis. 

The  Bulletin’s  gain  in  net  paid  circu¬ 
lation  since  April  1,  1918,  has  amownt- 
ed  to  47,954  copies  a  day,  which  Indi¬ 
cates  that  the  rate  of  progre.ss  has 
been  con.si.stent.  The  total  gains  of  the 
other  Phll.adolphia  newspapers  over  the 
same  period  have  been  54.267  copies  a 
day.  These  figures  certify  to  the  Bul¬ 
letin’s  leadership  In  an  impressive  way. 


An  idle  press  can  be  exchanged  for 
n.seful  dollars.  Advertise  it  for  sale 
through  Editor  &  Pi  blisher’s  classified. 


The  Daily  British  Whig 

KiD^toQ.  Onurio.  Canada 

Reported  to  Audit  Bureau  of  Circulations 

For  the  Six  Months  ending  Aug.  31,  1918: 

City  Circulation .  3541 

Suburban  - 

Country  .  ,  .  .  ,  .  .  .  1721 

Net  Paid  .  • .  5265 

Unpaid  ........  609 

Total  Distribution  ....  5874 

Semi-Weekly  British  Whig,  3975 

Subjtcl  tc  ttrificalion  by  A.  B.  C.  Audit 

We  will  furnith  complete  analyeit  of  audit  ittued  by  Audit  Bureau 
of  Circulations,  on  application.  Only  A.  B.  C.  paper  in  Kingston. 


MAKING  COURIER  PAY 

(Continued  from  page  14) 
you  are.  The  illustration.  In  the  same 
humorous  silhouette  style,  depicted  that 
fateful  moment  when  John,  his  wife,  and 
the  kid  are  all  ready  to  go  out  for  a  ride 
and  the  dinged  thing  won’t  start. 

Advertising  Car  Inspection  Service 

The  last  ad,  of  a  serie.s  of  .six,  visual¬ 
ized  a  machine  going  speedily  up  a  hill 
on  high.  It  is  every  motorist’s  duty — 
and  ambition — to  have  his  car  in  apple- 
pie  order— ALL  THE  WHILE.  To  do 
this,  it  should  be  inspected  regularly — it 
should  be  nursed  and  have  its  little  tum¬ 
my  troubles  diagnosed  by  experts.  Some 
one  should  see  that  its  grea.se  cups  are 
filled  per  schedule,  and  that  its  brakes 
are  tested,  and  every  big  or  little  detail 
of  machinery  under  eagle-eyed  super¬ 
vision. 

In  order  to  give  further  ze.st  to  the 
series,  each  advertisement  contained  a 
box-mortise  with  pert  hand-written 
paragraphs  by  a  comic  repair  man — a 
character  u.sed  as  a  sort  of  trade-mark 
by  the  garage.  These  same  boxes  were 
reproduced  in  large  form  on  cards  and 
placed  in  the  acces.sory  window. 

It  is  gratifying  to  state  that  Mrs. 
Fol.som  increased  her  bu.siness  IMME¬ 
DIATELY  and  during  dull  time.s.  She 
took  eleven  cars  from  the  competitive 
garage  in  ONE  WEEK.  Think  THAT 
over ! 

For,  while  times  were  strained  and  car 
output  decreased,  old  cars  needed  more 
and  more  attention.  The  .same  six  ads 
were  altered,  running  them  over  and 
over  again,  with  a  full  week  intervening 
lietween  each,  and  requisite  copy  chang- 
e.s,  as  necessary. 

What  of  the  garage  business  in  YOUR 
town?  Are  they  complaining  cf  poor 
returns  on  their  investment?  Are  they 
advertising?  Tell  them  what  Mr.s.  Fol¬ 
som  did.  Use  these  same  designs  In 
YOUR  locality — put  forward  the  SAME 
sensible  arguments.  The  illustrations 
are  for  double  or  three-column  space  and 
their  depth  is  flexible. 


Harrison  M.  Parker,  formerly  pub¬ 
lisher  of  the  Chicago  American,  is  now 
trustee  and  general  manager  of  the 
National  Society  of  Fruit  Dealers,  a  co¬ 
operative  grocery-distributing  concern 
of  Chicago.  , 


In  Des  Moines 
THE 

REGISTER 
is  the  only 
morning  paper. 
THE 

TRIBUNE 
is  the 
leading 

evening  paper. 
Gimbined 
paid 

circulation 
over  120,000 


Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2c - 12c  Per  Week 

KBLLY-SMITH  COMPANY 
20Pi^  h  Avenae  Lytton  Bnllding 

NEW  YORE  CHICAGO 


Four  Co  from  Denver  Post 
Four  star  members  of  the  Denver 
Post  staff  within  as  many  weeks  have 
been  called  to  other  fields.  Miss  Fran¬ 
ces  Wayne,  for  twenty  years  feature 
writer  on  the  staff,  departed  recently 
for  publicity  work  in  connection  with 
the  Red  Cross  in  France.  Riley  Coop¬ 
er,  also  known  as  a  popular  fiction 
writer,  has  joined  the  governmental 
publicity  workers  for  oversease  service. 
Gene.  Fowler,  for  the  past  four  years 
feature  writer  on  the  Post,  has  gone 
to  New  York  to  take  Damon  Runyan’s 
place  on  the  American.  Frank  White, 
who  succeeded  his  fafher,  “F.  W.  W.,” 
as  dramatic  editor,  ha-s  entered  the  Offi¬ 
cers’  Training  School  at  Camp  Pike. 


Corporal  Doolan  Killed 


Corporal  Patrick  Doolan.  of  New  York, 
a  printer  employed  by  the  Hea:st  pub¬ 
lications  and  a  member  of  Big  Six, 
wa.s  killed  in  action  in  France  Septem¬ 
ber  16. 


THE  NEWS 

Covers  the 

Baltimore  Field 

September  Average  Net  Paid 
Circulation 

107,565  -  Daily 
110,587  Sunday 

Gain  over  last  year 

19,789  Daily  or  22% 
31,904  Sunday  or  40% 

Nows  Daily  asd  Sunday  3c.  this 
September,  against  Ic.  last  year 


h  - - L  LMJr\ 

Advertiaing  Manager 


DAY  A.  CARROLL 
Eaatam 
Repreaentative 
Tribune  Bldg. 

New  York 


J.  E.  LUTZ 
Wastarn 
Representative 
First  Nat.  Bk. 
Bldg..  Chicago 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
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1457  Broadway,  New  York. 
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20  Broad  St,  New  York. 
TeL  Rector  2573 


Publishers*  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W,  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 
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connection  to  accept  a  position  with 
the  New  York  Evening  Journal  as  ad¬ 
vertising  director.  He  will  assume  his 
duties  on  Monday,  October  28. 

James  C.  Dayton,  publisher  of  the 
Evening  Journal,  announces  that  Mr. 
Ahern’s  active  association  in  the  man¬ 
agement  of  the  advertising  department 
of  the  Journal  wlU  not  in  any  way  af¬ 
fect  Fred  B.  Trimm,  the  local  advertis¬ 
ing  manager,  nor  William  N.  Callender, 
foreign  advertising  manager. 

Mr.  Ahern  is  president  of  the  Associ¬ 
ation  of  Advertising  Managers  of  New 
York  dallies,  and  chairman  of  the  or¬ 
ganization  committee  of  the  National 
Association  of  Advertl.slng  Managera 
He  began  his  newspaper  career  on  the 
Yonkers  Daily  News,  where  he  made 
quite  a  remarkable  record  in  writing  a 
tremendous  volume  of  local  advertising 
on  a  "frequency  of  insertion”  basis. 

Before  Joining  the  staff  of  the  New 
York  Evening  Post  he  was  for  four 
years  connected  with  the  advertising 
department  of  the  New  York  American. 
He  is  popular,  has  a  wide  circle  of 
friends  in  the  national  advertising  field, 
and  is  one  of  the  officers  of  the  Fifth 
Avenue  Retail  Merchants’  Association. 


St.  Louis,  Mo.,  October  15. — The  St. 
Louis  Republic  announces  that  begin¬ 
ning  October  20  it  wilt  issue  a  magazine 
for  boys  and  girls  as  a  part  of  its  Sun¬ 
day  paper.  It  has  been  made  the  of¬ 
ficial  publication  for  the  Boy  Scouts,  and 
will  give  a  page  to  this  feature. 


The  Net  Paid  Circulation 

of  the 

Nemarfe  StarTafile 

Newark,  N.  J. 

for  month  of  for  six  months  ending 

September,  1918,  was  September  30,  1918,  was 

58,861  57,835 

The  United  States  Government  requires  newspapers  to  make  Circu¬ 
lation  Statements  in  April  and  October  each  year.  Required  by  Act 
of  Congress  of  August  24,  1912. 

Since  the  enactment  of  the  law  requiring  circulation  statements, 
ownership,  etc.,  the  Star-Eagle  has  sworn  to  the  following  circulation; 

Oct.  1,  III2-MJS1 
hm- 1.  1SU-32.770 
Oct  I,  1913—34,109 
April  1. 1914-36,390 

Od.  1,  1914—41,283 
April  1,  1915—42,011 
OcL  1,  1915—44,949 
Apr.  1,1916— 43,296 

Oct  1,  1916-45,537 
April  1, 1917—46,396 

October  1,  1917 — 51,213 

April  1,  1918—53,913 

October  1,  1918 — 57,835 

A  circulation  nearly  doubled  in  six  years 

PAUL  BLOCK,  Inc. 

In  charge  of  National  Adifcrtising. 


AHERN  QUITS  POST 
FOR  EVE.  JOURNAL 


Becomes  Advertising  Director — Trimm 
and  Callender  to  Remain  in  Their 
Positions — Got  First  'Train¬ 
ing  in  Yonkers 


Harry  A.  Ahern,  lor  the  past  six 
years  advertising  manager  of  the  New 
York  Evening  Post,  has  resigned  that 


H.  A.  Ahbrn. 


The  Following  Newspapeis  are  Members  of 

THE  AUDIT  BUREAU  OF 

CIRCULATIONS 

* 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA 

Blnnlncbam  . NEWS 

Arerage  rlrrnlation  for  Jtine,  1918.  Daily 
4S.3‘JB;  Sunday.  53.T9S.  Printed  2,803,884 
Ilnoa  more  adrerUainz  than  ita  neareat  com¬ 
petitor  in  1917. 


CAMFORIVIA 

Loe  Angelee . EXAMINER 

A.  B.  C.  Audit  reports  show  larteet  Morning 
end  Sundny  circulation.  Greeteat  Borne 
Delivery. 


GEORGIA 

AtUnta  . DAILT 

GEORGIAN  AND  8TINDAT  AMERICAN. 
ClmiUUon  dally  62.5S7:  Sunday  105.287. 
The  Urgeat  Sr  afternoon  clrcnUtion  In 
America.  The  greateet  Sunday  clreulatlen 
in  this  aectlon  of  the  South. 


ILLINOIS 

Joliet  (Circulation  18.100  BBBALD-NBWa 


IOWA 

Dee  Mofnea . SUCCESSFUL  FARMING 

More  than  SIM.OOO  clrcnlation  guaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Circulation!. 


LOUISIANA 

New  Orleane  . TIMES  PICAYUNE 


MINNESOTA 

Minneapoll .  TRIBUNE 

Morning  and  Evening. 


MONTANA 

Bntte .  MINER 

Average  daily.  14,905;  Sunday,  23,670,  for 
0  montha  ending  April  1,  1918. 


MISSOURI 

St.  Louie . POST  DISPATCH 

Daily  Evening  and  Sundny  Morning. 

Is  the  only  nervapaper  in  Its  territory  with 
the  beautiful  Rotogravure  Picture  .Section. 
The  POST-DISPATCH  aells  more  papera  in 
St.  Louis  and  aiihurha  every  day  in  t^ 
year  than  there  are  homes  In  the  city. 
Circulation  for  entire  year  1917; 

Sunday  average . S61.2SS 

Dally  and  Sunday . 194,599 

NEW  JERSEY 

BlUabeth  . JOURNAL 


Paterson  .  PRESS-CHRONKXB 


Plalnfleld . COURIER  NEWS 

NEW  YORK 

Buffalo . COURIER  A  ENQUIRER 


New  York  CMty _ IL  PROGRBSSO  ITALO- 

AMERICANO. 


New  York  City . DAT 

The  National  Jewtnh  Dally  that  no  general 

advertlsar  should  overlook. 

OHIO  ^ 

Youngstown . VINDICATOR 

PENNSYLVANIA 

Erie . TIMES 


Wllkea  Barra . TIMES  LEADER 

TENNESSEE 

Nashville  .  BANNER 

TEXAS 

Houston . CHRONICLl 

The  Chronirle  guarantees  a  circulation  ol 
50.000  dally  and  38,000  Sunday. 

VIRGINIA 

Harriaonhurg . DAILT  NEWS  RECORD 

Largest  clrcnlation  of  any  dally  paper  In  the 
famous  valley  of  Virginia. 

WASHINGTON 

Seattle .  POST  INTELLIGENCER 


ROLL  OF  HONOR 


The  following  puhllthert  guarantee  circulation 
and  willingly  gmnt  any  advertiser  the  privilege 
of  a  careful  and  czhanatlve  Investigation: 

ILLINOIS 

Chicago  . .  8KANDINATEN 

KENTUCKY 

LoulavHle.  Ky.. MASONIC  HOME  JOURNAL 
(Seral-Monthly,  82  to  64  pages.)  Guaranteed 
largest  cirruUtlon  of  any  Masonic  publica¬ 
tion  In  the  world.  In  excess  of  90,000  (optas 
monthly. 


GEORGIA 

Athen .  BANNER 

A  gilt  edge  eubacrlptlon — not  a  mere  circula¬ 
tion  claim. 


NEBRASKA 

Lincoln...  (CIr.  128,384) ..  .FREIE  PRBSSE 


PENNSYLVANIA 

Johnstown . DAILT  DEMOCRAT 


R.J.BIDWELLCO. 

Pacific  Cuast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  tha 

Editor  and  Publisher 

742  Market  Street 

*i») 

SAN  FRANCISCO 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  foUowigg  in  the  world. 

“Heant’s  Featares  Always  Lead” 

Write  for  booklet. 

Million  DolUr  Foataro  Servico** 

The  International  Feature  Service 

729  Seventk  Ave.  New  York,  N.  Y. 
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Editor  <1  Publisher  for  October  19,  1918 
Changes  to  Evening  Field  Must  Not  Offer  Premiums 

Denver,  October  15. — The  Cripple  p  C  U  ‘ 

Creek  Tlmes-Record  has  passed  from  oUDSCriptlOIlS 

the  morning  to  the  evening  field.  - 

War  Industries  Board  Will,  However, 

Allow  Time  to  Dispose  of  Premiums 
,  Still  on  Hand 

Oeorge  K.  Ferguson,  of  the  Pulp 
and  Paper  Section  of  the  War  Indus¬ 
tries  Hoard,  has  written  an  informative 
letter  regarding  new.spaper  premiums 
to  H.  H.  Fris,  circulation  manager  of 
the  K1  Paso  Herald,  in  response  to  a 
request  for  a  ruling.  Mr.  Ferguson 
says: 

"In  order  to  avoid  any  conflicts  or 
misunderstandings,  it  will  not  be  per¬ 
missible  for  you  to  use  premiums  in 
canva.ssing  for  subscribers  However, 
we  will  give  you  an  extension  of  time 
to  di.spose  of,  in  the  usual  way,  such 
stock  of  premiums  as  you  now  have  on 
hand.  You  will  understand  however, 
that  it  will  be  necessary  for  us  to  give 
the  same  leeway  to  your  competltora 
"It  will  be  necessary  for  you  to 
write  us,  giving  us  information  as  to 
just  what  allowance  of  time  will  be 
neces.sary  for  this  purpose.  Our  regu¬ 
lations  affect  the  premiums  as  used 
in  connection  with  offering  your  sub¬ 
scription  to  prospective  subscribers, 
and  will  not  affect  in  any  w'ay,  the 
compensations  of  agents  and  newsboys 
for  such  work  as  they  may  do  in  this 
connection. 

"It  is  .still  permls.sible  for  you  to 
continue  giving  thrift  stamps  and  oth¬ 
er  rewards  to  newsboys  turning  in 
the  largest  number  of  new  subscrip¬ 
tions. 

"You  cannot  club  with  other  papers 
or  poriodical.s,  as  this  would  be  strict¬ 
ly'  interpreted  as  the  use  of  a  premium. 

"You  can  accept  no  subscriptions  at 
less  than  your  regular  published  sub¬ 
scription  price.” 

Paris  Herald  ChallengesRival 
on  Circulation  Statistics 

Answers  London  Mail's  Boast  of  Su¬ 
periority  by  Sworn  .Affidavit  of  (Fovern- 
nient  Official  Showing  2,201,110  Copies 

(.SiMS-ial  Corresiwndence  of  EoiTOt  &  Pcbusbeb) 

I’.vRis,  September  25. — The  New  York 
Herald  (I’aii.s  edition)  got  out  its  trum¬ 
pet  la.st  Sunday  and  blew  a  long  bla-st  of 
triumi>h.  For  months  and  years  its 
competitor,  the  Paris  edition  of  the 
Daily  Mail,  has  printed  a  notice  that  its 
actual  sale  was  five  times  larger  than 
any  other  continental  paper  printed  in 
Knglish.  After  appearing  as  regularly 
as  the  “Old  Philadelphia  l.ady"  appeared 
in  the  Herald,  this  notice  changed  its 
wording  a  we«>k  ago  and  “five  times" 
was  rejilaced  by  "several  times.” 

Hut  even  this  modification  did  not 
satisfy  the  Herald.  Adverti.scrs  had 
called  the  Herald's  attention  to  the 
iu>tic-e,  and  the  Herald  decided  to  pub¬ 
lish  i>eriodi<ally  attested  figures  of  its 
( irculation,  the  first  of  which  appeared 
<  n  Sunday,  September  2,  in  the  form  of 
an  afflda\1t  by  a  hui.s.sier  attached  to  the 
Civil  Tribunal  of  the  Seine  Depart¬ 
ment  (a  sort  of  sheriffs  officer,  who,  in 
France,  is  used  for  .serving  summons 
and  establishing  ofli<’ial  reports  of 
things  he  is  .sent  by  the  president  of  the 
court  to  observe). 

This  official  describes  in  minute  de¬ 
tail  how  he  visited  the  Herald’s  print¬ 
ing  ciffii-es.  where  at  three  o'clock  in  the 
morning  he  found  two  rotary  machines, 
of  which  he  duly  notes  the  manufac¬ 
turer's  name.  He  gives  the  exact  minute 
each  mac'hine  was  started  and  stopped. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 

Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  f>ITTSBURG 
Member  A.B.C. 

Fttreien  Airertitine  Rvpretmtativet. 

!.  A.  KIJCIN.  JOH.N  (JI.ASS. 

Uftmoolltiin  Tower,  Peoples  Gse  BUI*. 

New  York  Cbira*o. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

'n\c  oaly  Buffaie  newspaper  that  cen 
•ora  iti  advertising  columns  Manv  of 
oar  advertisers  use  our  columns  esriusive 
ly.  The  shove  is  oae  of  the  many  rea 
sons  r.hy." 

MEMBER  A  B.  C. 
htTgign  Advertising  Repreteniativet 
KELLY-SMITH  COMPANY 
sao  Fifth  Avenue  Lytton  Buildiit. 

NEW  YORK  CHICAGO 

THE  LOS  ANGELES 
EVENING  HERALD 

Prints  more  paid  atlvcrtising,  six-days  a 
week,  than  any  I>os  .\ngelcs  newspaper. 
During  the  six  months  jii«t  ended,  the 
Evening  Herald  surpassed  its  next  nearest 
conteniiK)rary  by  more  th.Tn  a  half  million 
lines. 

.Advertisers  look  to  the  Herald  when  they 
look  for  RESULTS. 

Evening  Herald  Publishing  Co. 

Member  A.  B.  C. 

LOS  ANGELES  CALIFORNIA 

Meriden 

Morning 

Record 

Only  A.  B.  C. 

paper  in 
Meriden,  Conn. 


and  how  many  copies  It  printed,  and 
declares  that  2,201,140  copies  were 
printed  in  his  presence. 

The  Herald,  after  ^printing  his  affi¬ 
davit,  gives  the  following  additional 
statistics  of  its  circulation: 

September  8,  201,140;  September  15, 
206.336;  September  20,  212,179,  and  ex- 
pros.ses  a  hope  that '  Its  contemporary 
will  still  further  modify  its  notice. 

".As  M.  Clemenceau  told  Count  Czer- 
nin,  a  lie  diluted  Is  still  a  lie.  Our  con- 
lemporary’s  circulation  or  actual  sale  Is 
neither  'five  times’  nor  ‘several  times’ 
larger  than  the  Herald's,  unless  he  rules 
us  out  as  not  being  printed  in  English, 
l.ut  only  in  American.” 

OF  INTEREST  TO 
CIRCUIATORS 


The  greatest  newspaper  feature  for 
children 

^‘Little  Stories  for  Bedtime” 

by  Thornton  W.  Burgess 

is  an  exclusive  feature  of  The  Asso¬ 
ciated  Newspapers,  and  may  be  had 
only  by  members. 

Wire  or  write  for  membership 
rates  and  information  on  “the  essen¬ 
tial  serz'icc" 

The  Associated  Newspapers 

170  Broadway  New  York 


*^0ne  Edition  Daily*’ 


S.  E.  Shearon,  district  manager  in  the 
city  circulation  department  of  the  Des 
Moines  Register  and  Tribune,,  has  re¬ 
signed  to  take  up  other  work.  His  dis¬ 
trict  has  been  placed  in  charge  of  Jamea 
McGivern. 

James  Moore,  of  the  circulation  staff 
of  the  St.  Paul  Daily  News,  has  gone  to 
the  School  of  Military  Aeronautics  at 
Urbana,  Ill.  Mr.  Moore  is  the  seventieth 
DaUy  News  man  to  Join  the  colors. 

A.  C.  Jenkins,  circulation  manager  of 
the  Birmingham  Ledger,  has  been 
elected  president  of  the  Birmingham 
Press  Club.  He  was  one  of  the  found¬ 
ers  of  the  Club  and  has  been  actively 
connected  with  it  for  fourteen  years. 

Carrier  Boy  Now  a  Cartoonist 
Itoland  Gellette,  former  carrier  for 
the  Des  Moines  Register  and  Tribune, 
has  l>een  appointed  on  that  paper's 
staff  of  cartoon  artist.s,  where  he  will 
devote  all  of  his  time  after  school  hours. 
His  record  as  a  cari'ier  is  splendid 
While  carrying  papers  he  .started  his 
drawing  for  the  carrier’s  paper.  Our 
Junior. 

Illinois  Editors  Elect 
Quincy  was  selected  as  the  1919  meet¬ 
ing  place  and  Ralph  L.  Si.s.son,  of  the 
Ik-catur  Herald  cho.sen  president  by  the 
Illinois  City  and  Telegraph  Editors’  As- 
-sociation  meeting  in  Chicago.  Other  of¬ 
ficers  elected  are:  Miss  Ethel  R.  Head, 
Streator,  vice-president;  Walter  O.  Mar¬ 
quis,  Quincy,  secretary-treasurer;  John 
W.  Prie.st,  Springfield;  W.  E.  Pringle, 
Danville,  and  H.  A.  Blackman,  Moline, 
executive  committee  member.s. 

U.  P.  Runs  Sunday  Leased  Wire 
The  only  Sunday  day  leas«'d  wire  ser¬ 
vice  in  operation  in  the  United  States 
has  l>een  instituted  by  the  ITnited  Pro.ss 
.Associations  to  take  care  of  the  Sun¬ 
day  afternoon  editions  of  the  Washing¬ 
ton  Times.  Baltimore  News,  and  Bos¬ 
ton  Record.  The  service  includes  a  full 
eight  hotir  day-report,  with  the  com¬ 
plete  United  Press  cable  reiwrt  and  ex¬ 
tensive  domestic  protection. 


There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Basie 
March  1st,  1918—98,714 


Can  You  Write? 

Then  why  not  place  tome  of  your  work 
with  the  magazine  and  book  publishera.  We 
will  handle  your  manutcriptt  promptly  and 
sAciently  and  keep  you  potted  on  the  market 
for  your  kind  of  copy.  We  consider  the 
work  of  experienced  writera  only.  Write 
ut  for.  particulara. 

WILDER  &  BUELL 

225  Fifth  Avenue  New  York 


Why  Does 
IDetrott  iTree 

•‘Michlgaii'i  OrentMt  Ifewapoper.** 

Carry  more  advertltlng  in  the  foreign  Held 
than  any  other  Detroit  newapaperf 


The  Free  Preea  haa  both  quantity  and  Quality 
In  circulation  and  la  the  only  morning  newe- 
paper  serving  Detroit  and  aorronndlng  ter¬ 
ritory. 


VtRREE  *  IPenMe 
CONKLIN  i  Reprcatnlatim 


New  York 
Chicago 
Detroit 


The 

Pittsburgh  9 
Post  ^|ra 

has  the  second 
largest  morn-  ^ 
ing  and  Sunday  dren* 
lation  m  Pittsbnri^ 


Hoe  Made  thia  Big  f^un 
A  most  interesting  feature  of  the 
fourth  Liberty  I^oan  parade  was  the 
exhibition  of  a  four-inch  naval  gun  and 
mount,  shown  ready  for  action,  mounted 
on  a  motor  truck.  It  was  made  in  the 
plant  of  R.  Hoe  &  Co.,  New  York.  Its 
barrel  is  nineteen  feet  long,  and  the 
weight  of  gun  and  mount  approximates 
seven  tons. 

There’s  a  ready  market  for  used  but 
still  useful  newspaper  equipment  Use 
Editor  A  Pububhsr's  clawiifled. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  NasaaW^t.,  Tribun*  Bldg. 
N*w  York  City 
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THROUGH  THE  CLASSIFIED  COLUMNS 

of  E^oitor  &  PuBU8HE«  j/ott  may  find  the  man  you  need  in  your  oryanization-- 
get  in  touch  with  the  opportunity  you  seek — sell  a  newspaper  or  any  part  of  a 
newspaper  plant — in  short,  you  may  make  these  classified  columns  serve  you  just 
as  profitably  as  your  own  classified  columns  serve  your  readers. 

SITUATIONS  WANTED  HELP  WANTED 


Editor  4  Publisher  for  October  19,  1918 


Advertisements  under  this  classifica¬ 
tion,  ten  cent*  per  line,  each  insertion. 
Count  sia  words  to  the  line.  For  those 
unemployed,  not  to  exceed  10  words, 
two  insertions  FREE. 


Foreman  Composing  Room 

linotype,  etc.,  ten  years’  experience: 
thoroughly  capable  and  reliable;  em¬ 
ployed  at  present  on  daily  and  monthly 
publication.  Address  I,  947,  care  The 
Editor  and  Publisher. 


Managing  Editor 

Wanted — Position  by  experienced  wrltei 
with  adequate  news  experience;  now 
employed  night  editor;  family  two  de¬ 
pendents;  willing  to  demonstrate. 
Ample  references.  Address  I,  960,  care 
The  Editor  and  Publisher. 


Successful  managing  editor  of  several 
afternoon  newspapers,  26  years  old, 
class  4  draft,  desires  to  con¬ 
nect  with  some  live  after¬ 
noon  paper  in  city  of 
25,000  to  60,000. 

Po.sition  must  be  permanent  where 
ability  to  produce  the  goods  will 
win  a  place  in  the  institution. 
Nothing  le.ss  than  $45 
weekly  will  be  consid¬ 
ered. 

Wire  or  write  “Proposition  X,”  care 
The  Editor  and  Publisher. 


Editorial  Writer 

Experienced  editorial  writer  and  news 
editor  wants  situation  on  Republican 
daily  in  Central  or  Western  States. 
Now  employed,  but  desires  a  larger 
field.  Address  I.  946,  care  The  Editoi 
and  Publisher. 


Manager 

General  manager  of  much  successful 
experience  wants  position  on  some 
good  newspaper  where  such  services  as 
he  can  render  is  needed  to  make  the 
property  grow  and  pay  during  these 
war-time  conditions.  Would  like  oppor¬ 
tunity  to  buy  and  take  financial  inter¬ 
est  in  the  paper.  If  you  need  a  real 
competent  manager  who  can  accom¬ 
plish  tlie  maximum  results  with  the 
minimum  expense  write  me.  Address 
I,  94S,  care  The  Editor  and  Publisher. 


Circulation  Manager 

with  initiative  and  originality;  thor¬ 
oughly  capable  and  experienced,  open 
for  position  within  three  weeks.  Qllt- 
<‘dged  references  furnished.  Address 
I.  940,  care  The  Editor  and  Publisher. 


Able  Young  Editor 

Wants  better  position  January  1st.  Ten 
year.s’  newspaper  experience:  four 
years  college  professor  journalism, 
can  consider  no  place  paying  leas  than 
$2,600.  Address  I,  962,  care  Editor  and 
Fhibli.sher. 


Reporter 

.\m  available  for  good  opening  in  local 
room  of  newspaper.  Twenty-five  years, 
draft  exempt;  college  graduate.  Four 
years’  reportorial  experience  on  high- 
cla.ss  newspaper  and  press  assoi-iation 
in  New  York.  Washington,  Philadelphia, 
and  Boston;  general  a8.signments  and 
Sunday  features.  My  last  salary  $35 
l>er.  Address  I,  953,  care  Editor  and 
Publisher. 


Copy  Editor 

Man,  now  In  responsible  position  with 
trade  weekly,  wishes  change  to  broader 
field.  News,  editorials,  specials.  "Terse¬ 
ness,  accuracy,  terseness."  Age  61;  ac¬ 
tive.  dependable.  Address  I,  941,  Eldltor 
&  Publisher. 


Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 

Experienced  Salesman 
and  Collector 

WANTED — Man  thoroughly  experi¬ 
enced  in  selling  by  mall,  pianos,  talk¬ 
ing  machines  or  correspondence 
courses.  Must  be  familiar  with  collec¬ 
tion  methods.  Fine  -»'ening  in  old-es¬ 
tablished  house.  Address  I,  944,  care 
The  Editor  and  Publisher. 


Circulation  Man 

di-aft  exempt  who  has  had  some  ex- 
l)erlence  in  handling  country  carriers. 
Prefer  man  now  handling  work  of  this 
character  on  small  paper  but  desires 
to  enter  large  field.  For  full  particulars 
address  I,  949,  care  of  The  Elditor  and 
Publisher. 


Wanted  Circulation  Manager 

City  with  population  20,000.  Morning 
and  Sunday  edition;  must  understand 
handling  A.  B.  C.  reports;  state  sal¬ 
ary  expected  and  experience.  Address 
I,  948,  care  The  Editor  and  Publisher. 


Street  and  Desk  Man 

morning  newspaper;  permanent;  Mid¬ 
dle  West  city  of  50,000.  Address  I  939, 
care  of  Editor  and  Publisher. 


Advertising  Solicitor 

Wanted  solicitor  to  work  on  new  busi¬ 
ness:  also  -circulation  manager.  Good 
openings  for  reliable  men.  Must  be 
willing  to  work  for  moderate  wages 
until  worth  is  demonstrated.  Live 
evening  daily.  Full  particulars  in  first 
letter.  Address  I,  946,  care  Editor  and 
Publisher. 


Telegraph  and  Reportorial 
Man 

Wanted — Thoroughly  quiilifled  tradned 
man  for  combination  telegraph  and  re¬ 
portorial  work.  Applicant  wire  and  fol¬ 
low  with  letter,  addressing  "Arizona  Re¬ 
publican,"  Phoenix,  Arizona. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  Him.  Count  six 
toords  to  the  line. 


Linotype 

ThrM  Model  1  machinea,  with  complete 
equipment  of  molds,  magazlnea  and 
matrlcea  New  Haven  Union  Co..  New 
Haven,  Conn. 


Linotype 

Model  No.  1,  Serial  No.  tOlO,  and  Model 
No.  1,  Serial  No.  SOU.  with  1  magazine, 
llnera  ejector  blades,  font  of  matrlcea 
(for  each  machine).  Tribune  Printing 
Co..  Charleston,  W,  Va. 


My  One-Half  Interest 

in  only  daily  paper  and  good  job  office 
in  Kansas  county  seat  city  of  6,000; 
netted  me,  in  profit  and  .salary  the  past 
twelve  months  $6,270.  Because  of  other 
interests  this  interest  can  be  purchased 
for  cash  for  $11,000.  Write  F.  K.,  care 
Editor  and  Publisher. 

Tulmaice  Sells  Bryan  (Tex.)  Eagle 
Brtan,  Tex.,  October  16.  —  E.  E. 
Talmage,  editor  and  part  owner  of  the 
Bryan  Daily  Eagle,  has  sold  his  inter¬ 
est  in  the  paper  to  A.  B.  O’Flaherty, 
the  paper’s  business  manager.  Mr. 
Talmage  will  retire  from  the  newspaper 
field  after  more  than  thirty  years’  work 
In  Texaa  during  which  time  he  served 
for  eighteen  years  as  night  editor  of 
the  Galveston  Dally  News.  He  has  own¬ 
ed  and  published  newspapers  at  Mar¬ 
shall,  McGregor,  and  other  Texas  towns. 
Joseph  Ruffner,  recently  of  Fort  Worth, 
has  succeeded  Mr.  ’Talmage  as  editor  of 
the  Bryan  Eagle. 


Harold  P.  Quicksall  Viclim 
of  Influenza  Epidemic 

Music  and  Dramatic  Critic  of  Philadel¬ 
phia  North  .4merican  Had  Quirk  Rise 
In  His  Specialty 

PmLADH.PHiA,  October  15. — Death 
claimed  Harold  P.  Quicksall,  dramatic 
and  music  editor  of  the  North  Amer¬ 
ican,  after  one  week’s  illness  of  epi¬ 
demic  influenza  and  pneumonia.  He  left 
his  desk  complaining  of  a  headache.  For 
two  days  his  condition  was  satisfactory, 
hut  pneumonia  suddenly  developed  and 
he  died  in  the  Hahnemann  Hospital. 
Mr.  Quicksall  is  survived  by  his  wife, 
daughter,  and  mother,  who  is  the  widow 
of  the  late  Rev.  Fred  Foster  Quicksall, 
one  time  pastor  of  Mt.  Hermit  Metho- 
di.st  Episcopal  Church. 

Mr.  QuicksalTs  rise  in  dramatic  jour¬ 
nalism  was  a  subject  of  much  com¬ 
ment  among  newspapermen  and  the¬ 
atre  folk  of  this  city.  He  was  given 
the  post  of  dramatic  and  music  editor 
of  the  paper  three  years  ago,  having, 
had  a  training  in  music. 

He  found  himself  matching  wits  with 
the  veteran  theatre  writers  of  the  city, 
and  it  soon  l>ecame  evident  that  he  was 
more  than  holding  his  own.  His  analy¬ 
sis  of  first-night  plays  was  invariably 
fair,  and  his  comment  was  ba.sed  on 
the  play's  adherence  to  whatever  its 
author  claimed  it  to  be.  Before  writ¬ 
ing  his  second  review — he  alway.s  did 
this  for  the  Sunday  following  the 
pr^midre — he  would  view  the  show  once 
or  twice  again. 

For  a  year  Mr.  Quick.sall  was  dra¬ 
matic  and  music  contributor  to  the 
Wanamaker  Book  News  Monthly.  He 
was  editor  of  Photo-Play  World,  a  mo¬ 
tion-picture  magazine  published  in  the 
Bulletin  Building;  was  Philadelphia  cor- 
re.spondent  for  the  Christian  Science 
Monitor,  and  often  w-rote  special  stories 
for  New  York,  Boston,  and  other  news- 
paper.s. 

The  Liberty  Sing  idea  owes  much 
of  its  local  success  to  the  efforts  of 
Mr.  Quicksall.  With  the  coorieration  of 
E.  A.  Van  Valkenberg,  editor  of  the 
North  American,  he  wrote  daily  stories 
of  the  plans  for  the  Liberty  Sing,  and 
conducted  a  daily  column  devoted  to 
Sing  affairs  for  two  months. 


LIEUT.  DEFRIEZ  DIES  ON  DUTY 


Former  Boston  Newspaper  Man  Touring 

Camps  When  Attacked  by  Influenza 

Boston,  Mass.,  October  16.— Lieut. 
Thaddeus  C.  Defriez,  for  many  years 
a  well-known  newspaper  man  of  this 
city,  died  from  influenza  at  Camp  Pike, 
Little  Rock,  Ark.,  after  an  illness  of 
but  ten  daya 

Lieut.  Defriez  was  a  graduate  of 
Harvard,  where  he  was  on  the  staff  of 
the  Crimson  and  worked  as  reporter 
on  the  Boston  Advertiser  during  va- 
cationa  After  his  graduation  he  was 
employed  on  the  Record  and  Tran¬ 
script,  going  in  1911  to  the  Globe  as 
a  copy  reader.  In  1913  he  became  as¬ 
sistant  to  the  Sunday  editor,  Edwin  F. 
Bums,  and  a  year  later,  on  the  death 
of  Mr.  Bums,  was  made  Sunday  edi¬ 
tor. 

He  was  commissioned  a  first  lieuten¬ 
ant  last  July  and  assigned  for  duty 
with  the  general  staff  at  Washington. 
He  was  making  a  tour  of  the  camps 
of  the  United  States  when  he  was 
stricken. 

So  highly  was  he  appreciated  by  his 
associates  on  the  Globe  that  paper  de¬ 
voted  a  warm  editorial  to  his  memory. 


Buy  bonds  before  it’s  verboten. 


$100,000  for  Investment 

in  a  daily  newspaper  property  located 
near  New  York  City.  Offering  must 
interest  a  practical  newspaper  pub¬ 
lisher.  Proposition  R.  P. 

Charles  M.  Palmer 

N ewspaper  Properlies 
225  Fifth  Avenue,  New  York 


CONSOLIDATION 

is  the  recognized  route  to  targe  returns  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
offer  one  of  the  most  attractive  of  all  the 
fields  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  work  that  you  should  investigate. 

HARWELL  &  CANNON 

Newspaper  and  Magasine  Properties 
TIMES  BUILDING  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON,  the  biggest  audience. 

Let  us  send  yarn  samples  »f  our  eat- 
ared  camies,  daily  and  Sunday 
Pages  in  bluet  and  tolars. 

Newspaper  Feature  Service 

M.  KOENIGSBBRG,  Manager 
17  WUT  J9TB  ST.,  New  Yoai 

The  True  News 

—FIRST- 

A  Iways- Accurately 

Interoatioiial  News  Service 

World  Bldg.  New  York 

FOR  SALE 

Three  Hoe  Matrix  Roll¬ 
ing  Machines  in  gcod 
condition.  Can  ship  at 
once.  Write  for  prices. 

WALTER  SCOTT  &  COMPANY 

PLAINFIELD,  NEW  JERSEY 


We  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City, 
Established  a  Quarter  of  a  Century. 
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Republicans  Pledge  Support  to  Wilson 
Axbant,  N.  Y.,  October  16. — ^The  New 
York  State  Republican  Elditorial  Asso¬ 
ciation  at  its  annual  meeting  in  Al¬ 
bany  adopted  resolutions  pledging  to 
President  Wilson  and  bis  administra¬ 
tion,  "loyal,  imlted  and  constant  sup¬ 
port  in  every  effort  to  win  the  war," 
and  declaring  in  favor  of  peace  only 
by  a  complete  and  decisive  victory  and 
the  unconditional  surrender  of  the 
enemies  of  America. 


Is  all  of  your  mechanical  equipment 
serving  you?  Sell  your  surplus  through 
Kditor  &  Pi  BUSHER’s  classified. 


JOINS  BUSINESS  OFFICE 
OF  BALTIMORE  SUN 


R.  E.  Johnson. 


St.  Louis,  Mo.,  October  15.  —  R.  E. 
John.son,  who  has  been  with  the  St. 
Louis  Republic  for  seventeen  ye*ars,  the 
la.st  five  as  auditor,  has  resigned  to  be¬ 
come  a.s.sistant  business  manager  of  the 
Baltimore  Sun,  and  expects  to  take  up 
his  new  duties  on  October  15. 

Mr.  John.son  came  to  the  Republic 
from  high  school,  and  has  never  been 
employed  in  any  other  establi.shment 
He  is  familiar  with  every  branch  of  the 
bu.siness  end  of  a  newspaper. 

E.  C.  Lepp,  assi.stant  auditor,  who  has 
been  with  the  Republic  for  sixteen 
years,  has  been  promoted  to  be  auditor. 


N.  Y.  AU  MANAGERS  TO  MEET 


Loral  Assn,  to  Hear  T.  A.  De  Weese 
Oct.  24--  Chicago  Guests  Expected 

A  large  attendance  of  the  advertising 
managers  of  New  York  daiiy  newspa¬ 
pers  and  their  advertising  representa¬ 
tives  is  expected  at  the  dinner  of  the 
New  York  Advertising  Managers’  Asso¬ 
ciation,  to  be  held  at  the  Hotel  McAlpin 
on  Thursday  evening,  October  24. 

Truman  A.  DeWeese,  of  the  Shredded 
Wheat  Company,  Niagara  Falls,  N.  Y., 
will  be  the  principal  speaker. 

It  is  expected  that  some  of  the  ad- 
verti.sing  managers  of  Chicago  papers 
and  many  of  the  adverti.sing  managers 
of  daily  new.spapers  within  a  radius  of 
fifty  miles  of  New  York  city  will  be  on 
hand. 

The  exe<-utive  committee  for  the  for¬ 
mation  of  a  national  association,  at  that 
time,  expects  to  place  the  final  O.  K.  on 
the  programme  for  the  meeting  called 
for  the  La  Salle  Hotel,  Chicago,  on  No¬ 
vember  18  and  19. 


ALL  RAIL  SHIPMENTS  ALLOWED 


Railway  Administration  Heeds  Protest 
of  Southern  Newspaper  Publishers 
Advices  from  W.  C.  Johnson,  secre¬ 
tary  of  the  Southern  New  York  News¬ 
paper  Publishers’  Association,  to  the 
Editor  &  Pubushbr  are  that  the  em¬ 
bargo  against  all-rail  shipment  of  news¬ 
print  to  inland  ports  has  been  raised, 
and  it  is  now  possible  for  publishers  to 
have  .shipments  made  without  the  use 
of  vessels. 

When  the  order  was  issued  the  South¬ 
ern  Newspaper  Publishers’  Association, 
feeling  that  the  ruling  would  work  a 
hardship  on  some  publishers,  wired  the 
Railway  Administration  urging  that 


newsprint  be  excepted,  the  experience 
being  that  rail  and  water  shipments, 
especially  to  inland  publishers,  frequent 
transfers,  rough  handling,  careless 
method' of  loading  and  packing,  damaged 
the  rolls. 

Delays  in  transit  was  also  pointed 
out,  few  publishers  having  sufficient  re¬ 
serve  to  meet  them.  It  was  brought  out 
at  a  hearing  before  the  Commerce  Com¬ 
mission  in  Atlanta,  in  the  matter  of 
rates  on  paper  to  southeast  points,  that 
all-rail  movement  was  considered  su¬ 
perior  to  rail  and  water.  Only  publish¬ 
ers  in  port  cities  desired  water  rout¬ 
ing. 

Individual  members  of  the  Associa¬ 
tion  also  made  protest,  requesting  that 
all-rail  movements  continue,  or  that  an 
exception  be  made  of  newsprint. 


EXPLAINS  PREMIUM  RULING 


In  Clubing  Each  Paper  Should  Get  75 
Per  Cent,  of  Subscription  Price 

As  S.  M.  Williams,  of  the  New  York 
World,  told  in  his  recent  article  In 
Editor  &  Pubusher,  discussing  the  75 
per  cent  premium  ruling  of  the  Pulp 
and  Paper  Division  of  the  War  Indus¬ 
tries  Board,  he  asked  Thomsis  E.  Don¬ 
nelley  for  the  exact  application  of  the 
ruling.  Mr.  Donnelley’s  reply  should 
satisfy  many  others  who  have  sought 
direction.  It  follows: 

“Just  what  proportion  of  a  '•lubblng 
arrangement  each  paper  should  get  is 
not  controlled  by  this  Board,  except  that 
each  paper  should  get  at  least  75  per 
cent,  of  their  'subscription  price.  If, 
however,  a  commission  is  paid  the  agent 
for  getting  these  subscriptions,  there  is 
no  reason  why  each  of  the  two  papers 
should  not  bear  its  proportion  out  of  the 
75  per  cent.,  providing  that  after  paying 
this  commission,  the  net  amount  to  the 
paper  would  be  at  least  the  50  per  cent, 
required  by  the  Post  Office  authorities.” 


MILL  STOCKS  REACH 
NEW  LOW  LEVELS 


Reports  of  September  Business  Show 
Depleted  Reserves  of  Newsprint,  With 

Production  Curtailed  Because  of 
Repairs  and  Qther  Factors 

In  the  report  of  the  Federal  ’Prade 
Commission,  covering  the  production, 
shipments,  and  mill  stocks  on  hand  of 
62  United  States  newsprint  mills  for  the 
month  of  September,  it  is  shown  that, 
at  the  end  of  the  month,  reserve  stocks 
amounted  to  slightly  less  than  one 
week’s  output. 

The  mills  reporting  produced  during 
September  95,670  net  tons,  shipped  96,- 
691  net  tons,  and  had  on  hand  at  the 
close  of  the  period  named  but  19,617 
tons. 

Production  was  curtailed  during  the 
month  by  the  partial  suspension  of  op¬ 
erations  in  many  mills,  for  varying 
periods,  due  to  repairs,  lack  of  orders, 
shortage  of  labor,  lack  of  power,  fires, 
and  the  prevalence  of  influenza. 

No  particulars  are  given  as  to  mills 
suffering  from  “a  lack  of  orders,” 


Canadian  Mills  Appraised 
Ottawa,  October  15. — The  Dominion 
Bureau  of  Statistica  in  an  advance  re¬ 
port  of  a  Just  completed  census  of  the 
pulp  and  paper  Industry  of  Canada  for 
1917,  places  the  total  capital  invested  in 
this  industry  including  land,  buildinga 
machinery,  stocks  on  hand,  and  “work¬ 
ing”  capital  at  $186,374,905  for  80  con- 
cerna  31  of  which  were  engaged  In  the 
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For  the  period  ending  April  1,  1918 

The  New  Orleans  Item 

Daily . 62,141 

Sunday  . 80,288 

Average  . 64,733 

Foreien  repretentativti 
THE  JOHN  BUDD  COMPANT 
NVw  Tork  CfairMo  8t.  liOiil* 


Canadian  Preu  Gippings 

Th«  problem  of  coeerinf  the  Cantdloo 
FtcM  U  answered  bj  obtalBl&d  tbe  aerrlcc 
of 

The  Dominion  Press 
Clipping  Agency 

wbl'-h  gives  tbs  clippings  on  nil  mstters  of 
interest  to  jon,  printed  In  over  W  per  cent, 
of  tbe  newaispen  snd  pnblicstlons  of 
CANADA. 

We  cover  every  foot  of  Canadn  and  New¬ 
foundland  at  onr  bead  office. 

74-76  CHURCH  BT.,  TORONTO,  CAN. 

Price  of  service,  regular  presa  clipping 
rstea — special  rates  and  disconnu  to  Trads 
and  Newspapers. 


Dealer  Influence 

See  what  we  are  doing  to  push 
advertised  goods.  Write  for  a 
copy  of 

The  Link 

A  business  publication  mailed 
to  Boston  dealers  by  the 

Merchandising  Service  Depart¬ 
ment  of  the 

Boston  American 


FOR  SALE 

A  Scott  Press  with  stereotype 
equipment;  5  linotype  models,  2,  4 
and  5.  The  property  was  owned  by 
the  Lynn  News  Company,  recently 
taken  over  by  the  Lynn  Telegram. 
jMso  Keystone  Type  Equipment  and 
many  fonts  of  the  latest  display  type. 
Apply, 

LYNN  TELEGRAM-NEWS 

LYNN,  MASS. 


Hemstreet^s 


PRESS  CLIPPINGS 

Tenth  Avenue  at  4Sth  Street 
New  York 


manufacture  of  pulp  only,  20  in  the 
manufacture  of  paper  only,  and  23  en¬ 
gaged  In  both  pulp  and  paper  produc¬ 
tion.  The  aggregate  value  of  production 
in  1917  was  $96,248,824. 


To  Reach  the  Rich  Trade 

of  Kansas 

Copeha  Capital 

Sworn  Government  Report 
for  six  months  ending  October  I,  1918 

3  6,2  04 

Its  sales  promotion  department 
is  at  the  service  of  advertisers. 
And  it  really  promotes. 


Publisher 

Member  A.  B.  C. 


MATS  and  STEREOS 

We  are  now  in  position  to  handle  a 
few  more  large  orders  for  newspaper 
mats  and  cuts,  delivering  either  in 
bulk  to  the  Agency  ordering,  or  to 
individual  users  throughout  the  coun¬ 
try  as  may  be  desired. 

The  International  Syndicate 
Features  for  Newspaiiers 
Est’d  1899  BALTIMORE,  MD. 


The  McClure  Newspaper  Syndicate 
Feature*  Include 

Dally  Comics,  Four-color  Comic  Uats  and 
Supplements,  Fashion  and  Household  Ser¬ 
vices,  War,  Detective  and  General  Fiction 
Serials,  Dally  Short  Stories,  Cblldren'a  Red- 
time  Stories. 

and  Numerous  Timely  Star  Features  Such  as 
Brand  Whitlock’s  Story  of  Belginm,  Baldsr- 
aton’s  War  Articles,  “With  Our  Boys  In 
France,"  by  Henry  J.  Allen,  and  a  Timely 
Weekly  Humor  Series  by  John  Kendrick 
Bangs. 

Send  for  Our  LUt  of  Bervteet  and  Fries 
For  Your  Territorn. 

The  McClure  Newspaper  Synificate 
120  Went  32nd  Street.  New  York  City 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 

President 


Qllir 

Pittsburg  Qiatiatrli 

solicits  your  business  on  the  basis 

of  genuine  and  established  merit 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 

THE  FORD-PARSONS  CO., 

Peoples  Gai  Building,  Chicago 

H.  C.  ROOK 

Real  Estate  Trust  Building,  PhiladelpUa 
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OHIO  FIRST 


99 


Always  essential  to  busi- 
ness  success,  ADVERTISING  WAS 
NEVER  MORE  ESSENTIALLY  NECES- 
SARY  THAN  NOW!  Business  conditions  are 
changing  with  changing  geography  and  the  advance- 
ment  of  the  Allies  toward  victory  and  a  great  revival  of 
the  world’s  industries. 

OHIO  NEWSPAPERS,  always  profitable  to  National  Advertisers 
and  Manufacturers,  will  be  STILL  MORE  PROFITABLE  IN  THE 
m  NEW  ERA  NOW  DAWNING.  m 

Ohio  Newspapers  not  only  cover  Ohio  but  they  reach  out  into  the  world,  and 
W  in  Ohio,  they  are  the  most  potential  and  the  least  expensive  mediums  that  V 
f  can  be  used  for  getting  Ohio  trade.  1 

In  Ohio,  Ohio  Newspapers  are  Read  and  Respected.  They  bring  results. 

They  exert  a  direct  influence  on  Ohio’s  1,138,165  families  who,  during  the  next 
.sixty  days  will  spend  for  living  necessities  and  holiday  purposes  at  least 

$159,343,100 

'‘OHIO  FIRST”  should  be  considered  FIRST  by  every  Advertiser  who  would  be 
FIRST  in  getting  his  share  of  this  vast  expenditure. 

THESE  OHIO  NEWSPAPERS  WILL  TAKE  YOU  TO  THE 
GOAL.  TACKLE  THEM  NOW! 


Akron  Beacon-Journal  . . . 

Circulation. 
.(E)  32,807 

2,500 

lines. 

.04 

Akron  Times  . 

21,517 

.03 

Athens  llaily  Messenger'  • 

8,1 1:> 

.0175 

Canton  Xews' . 

(E) 

13,636 

.03 

t'anton  Bfews  . 

9,571 

.03 

Chillicothe  News-Advertiser.. 

3,055 

.00714 

Cincinnati  Enquirer,  5c. . . 

(M&S) 

55, .504 

.12 

tUeveland  News  . 

.(K) 

134,461 

.19 

Cleveland  News-header. .  . . 

.(S) 

142,425 

.10 

Cleveland  Plain  Dealer.  .  . 

(M) 

182,552 

.24 

Cleveland  Plain  Dealer. . . 

.(S) 

205,825 

.27 

Columbus  Dispatch . 

.  .  I 

(E) 

81,656 

.115 

C>'<i  mis  Dispatch  . 

.(S). 

71,164 

.115 

Columbus  (O.)  State  Journal 
Columbus  (O. )  State  Journal 

(M) 

(S) 

1  54,105 

.10 

Dayton  News  . ■  • . .  . 

.(E) 

36,652 

.055 

Dayton  News  . 

.(S) 

28,216 

.035 

hima  Daily  News . 

(E&S) 

10,258 

.0265 

Lima  FU'publican  Gazette 

(M&S) 

10,084 

.0143 

Marion  Daily  Star . 

.(E) 

0,664 

.02 

Newark  America n-Tribiuie 

.(E) 

6,380 

.0128 

Plqiia  Daily  Call . 

.(E) 

4,010 

.0115 

Portsmouth  Daily  Times.  . 

.(E) 

11,818 

.02 

SprliiRfleld  News . 

(E&S) 

13,118 

.025 

Toledo  Blade . 

.(E) 

57,876 

.13 

YoiiUKslown  Telegram  . . . 

.(E) 

21,735 

.05 

YouiiKstuwn  Vindicator  . . 

.(E) 

23,685 

.05 

Youngstown  Vindicator  . . . 

.(S) 

19,065 

.05 

/ianesville  Sifnial  . 

(E) 

11,800 

.02 

Government  statements  April  1st,  1918. 
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New  York  Advertising  Situation 

A  summary  of  the  space  used  by  the  leading  retail  shops  in  New  York’s 
daily  newspapers  during  the  month  of  September,  1918. 


Altman . 

Evening  Newspapers 

World  Journal  Globe  Mail 

9,113  8,842  9,029  8,627 

Sun 

9,264 

Telegram 

8,661 

Post 

8,841 

Total 

62,377 

Arnold,  Constable _ 

-  -  8,790  8,670 

8,730 

— 

1,580 

27,770 

Best . 

14,700  16,106  14,608  - 

14,527 

— 

— 

59,941 

Bloomingdale . 

11,315  10,181  4,654  4,623 

— 

60 

— 

30,833 

Bonwit  Teller . 

8,791  8,836  8,791  - 

8,404 

— 

1,785 

36,607 

Gimbel . 

800  22,905  31,701  30,918 

31,695 

— 

- . 

118,019 

Gidding . 

-  -  1,574  368 

3,855 

326 

1,922 

8,045 

Hearn . 

18,.364  18,360  13,500  16,748 

— 

16,872 

— 

83,844 

Lord  St  Taylor . 

19,219  -  9,811  - 

16,968 

240 

240 

46,478 

McCreery . 

30,820  -  -  13,908 

28,944 

6,151 

— 

79,823 

Macy . 

-  31,040  34,643  34,076 

— 

32,740 

6,226 

138,725 

Oppenheim,  Collins. . 

13,973  14,149  13,888  - 

7,417 

— 

1,650 

51,077 

Stewart  fls  Co . 

-  2,879  8,546  - 

8,892 

— 

— 

20,317 

Franklin  Simon . 

7,531  7,482  3,114  780 

7,534 

— 

1,109 

27,550 

Stem . 

14,755  -  15,257  1,755 

15,961 

— 

4,345 

52,073 

Wanamaker . 

12,904  28,750  34,135  - 

37,715 

31,671 

19,510 

164,685 

Total . 

_  162,285  169,530  212,041  120,473 

199,806 

96,721 

47,208 

1,008,164 

Altman . 

Morning  Newspapers — Six  Dasrs,  Excluding  Sundays 

World  American  Herald  Times  Sun 

.  4,944  5,680  1,982  6,353  2,054 

Tribune 

2,727 

Tidal 

23,740 

Arnold,  Constable. . . 

.  .  .  . 

— 

— 

— 

— 

Best . 

.  5,538  -  - 

4,023 

— 

— 

9,561 

Bloomingdale . 

.  .  .  . 

— 

— 

— 

— 

Bonwit  Teller . 

.  84  -  84 

1,464 

' 

— 

1,632 

Gimbel . 

.  2,174  2,176  - 

3,750 

— 

1,214 

9,314 

Gidding . . . 

.  .  .  3,263 

3,432 

— 

3,460 

10,155 

Hearn . 

.  1,.565  1,005  - 

1,727 

— 

— 

4,297 

Lord  (k  Taylor . 

.  622  -  1,390 

2,584 

150 

— 

4,746 

McCreery . 

.  1,690  -  - 

1,295 

— 

— 

2,985 

Macy . 

.  .  .  10,373 

11,254 

— 

21,627 

Oppenheim,  Collins.. 

.  955  -  560 

950 

— 

— 

2,465 

Stewart  fls  Co . 

.  .  .  . 

— 

— 

— 

— 

Franklin  Simon . 

.  2,334  250  6,749 

10,003 

2,642 

3,293 

25,271 

Stem . 

.  8,743  -  1,125 

8,438 

615 

— 

18,921 

Wanamaker . 

.  6,140  5,449  27,793 

— 

2,340 

686 

42,408 

Total . 

55,273 

7,801 

11,380 

177,122 

Sunday  Newq>apers 

World  American  Herald 

Times 

Sun 

Tribune 

Tidal 

Altman . 

.  7,843  7,660  7,740 

7,736 

7,710 

7,540 

46,229 

Arnold,  Constable. . . 

.  .  8,400  - 

8,880 

— 

— 

17,280 

Best . 

.  84  986  - 

8,953 

— 

— 

10,023 

Bloomingdale . 

.  12,600  2,889  32 

7,560 

— 

— 

23,081 

Bonwit  Teller . 

.  2,205  168  8,124 

11,002 

— 

8,420 

29,919 

Gimbel . . 

.  13,160  12,418  - 

15,588 

— 

8,460 

49,626 

Gidding . 

.  .  1,589  2,847 

2,104 

2,136 

2,136 

10,812 

Hearn . 

.  12,019  12,275  5,620 

11,695 

— 

4,235 

45,844 

Lord  8t  Taylor . 

.  13,240  -  13,224 

14,787 

— 

— 

41,251 

McCreery . 

.  16,525  -  10,598 

16,771 

— 

— 

43,894 

Macy . 

.  8,931  9,460  9,230 

8,899 

— 

— 

36,520 

Oppenheim,  Collins . . 

.  6,161  -  4,822 

5,152 

— 

— 

16,135 

Stewart  &  Co . 

.  .  .  2,589 

3,533 

623 

— 

6,765 

Franklin  Simon . 

.  5,569  1,054  9,246 

17,151 

1,329 

11,455 

45,804 

Stem . 

.  7,325  3,976  6,933 

7,596 

5,805 

— 

31,635 

Wanamaker . 

— 

— 

— 

— 

Total . 

.  105,662  60,875  81,005  147,427 

17,603 

42,246 

454,818 

The  New  York  Globe’s  net  paid  daily  circulation  is  now  back  to  200,000 
at  two  cents,  approximately  where  it  was  at  one  cent. 

The  New  York  Globe 
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